
Building a Brand
Research studies 
continue to prove 
that a strong corporate
brand is simply good 
for business. 
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The Autodesk Identity Guidelines ensure that the 
visual and written aspects of the Autodesk brand are 
refl ected consistently and accurately across all marketing 
communications. The Identity Guidelines are divided into 
three sections, including Strategic Foundation, Visual and 
Written Vocabulary, and Marketing Communications.

Creative 
Communications
The design and commu-
nications team respon-
sible for managing 
worldwide coordination 
of a unifi ed brand in all 
of our marketing. It is our 
mission to ensure that 
great writing and design 
refl ect the Autodesk 
brand consistently.
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For Information
These guidelines 
were produced by 
Autodesk Creative 
Communications. For 
additional information 
or to comment, contact 
creative@autodesk.com 

Approved Copyright
Everything in the 
Autodesk Identity
Guidelines is the copy-
right of Autodesk, Inc., 
in the year shown.

Date of Version
This is the release date of 
the subsection. The April 
2003 edition supercedes 
Version 1.0. Updates are 
made periodically.

3.0 Marketing Communications

3.1 Advertising
103 Autodesk Adertising
107 Community Advertising
 Reseller Advertising

Section
Sections are category 
designations for all 
components in 
the guidelines.

Chapter
These guidelines are 
divided into four 
primary chapters: 
General Instructions, 
Strategic Foundation, 
Visual and Written 
Vocabulary, and Market-
ing Communications.

Page number and 
Subsection Name
Each subsection 
provides defi nitions, ra-
tionale, or specifi cations 
for the subject matter. 
Subsections in blue are 
included in this version 
of the guidelines. Gray 
subsections will be 
added in future versions.

Identity Guidelines 
Table of Contents
To understand how the 
manual is organized, 
start with the table 
of contents. 

Autodesk Identity 
Guidelines CD
On the CD-ROM, the 
table of contents is the 
navigation tool. Clicking 
on chapters, sections, 
and subsections will 
take you to the respec-
tive pages. Clicking on 
this icon returns you to 
the table of contents on 
the guidelines CD-ROM.

Creative Communications
creative@autodesk.com

Autodesk Identity Website
identity.autodesk.com 

This CD is compatible with both 
Microsoft® Windows® and Apple® 
Macintosh® platforms. It contains 
instructions in Adobe® Acrobat® 
(PDF) format, as well as Autodesk 
logo artwork for printed and  
electronic documents, including 
HTML pages.

Autodesk is a registered 
trademark of Autodesk, Inc., 
in the USA and/or other countries. 
All other brand names, product 
names, or trademarks belong
to their respective holders. 
© Copyright 2003 Autodesk, Inc. 
All rights reserved.

00000-00000-00000

Autodesk  Identity Guidelines®

Title Block
Throughout the Identity 
Guidelines, a blue bar 
represents specifi cations 
or section pages. Port-
folio pages have a black 
and gray footer.
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Design Presentation
The Design Presentation 
page presents the asset 
in a compelling way. It 
provides a presentation-
quality design sample 
and highlights key mes-
sages. Every asset in 
our system has either 
a Design Presentation 
page or a Design Portfo-
lio page.

Specifi cations
Specifi cations pages  
provide usage guidelines  
and indicate whether digital 
assets are available for 
distribution. You can use 
specifi cations pages as 
design guides for creating 
new communications within 
our expanding system. 
A topic may have several 
Specifi cations pages. 

Strategic Rationale
Each design asset 
plays a part in building 
the Autodesk brand. 
The Strategic Rationale 
page explains the thinking 
behind high-level assets 
and provides context 
within our graphic system. 
It explains why we do 
what we do.

Strategic Foundation
The single pages in 
the front of the Iden-
tity Guidelines lay the 
strategic foundation and 
explain the logic behind 
the instructional 
subsections and 
portfolio pages.

Design Portfolio
Design Portfolio pages 
highlight unique and 
current marketing 
communications and 
provide notes on 
creative direction. Each 
portfolio piece refl ects 
the fl exibility of our 
written and visual 
vocabulary. The port-
folio pages are distin-
guished by a gray footer.

Instructional 
Subsections
These sections include 
multiple pages: the 
Design Presentation, the 
Strategic Rationale, and 
the Specifi cations.
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Page Type
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Accessing 
Employee Assets
Using an FTP-enabled 
browser, any employee 
with access to the 
Autodesk intranet can 
download employee 
assets from the corporate 
identity website managed 
by Creative Communica-
tions.

Available 
Employee Assets
Employee assets consist 
of instructional PDF fi les 
of corporate identity 
guidelines, brochures, 
PowerPoint and corporate 
templates, and basic digi-
tal fi les, such as our logo 
and signature icons. The 
identity guidelines assets 
are not available in their 
entirety to this audience.

Access: identity.autodesk.com

Credible
Conversational

Concise

Real Words for 
Real People
Speak to our customers 
in words that resonate 
with them. Use well-
defi ned terms in a 
consistent manner. 
Be believable.

Our tone
These three words 
describe our tone and 
attitude for conveying 
information.

For All Employees
All employees have 
access to basic guide-
lines and a selection of 
digital assets that can 
be downloaded from 
the corporate identity 
website.

Access: identity.autodesk.com



Copyright

©2003 Autodesk, Inc.

Creative Communications

identity.autodesk.com

Updated

April 2003

 Autodesk Identity Guidelines

 Asset Instructions

Professional Asset Distribution 7

Asset Instructions

Available 
Professional Assets
Professional assets are 
individual digital graphic 
fi les associated with vari-
ous subsections of the 
Identity Guidelines—the 
Autodesk logo, graphi-
cal elements, and PDFs. 
These assets can be 
found on the server 
based on their section 
number as seen in the 
Identity Guidelines table 
of contents. 

Accessing 
Professional Assets
Creative Communications 
provides direct access 
to digital assets through 
a password-protected 
Internet site. Those with 
the correct login and 
password have access to 
Creative Communications 
digital fi les. If you feel 
you need access to this 
site, contact your regional 
Identity Guidelines 
Coordinator.

Access: https://projectpoint.buzzsaw.com/client/CreativeDistribution

For Authorized 
Marketers
Autodesk employees, 
who are responsible for 
generating marketing 
communications and 
managing localization, 
and external vendors, 
have access to profes-
sional assets specifi ed in 
these guidelines. The list 
of approved authorized 
marketers is below.

Art 
Distribution 
Coordinator

External Vendor

Marketing 
Communications 
Coordinator

Identity
Guidelines 
Coordinator
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Professional Asset 
Folder Structure
All projects have the same 
basic folder structure, so 
multiple team members 
can locate pieces quickly 
and easily. Understanding 
this folder structure is the 
key to accessing our artwork.

Faster Data Creation, Easier Data Sharing

In any industry that requires technical drawings, speed and efficient use of

data are critical to the success of design projects.This is where AutoCAD® 2004

software can help. It provides new productivity tools, an improved user

interface, and presentation graphics for faster data creation. It offers pass-

word protection, CAD standards tools, and support for multisheet DWF™

(Design Web Format™) files for easier data sharing. It also provides new 

network licensing and software inventory tools for more efficient license

tracking and management.

What’s New in AutoCAD 2004

AutoCAD 2004—the fastest, easiest AutoCAD

release ever—is packed with new and enhanced

features that help you

• Create design data more quickly—with

customizable tool palettes, an optimized

file format, direct access to design content

libraries, enhanced multiline text editing,

and Express Tools.

• Share design data more easily—with digital

signatures, password protection, and enhanced

DWF files.

• Manage software more efficiently—with the

Autodesk Product Manager and the FLEXlm®

Network License Manager.

Your Software, Your Voice

From focus groups and beta testing to one-on-one

interviews and especially AUGI® wish lists, AutoCAD

users are voicing their technology needs and help-

ing to shape AutoCAD software to better meet 

their requirements. As an example, the AutoCAD

user interface has been improved and modernized

based on how users perform their daily work.

Top AUGI wish list items—including Express Tools,

improved text editing, a multiple Undo/Redo 

feature, and drawing password protection—are

now integrated in AutoCAD 2004. Bottom line:

Your voice is important and makes a difference 

in Autodesk software development.

Unlimited Flexibility

You know AutoCAD software as the tool you 

can use right out of the box for 2D drafting and

detailing and 3D design. But AutoCAD is also

extremely flexible, accommodating specific project

types and individual work styles. You can cus-

tomize AutoCAD by personalizing the interface

(for example, by adjusting icons and tool palettes),

writing LISP routines (to automate frequent tasks),

and using third-party applications from an exten-

sive network of software developers.

The modernized

AutoCAD 2004 interface

is cleaner and leaner,

with transparent tool

palettes that maximize

screen real estate and

store the content you

use most often in one

convenient location.

www.autodesk.com/autocad

AutoCAD®

2004

Folder Name
You can always 
fi nd artwork by its 
description in English. 

1-The Layout Folder
The Layout folder holds 
the print-ready master 
document.

2-The Links Folder
The Links folder contains 
all the fi les linked to the 
layout document that 
are required for display 
and printing.

3-The Fonts Folder 
The fonts folder contains 
type fonts included with 
the artwork. We provide 
these as a convenience 
only, for use in com-
pliance with the font 
publisher’s licensing 
requirements. Fonts 
will always be in
Macintosh format. Most 
documents require only 
Adobe® Myriad® MM, 
and some use no 
fonts at all.

4-The PDF folder
The PDF folder contains 
a low-resolution PDF 
preview of the layout. Use 
it for visualizing but never 
for reproduction. A PDF fi le 
containing image IDs, and 
licensing information, is 
also available for most jobs.

5-Text Folder
For most projects, we 
provide a text folder 
with a fi nal Microsoft® 
Word document for 
translation purposes. 

Standard Graphical 
Programs
We use the following 
graphical programs to create 
marketing communications: 
Adobe® Photoshop®, 
Adobe® Illustrator®, and 
QuarkXpress™.
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Worldwide File Formats
File formats avail-
able on the corporate 
identity website include 
standard graphic fi le 
formats such as EPS, 
PDF, and PSD. Contact 
creative@autodesk.com 
with fi le format questions.

AI Files 
Adobe® Illustrator® (AI) 
fi les contain vector-
based artwork. Image 
fi les linked to the fi le or 
fonts used in the art-
work must be accessible 
for the fi le to display and 
print properly.

QXD Files 
QuarkXpress™ Docu-
ment (QXD) fi les usually 
contain multipage 
layout artwork. Image 
fi les linked to the fi le or 
fonts used in the 
artwork must be 
accessible for the fi le 
to display and print 
properly.

EPS Files 
Encapsulated Postscript 
(EPS) is the preferred fi le 
format for high-quality 
graphics. Print-ready 
artwork fi les are saved 
in this format. Printing 
EPS fi les requires an 
output device that can 
interpret PostScript fi les 
(for example, a laser 
printer). 

PDF Files 
Adobe® Acrobat® 
Portable Document For-
mat (PDF) is used to cre-
ate documents intended 
for onscreen preview. 
We don’t use PDF for 
reproduction artwork.

PSD Files 
Adobe®  Photoshop®  
(PSD) fi les contain raster-
based artwork. These 
fi les may be constructed 
in layers and can be 
opened and modifi ed 
only with Adobe 
Photoshop software.

JPEG Files 
Joint Photographic 
Experts Group (JPEG) 
fi les are compressed 
image fi les typically 
used for web graphics. 

BMP Files 
Windows Bitmap (BMP) 
format is the native 
image format of 
Microsoft® Windows®  
and Windows 
application software.

GIF Files 
Graphics Interchange 
Format (GIF) is a 
compressed image fi le 
format typically used for 
web graphics.

DOC Files
Microsoft® Word 
documents (DOC) 
usually store text-based 
information that can 
be opened or imported 
into any text-editing 
software. However, if 
you open DOC fi les in an 
application other than 
Microsoft Word, special 
text formatting will 
be lost. 

PPT Files 
PowerPoint presenta-
tions are saved in PPT 
format and  can be 
opened or modifi ed only 
in Microsoft® PowerPoint 
software.

AVI Files 
Audio Video Interleaved 
(AVI) fi les are multimedia 
fi les that store sound or 
animation.

SWF Files
Shockwave Flash (SWF) 
fi les are multimedia fi les 
that require a playback 
application (such as 
Macromedia Flash™ 
Player) or a Flash-
enabled viewer like a 
web browser.
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Photographic Guidelines
Due to the wide variety of worldwide offi  ces, 
vendors, and freelancers for whom we provide or 
create marketing communications, the following  
guidelines must be taken into account:

Understanding Licensing Options
Be familiar with and refer to Autodesk’s four license 
options chart, which details the license diff erences 
between commissioned photography, rights-
protected photography, royalty-free photography, 
and customer imagery.

Communications for Localization
Photos that accompany marketing communications 
distributed for localization are not licensed to be used 
in other projects. Licenses have been purchased for 
the localized piece only.

Unlimited Use
In general, photography that has been commissioned 
by Autodesk is free to use in all marketing communi-
cations. Libraries of commissioned photographs or 
graphical elements are detailed in this version of 
the guidelines. 

Illegal Use
It is illegal to use a photograph without proper 
licensing. If you are unsure about the licensing 
status of a particular photograph, contact us at 
creative@autodesk.com.

License PDF
A PDF fi le containing image IDs and licensing 
information for each photograph used in localized 
marketing communications will be distributed in the 
professional asset folder for the piece.

Commissioned 
Photography
Comissioned photogra-
phy is the most expen-
sive option. It requires 
complete buyout to 
have unlimited usage 
rights. Examples of 
comissioned photog-
raphy: Product People, 
Professional People, 
Monitors and Devices. 
There is a selection of 
legally cleared images 
available to authorized 
marketers.

Rights-Protected 
Photography
Rights-protected 
photography generally  
holds a two year inter-
national license for print 
and web use. Examples 
of comissioned photog-
raphy: Signature Images 
and some Horizontal 
Brochure images. 

Royalty-Free 
Photography
Royalty-free photogra-
phy is the least costly 
and will carry unlimited 
usage rights. Examples 
of royalty free photogra-
phy: Horizontal Brochure 
images, direct mail, and 
tradeshow materials. 
You can download 
a complete list of 
Autodesk-approved 
CDs from the server as a 
guideline for individual 
purchase.

Customer Imagery
Customer imagery is re-
quested from Autodesk 
customers, and must 
have legal consent 
from each customer for 
proper usage. Both vec-
tor and raster customer 
imagery is used in moni-
tors and devices, and it 
is a supporting accent 
to the photography sys-
tem. There is a selection 
of legally cleared images 
available to authorized 
marketers.

Four License 
Options for Images
At varying levels of cost, 
there are four ways in 
which Autodesk secures 
images for marketing 
collateral.
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1.1 Brand Defi nition

Increase Valuation
Over time, as perception
of a corporate brand’s
quality increases, so
does the company’s
stock value.

Building the corporate brand is simply good 
for business. Research studies continue to prove 
that a strong brand benefi ts a company by 
generating loyalty among all stakeholders—
customers, prospects, resellers, partners, 
developers, investors, analysts, employees 
and the press.
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13

The Autodesk brand depends on the consistent 
use of our visual and written vocabulary that make 
up our corporate identity. The images and words we 
use to describe Autodesk help communicate brand 
beliefs, personality, mission, and essence. This is the 
foundation of the corporate brand. It’s our DNA and 
what makes us diff erent from other companies. 

Guiding Principles
We draw on our 
strategic foundation 
to create our corpo-
rate communications 
and maintain brand 
consistency.
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Autodesk is the world’s leading design software and 
digital content company, off ering customers progressive 
business solutions through powerful technology prod-
ucts and services. Autodesk helps customers in the build-
ing, manufacturing, infrastructure, digital media, and 
wireless data services fi elds increase the value of their 
digital design data and improve effi  ciencies across their 
entire project lifecycle management processes.

Elevator Speech
You should be able to 
describe Autodesk in 
30 seconds or less.
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Brand Beliefs 15

Company Beliefs
Autodesk has a set of 
fundamental 
beliefs that guide 
company decisions.

The universal use 
of digital design 
increases its value.
The real value of digital 
design information 
increases in direct pro-
portion to the number 
of people who can 
access and use that 
information.

Digital design is 
superior to paper. 
Digital design is intel-
ligent—it can contain 
many layers of complex 
information specifi cally 
tailored for diff erent us-
ers. With paper, you get 
only what you can see.

Design is a 
strategic asset.
Good design gives 
today’s businesses a 
competitive advantage 
and ultimately leads to 
greater market share.Universal Use

Strategic Asset
Digital Design
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1.1 Brand Defi nition

Conf ident
Brand Personality 
This is the personality 
of Autodesk. These three 
traits—empathetic, 
confi dent, innovative
—describe Autodesk as 
if the company were a 
person.

Confi dent, Perceptive, 
and Purposeful
Our customers want 
to work with a com-
pany that perceives 
emerging trends in the 
marketplace and makes 
calculated decisions in 
a purposeful way. They 
want the safety of work-
ing with a confi dent, 
established leader in 
their fi eld.

Innovative 
and Progressive
Our customers look 
to Autodesk for 
progressive thinking 
that drives evolutionary 
improvements to the 
lifecycle process with 
innovative products 
and services.

Innovative

Empathetic 
and Attentive
Our customers want to 
work with a company 
that not only under-
stands their problems 
but also takes action to 
solve them.

Empathetic
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1.1 Brand Defi nition

Use as a Phrase
The brand essence can 
be used as a descriptive 
phrase within a sentence 
to provide an  element 
of consistency in the way 
we communicate about 
Autodesk.

Design Software to 
Lifecycle Management
Autodesk helps custom-
ers create, manage, use 
and maximize the value 
of their digital data 
throughout the lifecycle 
of their projects.

Brand Essence
The core feeling a 
person has about 
Autodesk—based on 
all of their experiences 
with the company.

Power of
Design Information
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1.1 Brand Defi nition

Our mission is to empower customers with 
innovative solutions that bring their ideas to 
reality and maximize the value of their digital 
design data throughout the lifecycle of the project.

Purpose
This is the reason 
why we exist. It is the 
promise we make to 
our customers and 
investors.
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1.2 Creative Direction

Using the brand defi nition as a foundation, our 
visual and written vocabulary provides building 
blocks for our entire corporate identity. Divided 
into four systems, this identity distinguishes us to 
the outside world and is logically based on the 
Autodesk mission statement. Four Systems

Our Visual and Written 
Vocabulary is composed 
of our Identity, Graphical, 
Image, and Messaging 
Systems.



Copyright

©2003 Autodesk, Inc.

Creative Communications

identity.autodesk.com

Updated

April 2003

Creative Direction

 Autodesk Identity Guidelines

1.2 Creative Direction

Building Blocks 21

Corporate Identity System
Autodesk Logo
Logo Grid
Color Palette
Corporate Typeface

Image System
Photography
Customer Imagery
Professional People

Graphical System
Information Grid
Monitors and Devices
Process Diagrams
Image Bands

Messaging System
Autodesk Voice
Marketing Vocabulary
Audience Segmentation
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“Our mission is to 
empower customers 
with innovative solutions 
that bring their ideas to 
reality and maximize 
the value of their 
digital design data 
throughout the lifecycle 
of the project.”

Autodesk Logo 
The Autodesk logo is 
approachable, simple, 
and positive. It refl ects 
what we represent to 
our customers: a partner 
who is friendly and 
understands their needs. 

Logo Grid 
The Autodesk logo 
grid is the anchor for 
our logo. The lines of 
the grid give the logo 
weight and pres-
ence. With this added 
structure, the logo is 
balanced with the other 
graphic elements that it 
complements. 

Color Palette 
Autodesk blue is posi-
tive, bold, and friendly. 
Along with silver/gray, 
white, and black, our 
palette’s vibrancy 
evokes technology and 
modernism. 
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“Our mission is to 
empower customers 
with innovative solutions 
that bring their ideas to 
reality and maximize 
the value of their 
digital design data 
throughout the lifecycle 
of the project.”

Information Grid
The information grid is 
a framework that can 
be used as an informa-
tive header throughout 
printed communica-
tions.

Autodesk software products are 
more than the contents of a box or 
the elements of a download. They are 
keys that unlock higher productivity 
across your workfl ow.

Autodesk Voice
Voice is more than a 
sound. It’s a personality. 
It’s the attitude and tone 
you use to convey 
information. The 
Autodesk voice is con-
versational, concise, and 
credible. 

Marketing Vocabulary
Our brand is sustained 
through the consistent 
use of image and lan-
guage. The Marketing 
Vocabulary maintains 
consistency in the way 
we communicate, 
ensuring that everyone 
is speaking the same 
language.

Corporate Typeface
Adobe® Myriad® is a 
contemporary sans serif 
typeface that is versatile 
and easy to read.

21 percent of total
revenue from Discreet

IDS Division
revenues were up
37 percent

Manufacturing Solutions
Division revenues grew
20 percent BDS revenues

totaled $58 million

Platform Technology
Division revenues
topped $453 million
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“Our mission is to 
empower customers 
with innovative solutions 
that bring their ideas to 
reality and maximize 
the value of their 
digital design data 
throughout the lifecycle 
of the project.”

Photography
The photography used 
in Autodesk commu-
nications is inspired by 
our mission statement 
and brand personality. 
Human photography is 
colorful, confi dent, and 
active and shows the 
creators and users of our 
products and services.

Audience
Segmentation
The Audience Segmen-
tation Model provides 
a detailed overview of 
Autodesk’s target audi-
ences and the solutions 
tailored to those audi-
ences. This language 
helps you plan targeted 
messaging across 
all lines of business 
and marketing 
communications.   
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“Our mission is to 
empower customers 
with innovative solutions 
that bring their ideas to 
reality and maximize 
the value of their 
digital design data 
throughout the lifecycle 
of the project.”

Monitors and Devices
Monitors and devices are 
images of desktop moni-
tors, tablet PCs, PDAs, 
and cellular phones. 
Used throughout our 
marketing communica-
tions, they reinforce the 
idea that Autodesk is 
primarily a design 
software company.

Customer Imagery
Customers through-
out the world provide 
customer images to 
Autodesk. A combi-
nation of vector and 
raster images, they 
demonstrate how our 
customers use our 
software and provide 
realistic examples of 
the capabilities of 
our products.
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“Our mission is to 
empower customers 
with innovative solutions 
that bring their ideas to 
reality and maximize 
the value of their 
digital design data 
throughout the lifecycle 
of the project.”

Photography
The photography used 
in Autodesk commu-
nications is inspired by 
our mission statement 
and brand personality.  
Abstract photography is 
energetic and power-
ful and possesses an 
intricate quality that 
is reminiscent of the 
creation process.
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Photography
The photography used 
in Autodesk communica-
tions is inspired by our 
mission statement and 
brand personality. 
Realistic photography 
spanning industry-
specifi c, nature, and 
inspirational categories 
represents tangible 
“real-world” solutions.

“Our mission is to 
empower customers 
with innovative solutions 
that bring their ideas to 
reality and maximize 
the value of their 
digital design data 
throughout the lifecycle 
of the project.”
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Process Diagrams
Process diagrams are 
creative illustrations 
that represent dynamic 
processes. We use them 
primarily to talk about 
solutions, digital design 
data, and lifecycle 
management.

“Our mission is to 
empower customers 
with innovative solutions 
that bring their ideas to 
reality and maximize 
the value of their 
digital design data 
throughout the lifecycle 
of the project.”
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cast Graphics   | Animation   | Game Developme

Service and Maintenance  | Surveying   | Plannin

Civil Engineering | Construction and Design/Build   

ent   | Encoding, Transcoding, and Stre

ng  | Electrical Network Design  

| Building/Facility Management and 
Image Bands
Image bands are hori-
zontal grids fi lled with 
multiple photographs. 
They to speak to the 
tremendous breadth of 
industries that our 
products serve. We use 
image bands primar-
ily when we talk about 
solutions, digital design 
data, process, and 
lifecycle management.

“Our mission is to 
empower customers 
with innovative solutions 
that bring their ideas to 
reality and maximize 
the value of their 
digital design data 
throughout the lifecycle 
of the project.”
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The Identity, Graphical, Image, and Messaging 
Systems make up our entire Visual and Written 
Vocabulary. Individually or together, elements from 
each system allow you to write and design successful 
marketing communications across a wide range of 
media, based on various marketing objectives.
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Creating successful marketing communications 
that look, feel, and sound like the Autodesk brand 
requires establishing objectives that support your 
marketing strategy. Knowledge of the target 
audience, the message to be conveyed, the 
delivery medium, and the desired impact aff ects 
the complexity of any marketing communication.
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21 percent of total
revenue from Discreet

IDS Division
revenues were up
37 percent

Manufacturing Solutions
Division revenues grew
20 percent

Written Vocabulary
All writing should be 
concise, conversational, 
and credible. This is the 
attitude and tone of
the Autodesk Voice.

Build Foundation
Our corporate identity: 
Autodesk logo, logo 
grid, color palette, 
corporate typeface, and 
information grid are 
the foundation on 
which communications 
are built.

Visual Vocabulary
Photography and graph-
ical elements allow you 
to direct your design 
to diff erent audiences 
based on diff erent levels 
of message and impact.

Marketing 
Communications
Successful marketing 
communications are 
consistent through all 
forms of media.

(Logo+

Establish Objectives
These four terms are 
the core of a process 
that helps you defi ne 
your project.

(Audience+Message+Medium+Impact) +

(Concise+Conversational+Credible) +

(

+ +

+ + + + ) =

+ ) +

ent   | Encoding, Transcoding, and Streaming Delivery    | Independent Projects | Teac

ng  | Electrical Network Design  | Geographic Information Systems         |   

eaching and Learning | Application Development

Autodesk software products are 
more than the contents of a box or 
the elements of a download. They are 
keys that unlock higher productivity 
across your workfl ow.

Autodesk, the Autodesk logo, and Autodesk Revit are registered trademarks of Autodesk, Inc., in the USA and/or other countries.
All other brand names, product names, or trademarks belong to their respective holders. ©2002 Autodesk, Inc. All rights reserved.

Make a radical, eleventh-hour change on a public 

project, get the board to approve it, and have the 

revised construction documents—including 

56 sheets of drawings—out to bid on time.

Read how the Autodesk® Revit® building information 

modeling solution helped make it happen. And see 

the possibilities for yourself, by ordering a free trial CD.

Visit www.autodesk.com/revithere.

Oculus, Inc. does a last-minute redesign
of a library facade and turns around a new set
of bid documents by the original deadline.

True Story.

Autodesk’s digital            design and

content products help our customers

create, use, and share their

work throughout the lifecycles of

their projects. Our software products

are the essential tools        that more

than 5 million professionals in 160

countries use          to turn brilliant

ideas into practical realities.

Product Summary

March 2003 Product Listing www.autodesk.com
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Advertising
Brand and product 
advertising build on 
the foundation of the 
Autodesk voice, logo 
grid, and corporate 
typeface. They also 
rely heavily on one 
graphical element, 
which includes 
industry-specifi c, 
inspirational, and 
human photography.

Merchandise
Shirts, hats, pens, and 
other merchandise build 
on the foundation of 
the Autodesk logo and 
color palette, in its 
purest form due to 
spacial limitations. We 
seldom use additional 
graphical elements.

Interactive
Websites, demos, and 
interactive overviews 
where space is at a pre-
mium build on the foun-
dation of the Autodesk 
voice, logo, color palette, 
and corporate typeface. 
We also combine graphi-
cal elements, including 
realistic, human, and 
abstract photography, 
with motion-based 
graphics.

Print
Brochures and printed 
collateral heavily build 
on the foundation of 
the Autodesk voice, 
logo grid, color palette, 
corporate typeface, and 
information grid. We 
also use all of the graphi-
cal elements, including 
all types of photography 
from human to realistic, 
monitors and devices, 
process diagrams, and 
image bands in a hierar-
chical system of printed 
communications.

Video
Television spots, videos, 
and event openings 
build on the foundation 
of the Autodesk voice 
and logo. We place a 
major emphasis on 
motion-based graphi-
cal elements, including, 
industry-specifi c, inspi-
rational, human, and 
abstract photography.

Sponsorship
From submarines to cars 
or robots, sponsorships 
build on the foundation 
of the Autodesk logo or 
logo grid, color palette, 
and corporate type-
face. We may use other 
graphical elements 
based on the object.

Environmental 
Graphics
Autodesk offi  ces, 
interiors, and signage 
build on the foundation 
of the Autodesk logo 
and color palette in its 
purest form. We seldom 
use additional graphical 
elements, except where 
there are opportunities 
to promote Autodesk 
products and services.

Events
Tradeshows, booths, and 
corporate events build 
heavily on the founda-
tion of the Autodesk 
voice, logo grid, color 
palette, and corporate 
typeface. We also use all 
the graphical elements, 
including all types of 
photography, monitors 
and devices, process 
diagrams, and image 
bands. 

Applying 
the Principals
Use of the visual and 
written vocabulary  
applies to all Autodesk 
media throughout the 
company.

Autodesk, the Autodesk logo, and Autodesk Revit are registered trademarks of Autodesk, Inc., in the USA and/or other countries.
All other brand names, product names, or trademarks belong to their respective holders. ©2002 Autodesk, Inc. All rights reserved.

Make a radical, eleventh-hour change on a public 

project, get the board to approve it, and have the 

revised construction documents—including 

56 sheets of drawings—out to bid on time.

Read how the Autodesk® Revit® building information 

modeling solution helped make it happen. And see 

the possibilities for yourself, by ordering a free trial CD.

Visit www.autodesk.com/revithere.

Oculus, Inc. does a last-minute redesign
of a library facade and turns around a new set
of bid documents by the original deadline.

True Story.

Autodesk’s digital            design and

content products help our customers

create, use, and share their

work throughout the lifecycles of

their projects. Our software products

are the essential tools        that more

than 5 million professionals in 160

countries use          to turn brilliant

ideas into practical realities.

Product Summary

March 2003 Product Listing www.autodesk.com
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Corporate Logo
The Autodesk logo 
is a positive refl ection of 
the Autodesk brand. It is 
a unique, modifi ed piece 
of artwork and should 
never be typeset. 

A Corporate Asset
The Autodesk logo 
is a corporate asset 
that should be actively 
protected and used 
properly.
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The Autodesk logo is approachable, simple, 
and positive. It refl ects what we represent to 
our customers: a partner who is friendly and 
understands their needs, a company that is fast, 
fl exible, and innovative. The visual essence of 
Autodesk radiates in our fl agship blue—
the positive energy of the world’s leading 
design software company.

Lowercase a
The Autodesk logo is the 
only place the Autodesk 
name is spelled with a 
lowercase a. 
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Logo in Text
The Autodesk logo 
should never be em-
bedded in text. It should 
always stand on its own.

Modifi ed Ascenders
A key trait of the logo is 
its modifi ed ascenders. 
This modifi cation can be 
used to diff erentiate our 
logo from incorrect art.

Registration Mark
In general the registra-
tion mark must always 
appear with the logo.

Exception
The registration mark 
may be removed from 
large company signage 
and small embroidery.

Proper Spelling
Autodesk is a proper 
noun and should be 
spelled in text with a 
capital A. The Autodesk 
name is never spelled 
with a lowercase a ex-
cept in the logo. The fi rst 
time Autodesk is used 
as an adjective in body 
text, it should be fol-
lowed by a registration 
mark, for example, 
“Autodesk® software.“

Welcome to Autodesk.

Registration Mark
The registration mark 
should always appear 
with the logo to legally 
protect it as a corporate 
asset. The registration 
mark is scaled for logo 
sizes A, B, and C to 
improve readability.
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Approved Color 
Combinations 
Autodesk blue, silver/
gray, and black on a 
white background, or 
white on an Autodesk 
blue, silver/gray, or black 
background are the 
only approved color 
combinations for logo 
presentation.

Not Approved
Don’t use Autodesk 
blue on silver/gray and 
silver/gray on blue.

Exception
For textile printing, em-
broidery and on-screen 
television graphics, the 
following color combi-
nations may be used if 
none of the approved 
combinations are appli-
cable: black on Autodesk 
blue, black on Autodesk 
silver/gray, or Autodesk 
blue  on black. Don’t use 
in print.

Spot Color (Printing)
Blue: PMS Process Blue, DIC 640, Toyo CF0382
Silver: PMS 877 (metallic), DIC 621, Toyo CF1043
Silver Gray: PMS 429, DIC 651, Toyo CF0785
Black: 100% Black

Four-Color Process (Printing)
Blue: C=100  M=9  Y=0  K=6 
Silver Gray: C=0  M=0  Y=0  K=35
Black: C=0  M= 0  Y=0  K=100

RGB Colors (Screen, Film, Video)
Blue: R=0  G=102  B=204
Silver Gray: R=153  G=153  B=153
Black: R=0  G=0  B=0

Hex Colors (Web)
Blue: #0066CC
Silver Gray: #999999
Black: #000000

Textile Colors (Logo Merchandise)
Blue: Salus 417
Silver/Gray: RA 2592 (silver steel)

Paint Formula
Blue: RAL 5012, NCS=S 2065-B, 
Benjamin Moore® (Big Country Blue 2066-30)
Silver: RAL 9022
Silver Gray:  RAL 7035, NCS=S 2500-N, 
Benjamin Moore® (Gull Wing Gray 2134-50)
Black:  RAL 9005, NCS=S 9000-N



Copyright

©2003 Autodesk, Inc.

Creative Communications

identity.autodesk.com

Updated

April 2003

 Autodesk Identity Guidelines

2.1 Corporate Identity System

Autodesk Logo

Specifi cations

Assets Available:
Employee Assets: identity.autodesk.com
Instructional PDFs: identity.autodesk.com
Professional Assets: FTP Server (authorized marketers only)

40

Logo Art Sizes
Logo art comes in three 
sizes. Each size is used 
for a specifi c range. The 
kerning and size of 
registration mark has 
been modifi ed for 
each size to improve 
readability.

Logo Size B
This logo can be 
reduced to a minimum 
of 75 percent of the 
original size and can 
be enlarged up to 140 
percent. Use size C if you 
need a larger size.

Logo Size C
Use this logo for other 
enlargements, such as 
trade-show banners 
or building signage. 
This version can also be 
reduced to a minimum 
of 35 percent of the 
original size.

Logo Size A
The size range for logo 
size A is 80 percent to 
100 percent. If you need 
a larger size, use logo 
size B.Web Logo

Use this logo as a 
navigational element 
on the Web. Kerning 
has been modifi ed to 
optimize the logo’s 
appearance online. For 
more information about 
interface design, contact 
the Internet Solutions 
Group.

Logo Spacing
Allow for adequate clear 
space around the logo, 
keeping a minimum of 
1.5 times the x-height of 
the letter forms. Always 
keep the logo clear 
space free of any other 
element. 

1.5x

1.5x

x
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Not Approved
The logo should 
never be typeset. 
The Autodesk logo is a 
hybrid font creation of 
Myriad and Helvetica 
Neue. There are many 
visual nuances that 
make the logo unique. 
The most notable, are 
our slanted ascenders. 
Note in this typeset 
version they are fl at.

autodesk®

Not Approved
Do not use the logo with 
an emboss, distort, wind, 
or any other fi lter eff ect.

Not Approved
Do not outline the logo.

Not Approved
Do not use the logo with 
a drop shadow.

Not Approved
Do not show the 
logo in 3D.

Not Approved
Do not use a blur fi lter 
eff ect on the logo.
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Logo vs. the Logo Grid
Generally, we use the 
Autodesk logo on mar-
keting communications 
that are small or very 
large, such as logo 
merchandise and 
building signage. We 
use the logo grid 
primarily on printed 
collateral, such as 
posters and brochures.
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Sign Off 
We often use the 
Autodesk logo on the 
back of printed materi-
als such as brochures, 
invitations, and our 
business cards as a visual 
close or sign-off  to the 
piece. The size shown 
on this brochure is logo 
size A @ 100 percent and 
is the preferred size of a 
sign-off  logo.

Sign On
We use the Autodesk 
logo grid is most 
commonly used as a vi-
sual introduction to our 
work, for example, on 
brochures, white papers, 
presentations, and event 
materials.

With Autodesk, Software Is Just the Beginning

Maximize the value of your investment in Autodesk® software with the

Autodesk Professional Services group, and keep your software current

with the Autodesk Subscription Program.

The Autodesk Professional Services group can help you save time and

money by making the best use possible of your Autodesk software.

Our consulting, training, and support services will enable you to maxi-

mize the return on your technology investment. Visit us at

www.autodesk.com/professionalservices.

The Autodesk Subscription Program gives you access to the latest

Autodesk software releases and enhancements, simplifying your soft-

ware management and budgeting process. To learn more, contact

your Autodesk Authorized Reseller or visit 

www.autodesk.com/subscription.

Autodesk, Inc.
111 McInnis Parkway
San Rafael, CA 94903
USA

Autodesk, AutoCAD, AutoCAD LT, Autodesk Envision,
Autodesk Inventor, Autodesk Map, Autodesk MapGuide,
Autodesk Streamline, Design Web Format, DWF, Discreet,
DXF, Revit, and Volo are either registered trademarks or
trademarks of Autodesk, Inc., in the USA and/or other
countries. All other brand names, product names, or
trademarks belong to their respective holders.

© Copyright 2003 Autodesk, Inc. All rights reserved.

000000000000112983

Autodesk’s digital            design and

content products help our customers

create, use, and share their

work throughout the lifecycles of

their projects. Our software products

are the essential tools        that more

than 5 million professionals in 160

countries use          to turn brilliant

ideas into practical realities.

Product Summary

March 2003 Product Listing www.autodesk.com

Display
For large exterior and 
interior signage, as well 
as events signage use 
the Autodesk logo for 
maximum readability 
and clarity.

Logo Merchandise
On branded merchan-
dise—pens, cups, 
t-shirts, and more—
the Autodesk logo 
promotes and extends 
our corporate identity.
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Anchoring the Logo
The logo grid provides 
the balance and struc-
ture necessary to use 
the logo on a photo-
graphic background. 
When anchored 
by the logo grid, the 
Autodesk logo is 
stronger and has 
presence on the page.
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The Autodesk logo grid is the anchor for our logo. 
The lines of the grid give the logo weight and 
presence. With this added structure, the logo 
is balanced with the other graphic elements that 
it complements. The logo grid presents an 
ideal space to incorporate secondary information 
such as program and service names or 
mandatory descriptives.

Logo Usage
The guidelines for using 
the logo grid mirror 
guidelines for logo 
usage. Refer to both 
sections when 
designing marketing 
communications. 
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1.5x1.5x

x Secondary Title Here x

.5x

.5x

.75x

1.5x 1.5x
2x

For staging logo within logo grid,
x = logo height. For staging logo grid,

x = logo grid height.

Logo on the Left
Primary logo grid 
usage is with the 
logo on the left. 

Proper Left 
Side Alignment
Logo grid art is deliv-
ered with the proper 
spacing of 1.5x on the 
left hand side. The rules 
of the logo grid may 
be extended for bleed, 
but the left edge of the 
grid as provided, should 
align to the fold or edge 
of your marketing com-
munication. 

Logo Staging 
Within Grid
The logo is staged within 
the grid. Logo staging is 
based on the x-height of 
the letter a. 

Sizes
The Autodesk logo grid 
is available in three sizes, 
each with diff erent 
weights for the rule. The 
sizes for the logo grid 
correspond to the logo 
size specifi cations.

Secondary Title
The optional second-
ary title can include 
program names (for 
example, Subscription), 
descriptors (Demonstra-
tion), or titles (Features 
and Benefi ts, Questions 
and Answers).

Logo Grid Orientation
You can position the 
logo grid vertically for 
signage or marketing 
collateral that has a 
narrow format.

Benefi t of 
Secondary Title
The advantage of a 
secondary title is that 
groups, programs, and 
divisions can use the 
logo grid instead of 
individual logotypes. 

Basic Logo Grid Staging
Allow for adequate clear 
space around the logo 
grid, keeping at least half 
the height of the logo 
grid clear of any other 
major elements.

Employment Application

A/E/C  Systems 2002

Guidelines for Titles
Secondary titles in 
the logo grid should be 
short and concise. Don’t 
use long sentences.

Primary Logo 
Grid Usage
The logo grid with the 
Autodesk logo on the 
left should be used on 
most corporate market-
ing communications.
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Power of the 
Logo Grid Over 
a Photograph
You can use any 
approved color 
combination over a 
photograph as long 
as the Autodesk logo 
is legible.

Not Approved
Don’t use gray over blue 
or a white grid with a 
blue logo.

Secondary Title Here

Secondary Title Here

Secondary Title Here

Secondary Title Here

Secondary Title Here

Secondary Title Here

Secondary Title Here

Secondary Title Here

Secondary Title Here

Spot Color (Printing)
Blue: PMS Process Blue, DIC 640, Toyo CF0382
Silver: PMS 877 (metallic), DIC 621, Toyo CF1043
Silver Gray: PMS 429, DIC 651, Toyo CF0785
Black: 100% Black

Four-Color Process (Printing)
Blue: C=100  M=9  Y=0  K=6 
Silver Gray: C=0  M=0  Y=0  K=35
Black: C=0  M= 0  Y=0  K=100

RGB Colors (Screen, Film, Video)
Blue: R=0  G=102  B=204
Silver Gray: R=153  G=153  B=153
Black: R=0  G=0  B=0

Hex Colors (Web)
Blue: #0066CC
Silver Gray: #999999
Black: #000000

Textile Colors (Logo Merchandise)
Blue: Salus 417
Silver/Gray: RA 2592 (silver steel)

Paint Formula
Blue: RAL 5012, NCS=S 2065-B, 
Benjamin Moore® (Big Country Blue 2066-30)
Silver: RAL 9022
Silver Gray:  RAL 7035, NCS=S 2500-N, 
Benjamin Moore® (Gull Wing Gray 2134-50)
Black:  RAL 9005, NCS=S 9000-N
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Logo Grid Art Sizes
Logo grid art comes in 
three sizes. Each size is 
used for a specifi c range. 
The kerning and size of 
the registration mark has 
been modifi ed for each 
size to improve readabil-
ity. Line stroke should 
scale when resizing 
the logo grid. 

Logo Grid Size B
Logo grid B is designed 
to be used at this size 
(100 percent) and scaled 
down to a minimum of 
85 percent. 

Logo Grid Size A
The size range for logo 
grid A is 80 percent to 
100 percent. If you need 
a larger size, use logo 
grid B.

Logo Grid Size C
Use this logo grid for 
other enlargements such 
as tradeshow banners or 
building signage. This 
version can also be re-
duced to a minimum of 
35 percent of the origi-
nal size. (Not shown)

Logo on the Right
We use a fl ipped version 
of our logo grid with the 
logo on the right side as 
a sign-off . In this version, 
don’t use a secondary 
title in the staging area.

They didn’t just
assemble all kinds of data.

They gave 300,000 people
a reason to oooh and ahhh.

When organizers of one of the world’s largest fireworks displays

needed help with traffic and public safety, they turned to the

City of Vancouver. Who turned to their Autodesk® tools.

Accessing files from multiple agencies and departments, one

technician was able to develop 48 different customized maps

in one quarter of the time. Talk about a beautiful result.

To find out how Autodesk’s mapping, civil engineering, and

infrastructure management tools can improve your workflow

throughout the entire project life cycle, visit

www.autodesk.com/GIShere.

Autodesk and the Autodesk logo are registered trademarks of Autodesk, Inc., in the USA and/or other countries.
All other brand names, product names, or trademarks belong to their respective holders. ©2002 Autodesk, Inc. All rights reserved.

Secondary Logo 
Grid Usage
We use the logo grid with 
the Autodesk logo on the 
right only on advertising.
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Not Approved 
Don’t use the stationery 
logo grid in marketing 
communications. It em-
ploys an older version of 
the logo grid that we plan 
to modify in the future.  

Product Name

Really Long Headline

Any Headline

Not Approved
Don’t put headline text 
in the fl ipped logo grid 
version that is used for 
advertising.

Not Approved
Don’t change the place-
ment of the logo within 
the logo grid or alter the 
structure of the grid.

Exception
For on-screen television 
graphics, Autodesk blue 
on black is acceptable. 
This color combination 
exception should never 
be used in print.

EMEA

Not Approved
Don’t put product 
names and headlines 
with more than fi ve 
words within the 
logo grid.

Exception
Autodesk address and 
trademark information 
may appear in the logo 
grid staging area on 
the back of brochures 
and product packaging 
only. 5.5 pt type is 
recommended.

S

7 pt. type
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Corporate Colors
Blue, silver/gray, white, 
and black make up 
Autodesk’s color palette.

Primary Color
Autodesk blue is vibrant, 
energetic, and upbeat. 
This is our primary 
color and we use it 
on all levels of 
marketing collateral. 
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Autodesk blue is positive, bold, and friendly. 
Its vibrancy evokes technology and modernism. 
When you think of Autodesk, our blue comes 
to mind. It represents the power of our brand. 
Our neutral color is silver/gray, a complement to 
Autodesk blue. Silver/gray supports vibrant hues 
and suggests physical materials such as metal, 
concrete, and stone. 

Spectrum of 
Color Processes
Each of our corporate 
colors has correspond-
ing values for PMS 
inks, CMYK (four-color 
process), RGB, Hex, 
DIC, and TOYO codes 
for interface and 
web design.



Copyright

©2003 Autodesk, Inc.

Creative Communications

identity.autodesk.com

Updated

April 2003

 Autodesk Identity Guidelines

2.1 Corporate Identity System

Color Palette

Specifi cations

Assets Available:
Instructional PDFs: identity.autodesk.com

51

White
White is an important 
part of our color palette. 
It makes the other 
colors look their best. 
We reserve white for 
high-level corporate 
materials. White shows 
off  photography, render-
ings, typography—just 
about everything.

Blue
The corporate color 
of Autodesk, blue is the 
primary color used in 
the design system. Blue 
may also be used as 
a full bleed.

Black
In general, don’t use 
large areas of black. Re-
served for formal events, 
broadcast, and logo 
merchandise.

Silver/Gray
Silver complements blue 
but can also stand on its 
own. Whenever possible, 
use PMS silver ink instead 
of gray. Gray should be 
used as a secondary 
color only when silver 
is unavailable.

Spot Color (Printing)
PMS Process Blue, DIC 640, Toyo CF0382

Four-Color Process (Printing)
C=100  M=9  Y=0  K=6 

RGB Colors (Screen, Film, Video)
R=0  G=102  B=204

Hex Colors (Web)
#0066CC

Textile Colors (Logo Merchandise)
Salus 417

Paint
RAL 5012, NCS=S 2065-B, Benjamin 
Moore® (Big Country Blue 2066-30)

Spot Color (Printing)
PMS 877 (metallic), DIC 621, Toyo CF1043
PMS 429 (silver gray), DIC 651, Toyo CF0785

Four-Color Process (Printing)
C=0  M=0  Y=0  K=35 

RGB Colors (Screen, Film, Video)
R=153  G=153  B=153

Hex Colors (Web)
#999999

Textile Colors (Logo Merchandise)
RA 2592 (silver steel)

Paint
RAL 9002 (silver), 7035 (silver gray), 
NCS=S 2500-N, Benjamin Moore® 
(Gull Wing Gray 2134-50)

Spot Color (Printing)
100% Black

Four-Color Process (Printing)
C=0  M= 0  Y=0  K=100 

RGB Colors (Screen, Film, Video)
R=0  G=0  B=0

Hex Colors (Web)
#000000

Paint
RAL 9005, NCS=S 9000-N

RGB Colors (Screen, Film, Video)
R=255  G=255  B=255

Hex Colors (Web)
#FFFFFF

Spot Color (Printing)
Blue: PMS Process Blue, DIC 640, Toyo CF0382
Silver: PMS 877 (metallic), DIC 621, Toyo CF1043
Silver Gray: PMS 429, DIC 651, Toyo CF0785
Black: 100% Black

Four-Color Process (Printing)
Blue: C=100  M=9  Y=0  K=6 
Silver Gray: C=0  M=0  Y=0  K=35
Black: C=0  M= 0  Y=0  K=100

RGB Colors (Screen, Film, Video)
Blue: R=0  G=102  B=204
Silver Gray: R=153  G=153  B=153
Black: R=0  G=0  B=0

Hex Colors (Web)
Blue: #0066CC
Silver Gray: #999999
Black: #000000

Textile Colors (Logo Merchandise)
Blue: Salus 417
Silver/Gray: RA 2592 (silver steel)

Paint Formula
Blue: RAL 5012, NCS=S 2065-B, 
Benjamin Moore® (Big Country Blue 2066-30)
Silver: RAL 9022
Silver Gray:  RAL 7035, NCS=S 2500-N, 
Benjamin Moore® (Gull Wing Gray 2134-50)
Black:  RAL 9005, NCS=S 9000-N
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Not Approved
For large areas always use 
PMS 877 silver and PMS 
429 gray at full strength, 
never tinted.  

Not Approved
Don’t use a percentage 
(80%, 70%, 60%, etc.) of 
the Autodesk Blue. 

Not Approved
Don’t use large areas of  
black. Use it for text and 
as an accent color.

Not Approved
Don’t use the four-
color process blue 
for large print areas, 
because it tends to shift 
to blue/teal on press. To 
print large areas of blue, 
use PMS Process Blue.

Spot and CMYK
Don’t automatically 
convert color for print 
to color for screen, 
because the conversion 
is inexact. Use formulas 
to achieve the closest 
color match.

Hex and RGB
The Hex and RGB blue is 
a darker blue. Don’t 
use the RGB  values for 
print collateral.

Two Diff erent Blues
CMYK and RGB do not 
convert across mediums. 
The values are not equal. 
Limit use to the respec-
tive mediums. RGB and 
Hex for on-screen; Spot 
and CMYK for print.

Actual CMYK Blue RGB Blue (Simulated)
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Versatility
Adobe Myriad is a 
contemporary sans serif 
typeface that works very 
well across our market-
ing communications.

Readability
Adobe® Myriad® is espe-
cially legible because 
of its clean and open 
letterforms and even 
letterspacing.

Corporate Typeface
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The Autodesk corporate typeface, Adobe 
Myriad, is used to tie together the look and feel 
of our design system. It is an extension of the 
brand and complements the Autodesk logo. 
Myriad, a contemporary sans serif typeface, is 
versatile and easy to read. It’s friendly and 
instantly recognizable. It refl ects the way we 
speak to our customers.

Multiple Font Formats
Typefaces in the Adobe® 
Myriad® family have been 
published in several formats. 
Myriad Multiple Master and 
Myriad Pro are both suited 
to print, while Myriad Web 
is optimized for electronic 
displays. Only Myriad Pro and 
Myriad Web are now off ered 
for sale at www.adobe.com.  

Corporate Typeface



Copyright

©2003 Autodesk, Inc.

Creative Communications

identity.autodesk.com

Updated

April 2003

 Autodesk Identity Guidelines

2.1 Corporate Identity System

Corporate Typeface

Specifi cations

Assets Available:
Instructional PDFs: identity.autodesk.com

55

Font Usage
Myriad Multiple Master 
(Myriad MM) has been 
the font format used 
most often for printed 
work. The approved 
styles appear in black 
above. Fonts that appear 
in gray are installed by 
default but are not 
approved for use.

Adobe® Myriad® 
Multiple Master Fonts

Myriad MM 215 LT 700 SE
Myriad MM  215 LT 300 CN
Myriad MM 215 LT 600 NO

Myriad MM 400 RG 700 SE
Myriad MM 400 RG 300 CN
Myriad MM 400 RG 600 NO

Myriad MM 565 SB 700 SE
Myriad MM 565 SB 300 CN
Myriad MM 565 SB 600 NO

Myriad MM 700 BD 700 SE
Myriad MM 700 BD 300 CN
Myriad MM 700 BD 600 NO

Myriad MM 830 BL 700 SE
Myriad MM 830 BL 300 CN
Myriad MM 830 BL 600 NO

or Myriad MM 
700 BD 600 NO
Use this font for 
main headings.

or Myriad MM 
565 SB 600 NO
Use this font for 
subheads.

or Myriad MM 
400 RG 600 NO
Use this font for 
body copy.Myriad Pro Regular

Myriad Pro Semibold

Myriad Pro Bold

Primary Weight
We recommend Myriad 
Pro Regular or Myriad 
Multiple Master 400 
RG 600 NO as the text 
weight for marketing 
communications. 
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Western European 
For print, both Myriad 
Pro and Myriad Multiple 
Master support the 
Latin-1 character set for 
the following European 
languages:
•  Danish •  Italian
•  Dutch •  Norwegian
•  English •  Portuguese
•  Finnish •  Spanish
•  French •  Swedish
•  German 

Non-Roman 
Characters
Myriad Pro is appropri-
ate for the following 
languages:
•  Greek
•  Russian

Asian Character Sets
To typeset languages 
not supported within 
the Myriad family, use 
a sanserif font that har-
monizes with Myriad as 
much as possible. 

Localization
Our corporate market-
ing communications are 
typically localized in the 
following languages:
• Chinese (Traditional 
and Simplifi ed)
• Dutch
• Finnish 
• French
• German 
• Italian
• Japanese
• Korean
• Norweigan
• Portugese
• Spanish
• Swedish

To Purchase Adobe® Myriad®

You must purchase a license for every copy of 
the typeface you use and follow the license 
agreement.

Myriad Pro (OpenType® Format)
www.adobe.com/type/browser/P/P_1706.jhtml 
or by calling Adobe at 800-833-6687.
Myriad Pro, package 1706.

Myriad Web (TrueType® Format)
www.adobe.com/ type/browser/P/P_911.jhtml  
or by calling Adobe at 800-833-6687.
Myriad Web, package 911. Don’t use this font 
for printed materials. 

Myriad MM (Multiple Master Format)
Myriad Multiple Master, package 275, is no 
longer regularly available. 

Macintosh Users
Myriad Pro: for Mac OS 8.6–9.2 and Classic  
(with Adobe® Type Manager®); Mac OSX. 
Myriad Web : for Mac OS 8.1–Mac OS X.
Myriad MM: as for Myriad Pro above, with 
the addition of Mac OS 8.1.

Windows Users
Myriad Pro: for Microsoft® Windows® 98, Win-
dows Me, and Windows NT  4 (SP4) with Adobe 
Type Manager; Windows 2000 and Windows XP.
Myriad Web: for Windows 95–Windows XP. 
Myriad MM: as for Myriad Pro above, with the 
addition of Windows 95. 
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Headlines and 
Introductions
The headline and 
introductory text from 
a product brochure, 
illustrates the use of the 
Adobe Myriad typeface. 
In this case, the headline 
is Myriad Regular, 14-
point type on 15-point 
leading. The introduc-
tory text is Myriad Semi-
bold, 10.5-point type on 
15-point leading. 

Subheads and Text
In text from a solution 
brochure, the subhead 
is Myriad Semibold, 
9-point type on 11-point 
leading with 5 points of 
extra leading between 
subhead and text. The 
text is Adobe Myriad 
Regular.

Special Introductions
An example of a special 
use of Adobe® Myriad® is 
taken from the Product 
Summary brochure. 
In this case, the text is 
24-point type on 34-
point leading.  

Not Approved
New Caledonia is the 
old Autodesk corporate 
typeface. Do not use 
New Caledonia.

Autodesk® software products are more than the contents 
of a box or the elements of a download. They are keys 
that unlock higher productivity across your workfl ow. 

Critical decisions speed across your network or out to your mobile

workforce through direct, live access to interactive maps, designs, and

geospatial data. Autodesk MapGuide®6 software connects to multiple

data sources simultaneously, including industry-standard data formats

and spatial information systems, and then securely delivers data to your

Internet or intranet application. Plus you can easily extend the value of

your data by building custom applications with Autodesk MapGuide 

software’s standards-based development tools. Simple to deploy,

Autodesk MapGuide software provides direct access to data—helping 

you streamline data maintenance, boost productivity, and reduce data 

distribution costs.

Your GIS Data—Anytime, Anywhere
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Range of 
Photographic 
Choices
The following systen 
provides a range of 
visual choices for all 
types of marketing 
communications.
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The photography used in Autodesk communica-
tions is inspired by our mission statement and 
brand personality. There are three categories that 
provide a variety of styles for photographic use 
in marketing communications: realistic, human, 
and abstract. Customer imagery is used as a 
secondary visual element to photography. 

Flexibility
Our photography 
categories are a set of 
fl exible guidelines that 
provide a foundation for 
choosing photography 
for marketing communi-
cations. 
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Realistic Photography
There are three subcate-
gories: industry-specifi c, 
nature, and inspirational.

Human Photography
There are three subcat-
egories: professional 
people, people in action, 
and product people.

Abstract Photography
There are three sub-
categories: geometric, 
textural, and motion.

Signature Images

Exception
Although signature 
images fall within our 
realistic photography 
category, they are not to 
be used freely in market-
ing communications. 
They are an integral 
part of the product 
identity system. If used, 
the product logotype 
and logo grid must 
be included.

Geometric Textural Motion

Nature InspirationalIndustry-Specifi c

People in Action Product PeopleProfessional People

Choosing Photography
The vendor or GEO 
creating the marketing 
communications will 
select photography with 
the help of the follow-
ing chart and audience 
segmentation.

Photographic Rights
As a general rule, photo-
graphic rights need to be 
purchased individually by 
the vendor or GEO creating 
the marketing communica-
tions. Photographs that are 
distributed with collateral 
to be localized will have 
rights purchased for that 
use only.

Royalty-Free CDs
Royalty-free photogra-
phy is the most effi  cient 
and cost eff ective way to 
produce marketing com-
munications worldwide. 
“Royalty-free” means that 
you pay only once for an 
image that may be used for 
multiple projects over an 
unlimited period of time.



Copyright

©2003 Autodesk, Inc.

Creative Communications

identity.autodesk.com

Updated

April 2003

 Autodesk Identity Guidelines

2.2 Image System

Photography

Specifi cations

Assets Available
Professional Assets: FTP Server (authorized marketers only)
Instructional PDFs: identity.autodesk.com

62

Realistic Photography 
Realistic photography 
represents the tangible 
and symbolizes “real-
world” solutions.

Industry-Specifi c
Industry-specifi c 
photography may show 
fi nished or in progress 
projects. We use it to 
refer to a specifi c 
professsion or industry.

Inspirational
Inspirational photo-
graphs are expansive, 
idealistic, and hope-
ful. They refer to our 
product lines that serve 
worldwide industries.

Nature 
Nature photography 
has a spatial and often 
geometric sensibility. 
There is structure and 
a seasonal rejuvination 
process that is similar to 
the creation of plans or 
project renderings.

Signature Image
Signature images are an 
integral part of the prod-
uct identity system.
These images focus on 
capturing the identity of 
the product  with which 
they are aligned.  If used, 
the product logotype 
and logo grid must be 
included. Refer to the 
Signature Image section 
for more information.

Professional Assets
Signature images are 
available for authorized 
marketers. These assets 
can be found on the 
server based on their 
section number.

Photodisc I Getty
www.photodisc.com
www.gettyimages.com 

The Volume Series

V01 Business and Industry

V03 Backgrounds and Textures

V04 Science Technology & Med.

V06 Nature, Wildlife & the Environ.

V07 Business and Occupations

V11 Retro Americana 

V14 Business and Transportation

V22 Europe Lndmrks/ Travel  (3 CD)

V23 Far Eastern Business (2 CD )

V24 Education

V26 Homes and Gardens 

V31 Environmental Concerns  (3 CD ) 

V39 Industry and Transport  (3 CD )

V41 Education 2

V43 Business and Occupations 2

V52 Global Business and Currency

V54 Science, Technology & Medicine 

V55 Wired Business

V56 Holidays, Celeb. & Seasons 

V57 Big Business and Industry 

V60 World Landmarks and Travel

V68 Banking & Finance

V69 Meetings and Groups

V72 Professional Science 

V73 Work Day

V74 US Landmarks & Travel 2

V77 Homes and Gardens 2 

V78 Business Today 2 

V80 Computers and Learning

V81 Digital Revolution

V85 Modern Technologies 2 

V86 Business and Occupations 3

V87 Business around the World

V88 Shipping & Handling 

V89 Wish You Were Here

V91 Vivid Faces

V94 Urban Vibe

V95 Youth Culture

V97 Get the Message

V98 Real Office

V102 Wired Business 2

V104 Global Spin

V105 World Portraits

V106 Views of the World

V107 School Life

V109 Work Force

V117 Office Contemporary

V118 Meetings, Groups & Crowds

V120 About Faces

The Background Series

BS01 Studio Geometry

BS02   Industrial Sidestreets

BS04 Skan/9 Abstractions 

BS06 Ethereal Shadows

BS28 Business Graphics

BS30 Techno Backdrops

BS32  Technical Palette

BS33  New Essentials

BS35 Techno Abstracts

The Designer Tools Series

DTS01  Gears: Metaphors of Interaction 

DTS03  Maps and Navigation 

DTS06 Circuits and Electronics

DTS07 Transport & Travel

DTS08 Roads and Highways

DTS10 Internet Icons

Signature Series

SS02 Urban Perspective

SS21 Time and Technology

SS23 Business Metaphors & Details 2

SS26 Emotions and Expressions

SS29 Electric Color

SS37 Colorful Contrasts 2

SS45 Emotions and Expressions 2

SS46 Business Old and New

Special Offer Series

SO08 Wired World

Object Series

OS03 Architectural Elements

OS04 Retro Relics

OS08 Everyday Objects 3

OS15 Infomedia

OS26 Infomedia 2

Fine Art Series

FA03 Antique Maps & Heraldic Images

Velocity

V02 Transporter

Corbis
www.corbis.com 

V11 Buildings & Structures

V13   Business & Industry

V37 Landscapes 

V38 Manufacturing & Industry

V54 Skylines of North America

V74 Architecture & Real Estate

V160 Energy Issues

V194 On the Road

V250 European Business 2 

V286 Business East (9/02)

V622 Architectural Details (9/02)

CMCD
www.cmcd.com

Everyday Objects (3 volumes) 

Digital Stock
www.digitalstock.com

V77 Business Perspectives

V96 Transportation & Industry

Digital Vision
www.digitalvision.com
www.gettyimages.com

Architectural Details

Asian Business

Autograph Series

Cargo

Conceptual Business

Big Business

Business Cultures

Business Focus

Earth Forms

Electro Delirium (9/02)

European City Panoramics (10/02)

Hotline

Industrialise

Industry and Technology

Industry in Action 

Inside Industry

Money Markets

Movers & Shakers

Reflecting Business

Views of Earth

Image 100
www.image100.com

New Corporate Culture

People in Industry (9/02)

Image Club
www.eyewire.com

V02 Business

Pixtal
www.pixtal.com

CD007 Clouds

CD024 Business in the City

CD054 Construction

CD062 Industry

CD069 Urban Details

Visual Language
www.visuallanguage.com

V02 Antique Maps of the World

EyeWire
www.eyewire.com
www.gettyimages.com

Abstract Textures

Business Details   

Business Training

Deconstruct (architectural)

Electronica

Geo Techno

Industry in Action

Interface

Mobility

Modern Business

Travel Abstracts

Comstock
www.comstock.com

Maps and Globes (rec’d  8/29/02)

Brand X
www.brandx.com

Maps and Globes—2 cds (rec’d  8/27/02)

Thinkstock
www.thinkstock.com

Connectivity

Creative Communications Royalty-Free Image Library 01/03

Instructional PDF
Creative Communica-
tions has an approved 
list of CDs that contain 
images that align with 
our photography cat-
egories. The list is avail-
able for download on 
identity.autodesk.com.
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Product People
Most often associated 
with individual Autodesk 
software products, 
product people can also 
be used to promote mu-
tiple products. For more 
information refer to the 
Product People section.

Professional People
Approachable, color-
ful and progressive. 
Professional people are 
not pinned with a single 
profession. They are 
most often associated 
with solutions and event 
marketing.

People In Action
Multiple people interact-
ing in “real-life” environ-
ments: the workplace, 
offi  ce, warehouse, or job 
site. People in Action are 
used as associations to a 
particular profession or 
marketing solution.

Human Photography  
Human photography in 
our materials represents 
our customers. They are 
collaborators, creators, 
and users of our 
products and services. 

Professional Assets
Product People are 
available for authorized 
marketers. These assets 
can be found on the 
server based on their 
section number.

Professional Assets
Professional assets are 
available for authorized 
marketers. These assets 
can be found on the 
server based on their 
section number.

Photodisc I Getty
www.photodisc.com
www.gettyimages.com 

The Volume Series

V01 Business and Industry

V03 Backgrounds and Textures

V04 Science Technology & Med.

V06 Nature, Wildlife & the Environ.

V07 Business and Occupations

V11 Retro Americana 

V14 Business and Transportation

V22 Europe Lndmrks/ Travel  (3 CD)

V23 Far Eastern Business (2 CD )

V24 Education

V26 Homes and Gardens 

V31 Environmental Concerns  (3 CD ) 

V39 Industry and Transport  (3 CD )

V41 Education 2

V43 Business and Occupations 2

V52 Global Business and Currency

V54 Science, Technology & Medicine 

V55 Wired Business

V56 Holidays, Celeb. & Seasons 

V57 Big Business and Industry 

V60 World Landmarks and Travel

V68 Banking & Finance

V69 Meetings and Groups

V72 Professional Science 

V73 Work Day

V74 US Landmarks & Travel 2

V77 Homes and Gardens 2 

V78 Business Today 2 

V80 Computers and Learning

V81 Digital Revolution

V85 Modern Technologies 2 

V86 Business and Occupations 3

V87 Business around the World

V88 Shipping & Handling 

V89 Wish You Were Here

V91 Vivid Faces

V94 Urban Vibe

V95 Youth Culture

V97 Get the Message

V98 Real Office

V102 Wired Business 2

V104 Global Spin

V105 World Portraits

V106 Views of the World

V107 School Life

V109 Work Force

V117 Office Contemporary

V118 Meetings, Groups & Crowds

V120 About Faces

The Background Series

BS01 Studio Geometry

BS02   Industrial Sidestreets

BS04 Skan/9 Abstractions 

BS06 Ethereal Shadows

BS28 Business Graphics

BS30 Techno Backdrops

BS32  Technical Palette

BS33  New Essentials

BS35 Techno Abstracts

The Designer Tools Series

DTS01  Gears: Metaphors of Interaction 

DTS03  Maps and Navigation 

DTS06 Circuits and Electronics

DTS07 Transport & Travel

DTS08 Roads and Highways

DTS10 Internet Icons

Signature Series

SS02 Urban Perspective

SS21 Time and Technology

SS23 Business Metaphors & Details 2

SS26 Emotions and Expressions

SS29 Electric Color

SS37 Colorful Contrasts 2

SS45 Emotions and Expressions 2

SS46 Business Old and New

Special Offer Series

SO08 Wired World

Object Series

OS03 Architectural Elements

OS04 Retro Relics

OS08 Everyday Objects 3

OS15 Infomedia

OS26 Infomedia 2

Fine Art Series

FA03 Antique Maps & Heraldic Images

Velocity

V02 Transporter

Corbis
www.corbis.com 

V11 Buildings & Structures

V13   Business & Industry

V37 Landscapes 

V38 Manufacturing & Industry

V54 Skylines of North America

V74 Architecture & Real Estate

V160 Energy Issues

V194 On the Road

V250 European Business 2 

V286 Business East (9/02)

V622 Architectural Details (9/02)

CMCD
www.cmcd.com

Everyday Objects (3 volumes) 

Digital Stock
www.digitalstock.com

V77 Business Perspectives

V96 Transportation & Industry

Digital Vision
www.digitalvision.com
www.gettyimages.com

Architectural Details

Asian Business

Autograph Series

Cargo

Conceptual Business

Big Business

Business Cultures

Business Focus

Earth Forms

Electro Delirium (9/02)

European City Panoramics (10/02)

Hotline

Industrialise

Industry and Technology

Industry in Action 

Inside Industry

Money Markets

Movers & Shakers

Reflecting Business

Views of Earth

Image 100
www.image100.com

New Corporate Culture

People in Industry (9/02)

Image Club
www.eyewire.com

V02 Business

Pixtal
www.pixtal.com

CD007 Clouds

CD024 Business in the City

CD054 Construction

CD062 Industry

CD069 Urban Details

Visual Language
www.visuallanguage.com

V02 Antique Maps of the World

EyeWire
www.eyewire.com
www.gettyimages.com

Abstract Textures

Business Details   

Business Training

Deconstruct (architectural)

Electronica

Geo Techno

Industry in Action

Interface

Mobility

Modern Business

Travel Abstracts

Comstock
www.comstock.com

Maps and Globes (rec’d  8/29/02)

Brand X
www.brandx.com

Maps and Globes—2 cds (rec’d  8/27/02)

Thinkstock
www.thinkstock.com

Connectivity

Creative Communications Royalty-Free Image Library 01/03

Instructional PDF
Creative Communica-
tions has an approved 
list of CDs that contain 
images that align with 
our photography cat-
egories. The list is avail-
able for download on 
identity.autodesk.com.
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Textural
Textural imagery is 
engaging and refers to 
materials and landscape.

Geometric
Geometric photography 
is innovative and orderly. 
It implies measurement 
and showcases the 
relationships of points, 
lines, angles, surfaces, 
and solids.

Abstract Photography
Abstract photography is 
energetic, powerful, and 
possesses an intricate 
quality that is reminis-
cent of the creation 
process.

Motion
Motion photography re-
fers to process, as every 
project has a beginning, 
middle, and end.

Photodisc I Getty
www.photodisc.com
www.gettyimages.com 

The Volume Series

V01 Business and Industry

V03 Backgrounds and Textures

V04 Science Technology & Med.

V06 Nature, Wildlife & the Environ.

V07 Business and Occupations

V11 Retro Americana 

V14 Business and Transportation

V22 Europe Lndmrks/ Travel  (3 CD)

V23 Far Eastern Business (2 CD )

V24 Education

V26 Homes and Gardens 

V31 Environmental Concerns  (3 CD ) 

V39 Industry and Transport  (3 CD )

V41 Education 2

V43 Business and Occupations 2

V52 Global Business and Currency

V54 Science, Technology & Medicine 

V55 Wired Business

V56 Holidays, Celeb. & Seasons 

V57 Big Business and Industry 

V60 World Landmarks and Travel

V68 Banking & Finance

V69 Meetings and Groups

V72 Professional Science 

V73 Work Day

V74 US Landmarks & Travel 2

V77 Homes and Gardens 2 

V78 Business Today 2 

V80 Computers and Learning

V81 Digital Revolution

V85 Modern Technologies 2 

V86 Business and Occupations 3

V87 Business around the World

V88 Shipping & Handling 

V89 Wish You Were Here

V91 Vivid Faces

V94 Urban Vibe

V95 Youth Culture

V97 Get the Message

V98 Real Office

V102 Wired Business 2

V104 Global Spin

V105 World Portraits

V106 Views of the World

V107 School Life

V109 Work Force

V117 Office Contemporary

V118 Meetings, Groups & Crowds

V120 About Faces

The Background Series

BS01 Studio Geometry

BS02   Industrial Sidestreets

BS04 Skan/9 Abstractions 

BS06 Ethereal Shadows

BS28 Business Graphics

BS30 Techno Backdrops

BS32  Technical Palette

BS33  New Essentials

BS35 Techno Abstracts

The Designer Tools Series

DTS01  Gears: Metaphors of Interaction 

DTS03  Maps and Navigation 

DTS06 Circuits and Electronics

DTS07 Transport & Travel

DTS08 Roads and Highways

DTS10 Internet Icons

Signature Series

SS02 Urban Perspective

SS21 Time and Technology

SS23 Business Metaphors & Details 2

SS26 Emotions and Expressions

SS29 Electric Color

SS37 Colorful Contrasts 2

SS45 Emotions and Expressions 2

SS46 Business Old and New

Special Offer Series

SO08 Wired World

Object Series

OS03 Architectural Elements

OS04 Retro Relics

OS08 Everyday Objects 3

OS15 Infomedia

OS26 Infomedia 2

Fine Art Series

FA03 Antique Maps & Heraldic Images

Velocity

V02 Transporter

Corbis
www.corbis.com 

V11 Buildings & Structures

V13   Business & Industry

V37 Landscapes 

V38 Manufacturing & Industry

V54 Skylines of North America

V74 Architecture & Real Estate

V160 Energy Issues

V194 On the Road

V250 European Business 2 

V286 Business East (9/02)

V622 Architectural Details (9/02)

CMCD
www.cmcd.com

Everyday Objects (3 volumes) 

Digital Stock
www.digitalstock.com

V77 Business Perspectives

V96 Transportation & Industry

Digital Vision
www.digitalvision.com
www.gettyimages.com

Architectural Details

Asian Business

Autograph Series

Cargo

Conceptual Business

Big Business

Business Cultures

Business Focus

Earth Forms

Electro Delirium (9/02)

European City Panoramics (10/02)

Hotline

Industrialise

Industry and Technology

Industry in Action 

Inside Industry

Money Markets

Movers & Shakers

Reflecting Business

Views of Earth

Image 100
www.image100.com

New Corporate Culture

People in Industry (9/02)

Image Club
www.eyewire.com

V02 Business

Pixtal
www.pixtal.com

CD007 Clouds

CD024 Business in the City

CD054 Construction

CD062 Industry

CD069 Urban Details

Visual Language
www.visuallanguage.com

V02 Antique Maps of the World

EyeWire
www.eyewire.com
www.gettyimages.com

Abstract Textures

Business Details   

Business Training

Deconstruct (architectural)

Electronica

Geo Techno

Industry in Action

Interface

Mobility

Modern Business

Travel Abstracts

Comstock
www.comstock.com

Maps and Globes (rec’d  8/29/02)

Brand X
www.brandx.com

Maps and Globes—2 cds (rec’d  8/27/02)

Thinkstock
www.thinkstock.com

Connectivity

Creative Communications Royalty-Free Image Library 01/03

Instructional PDF
Creative Communica-
tions has an approved 
list of CDs that contain 
images that align with 
our photography cat-
egories. The list is avail-
able for download on 
identity.autodesk.com.
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Range of 
Customer Imagery
We use customer images 
as a secondary accent to 
our photography system. 
They span our three 
primary market solutions, 
Building, Infrastructure, 
and Manufacturing.
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Customers throughout the world provide images to 
Autodesk. A combination of vector and raster im-
ages, these images demonstrate how customers use 
our software and provide realistic examples of the 
capabilities of our products. From the most techni-
cal use of a data-heavy vector fi le, to a realistic ras-
ter rendering, the use of customer images helps to 
inform and inspire.

Part of the process
Customer imagery 
evokes the creative 
process because it shows 
the framework or visual 
simulation of a project 
before implementation.
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Vector
You’ll need Autodesk 
software to manipulate 
vector art in the native 
DWG format.

Raster
You can manipulate 
raster art with 
universal graphic 
programs.

EPS
Vector images have 
been converted to an 
EPS format and can
 be used for high-
resolution output 
of marketing 
communications. 

TIFF
Raster images are pro-
vided in a TIFF format. 
Images may vary in reso-
lution and dimension.

Primary Image Usage
For marketing 
communications, use 
photography as your 
primary image choice 
whenever possible.

Secondary 
Image Usage
Use customer imagery as a 
secondary image element 
next to photography.

Autodesk Inventor 5

At last there’s a design system that makes your transition to 3D painless.

00 01 02 03 04

Productivity from Day One

Autodesk Inventor allows me to go through the

design process extremely quickly. It was also

easy to learn. I was able to create real designs

within one day.

—Eric Hobson 
Mechanical Engineer 
Hawkes Ocean Technologies 

Simplified User Interface

Autodesk Inventor 5 has a user interface with

fewer and smarter commands, high visual

feedback, and gesture-based interactivity that

responds intelligently to cursor movements.

The software previews your actions and infers

what you want to do next.

Intuitive Workflow

Autodesk Inventor 5 lets you design the way

you think. You can quickly create 2D proofs of

your concepts before designing 3D solid

models. You can also create your design using

the Dynamic Constraints Engine to quickly

build assemblies and validate your design by

dragging components to simulate complex

mechanisms. Creating and testing virtual

design prototypes can reduce or even elimi-

nate the need for physical prototyping.

Advanced Help and Support

The award-winning Design Support System

provides just the right assistance at the right

time and place. It includes an interactive

tutoring system for building parts, the 

Design Doctor tool that diagnoses modeling

problems and suggests remedies, and the

How To feature with instructions for perform-

ing available options.

Industry-Leading DWG Compatibility 

We felt most comfortable trusting the transla-

tion of our legacy files to Autodesk because they

are the creators of the DWG format.

—David M. Diamond
Vice President of Engineering
Country Coach

Migration Assistance
Not only does Autodesk Inventor software

allow you to leverage your legacy data, but

the AutoCAD migration tool helps 2D users

easily move to 3D. This tool provides detailed

instructions for importing and exporting

DWG/DXF files. Also included are one-to-one

mapping of AutoCAD commands to Autodesk

Inventor commands, workflow examples, and

Show Me animations.

2D Design with the Power of 3D

When it’s easier to create a quick 2D drawing

than to design a solid model, you can create

production-ready 2D parametric drawings in

Autodesk Inventor. These drawings can be

used as sketches if you need a solid model

later. Autodesk Inventor software gives you

the flexibility to design in 2D or 3D.

Built to Get the Job Done

Thanks to Autodesk Inventor we have increased

productivity in our design department by 30

percent.

—Mathias Luxner 
CAD Designer 
Incision Lasertec 

Large Assemblies

The Adaptive Data Engine loads only the data

you need when you need it. Along with the

optimized graphics engine, which ignores 

hidden and off-screen components, it allows

Autodesk Inventor 5 to handle huge assem-

blies 2 to 10 times faster than other top-selling

solutions.

In another advance of adaptive technology,

you can now use cross-part associativity to

reference part edges between models con-

tained in an assembly. It’s a fast, simple

method for capturing relationships between

parts throughout the assembly that helps you

work with unrivaled speed and efficiency.

Design Reuse

The Knowledge Vault is a set of intelligent

technologies—including composite iMates,

iFeatures, iParts, and the Engineer’s Notebook

—that lets you capture, store, and reuse your

embedded design knowledge. And for even

greater design flexibility, Autodesk Inventor

reads native Pro/ENGINEER® data directly.

STEP and IGES translation are also built in.

Moreover, the Exchange Editor provides an

easy, flexible environment for modifying

imported 3D solid models without worrying

about parametric complexity.

Function Before Form

It’s natural to sketch a design first, then build

your 3D solid model later. First you solve the

function issue, then you grapple with form.

Autodesk Inventor 5 gives you the unique

capability to sketch simple, intelligent, 2D

Adaptive Layouts that become the foundation

for 3D solid models. You can freely mix 3D

solid models with 2D sketches to test range 

of motion. You can reduce costly redesigns

and overall cycle time by creating Adaptive

Layouts that adapt to fit before you commit 

to detailed 3D solids.

Few or No Equations

Parametric models require you to manage

numerous equations and relationships. But

with Adaptive Assemblies, the cornerstone of

Autodesk Inventor software, you can build

assemblies simply by specifying where you

want parts to connect. Shapes and positions

adapt automatically, regardless of established

relationships, so you can make changes easily.

Embedded Applications

Embedded applications, including sheet

metal, surface design, and a comprehensive

3D standard parts library, and access to real

manufacturers’ 3D content delivered via 

i-drop™ technology, are all key to helping 

you get the job done.

Complete Process Solution

Autodesk is committed to providing the tech-

nology, partners, and services for completing

your entire manufacturing process. From the

best-in-class partner applications for analysis,

manufacturing, and data management in our

Mechanical Applications Initiative program to

consulting services and commerce solutions,

we can provide the innovation you need to

sustain a competitive advantage.

Mastenbroek Ltd relies 
on Autodesk Inventor soft-
ware to design trenching
technology for the cable 
and pipe-laying industries.

Incision Lasertec, Austria,
reduces cycle times when
designing laser welding
machines.

Uratani Engineering, Japan,
a manufacturer of automated 
devices, reduces time to 
market by 50 percent.

Professional Assets
Customer imagery is 
available for authorized 
marketers. You’ll fi nd 
these assets on the 
server under their 
section number.
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Building Solutions Infrastructure Solutions Manufacturing Solutions

COOLING TOWER

McLEAN

IS1.eps IS2.tiff BS1.tiff BS2.tiff MS1.eps MS2.tiff 

IS3.tiff IS4.tiff BS3.tiff BS4.tiff MS3.tiff MS4.eps

IS5.tiff IS6.tiff BS5.tiff BS6.tiff MS5.eps MS6.tiff 

IS7.eps IS8.epsBS7.eps BS8.tiff MS7.tiff MS8.tiff 

Available 
Professional Assets
The following images, 
divided by industries, 
are available for global 
and unlimited use by 
authorized marketers. 
Image fi le names are 
provided for a quick fi nd. 
Future installments of 
customer imagery are 
pending.

Images in Use
Customer imagery is 
most commonly used in 
the graphical element 
“monitors and devices”.
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Instructions for Creating Screenshots:
1. Set monitor to largest supported screen 
area (1152x882, 1600x1200, etc.).

2. Set color to highest available resolution, 
at a minimum, True Color or High Color. 

To do this, go to your desktop, right-click, 
and select Properties. Click the Settings tab 
and then the Advanced button. Click the 
Adapter tab and then the List All Modes 
button. Select the largest screen mode that 
supports more than 256 colors.

3. Maximize the image window.

4. When composing the shot, zoom the 
image as large as possible.

5. From the File menu, select Print Screen 
and save in Paint (or use a screen capture 
program) as a 24-bit BMP.

Legal Consent
You need legal consent 
from your customer 
before creating and 
using screenshots. 

Unacceptable 
Screenshots
Do not resize, resample, 
resave, process, or 
embed the images in an 
alternate program (such as 
Microsoft® Word). Such 
treatments remove the 
ability to color correct or 
extract fi les.

Customer Imagery vs. 
Customer Screenshots
If customer imagery 
does not fulfi ll your 
needs, create a screen-
shot of software inter-
faces to put into your 
monitor or device.

+
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Relating to 
the Customer
Professional people 
represents the customer 
and are often coupled 
with messaging 
centered on customer 
pain points. They appear 
most often in high-level 
pieces like the corporate 
overview and profes-
sions brochures. 
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Our Customers
Our customers range 
from facilities managers, 
to interior designers,
civil engineers, game 
developers,  and IT 
managers. Professional 
people images imply 
enthusiasm among our 
customers through exu-
berant color and facial 
expression.

The professional people images represent 
Autodesk customers from various professions.
These images set a colorful, active, and bold tone 
perfectly suited for large-scale marketing 
communications at events.
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Assets Available:
Professional Assets: FTP Server (authorized marketers only)

Library of 
Professional People

Autodesk® Revit®

Large-scale Graphics
Professional people 
images set a colorful, 
active and bold tone 
perfectly suited for 
large-scale marketing 
communications.

Chauncy.tif

Litha.tifJerry.tifJeff .tifJeanne.tif

Steve.tif Terrence.tif

Gabriella.tif

Marie.tifManhar.tif Roderick.tif

Julie.tif

Greg.tifAlan.tif Eric.tif

Sean.tif

Helen.tif

Alvaro.tif
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Secondary Information
The information grid 
is used as a graphical 
device to highlight 
and provide a struc-
tured layer for supple-
mentary information.
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The information grid is a framework that you 
can use in printed communications as an 
informative header. When combined with titles, 
simple vocabulary, company factoids, product 
names, descriptions, and URLs, the information 
grid becomes a secondary layer of information. 
This visual pointer is easy to read and can act as 
a call to action, allowing for a quick take on a 
variety of information.

Information Types
The information grid can 
host an array of informa-
tion types to expand 
the levels of information 
portrayed in your mar-
keting communication.
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Placement
Always use the informa-
tion grid at the top of 
your communication 
piece.

Templates
Templates of the basic 
structure of the informa-
tion grid are available 
in two vertical line 
lengths: short, with a 
.625” (16mm) line length 
for minimal copy, and 
long at a .875” (22mm) 
line length for extended 
copy. They also are 
delivered in black, for 
white backgrounds, 
and white for colored 
or photographic 
backgrounds.

Short 
Lines

1.375”
35mm

.625”
16mm

Long 
Lines

1.375”
35mm

.875”
22mm

Myriad, 7pt / 9pt

Myriad, 7.5pt / 9pt

.4 pt rule
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Information Types
Many types of information can 
be added to the grid, and 
they may be used together 
or separately.

Company Factoid 
The information grid 
can anchor statements 
that do not necessarily 
fi t in the body copy of a 
marketing document.

Simple vocabulary
Use the information grid 
to highlight key topics 
or include words to 
reinforce the  marketing 
message.

Product Names
When you’re promoting 
multiple products in a 
marketing document, 
the grid creates spaces 
for highlighting their 
names individually.

URLs
Referencing the Internet 
empowers the reader by 
off ering access to more 
in-depth information.

+

=

+

Building the 
Information Grid
There are three elements 
that make up the infor-
mation grid: lines, arrows, 
and content. Place arrows 
where appropriate on 
vertical axis.

www.autodesk.comManufacturing Solutions

There are more than 2800
Registered Developers of
Autodesk products.

In 2001, autodesk.com
alone had approximately
10 million visitors and 40
million page views.

More than 2.2 million
copies of AutoCAD®

software have been
shipped.

April 2003 Product Listing Product Description April 2003

www.autodesk.com

Autodesk® Architectural Studio Autodesk® VIZ 4

Autodesk®

Professional Services
Support Training Consulting

www.autodesk.com

77
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Color and Photographic 
Backgrounds
You can layer the infor-
mation grid over solid 
colors or photographic 
imagery. When over a 
white background, it is 
silver or process blue. 
When placed over colors 
and photographs, the 
grid is white. Legibility 
of the information is the 
primary goal.

Placement
The information grid 
should bleed from the 
top of your marketing 
communications and 
span the width of an 
inside spread.

Autodesk’s digital            design and

content products help our customers

create, use, and share their

work throughout the lifecycles of

their projects. Our software products

are the essential tools        that more

than 5 million professionals in 160

countries use          to turn brilliant

ideas into practical realities.

Product Summary

March 2003 Product Listing www.autodesk.com
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Desktops of the Future
Use monitors and 
devices as a visual 
framework to showcase 
our products in ap-
plication and reinforce 
the idea that Autodesk 
is a design software 
company.
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Monitors and devices are images of desktop 
monitors, tablet PCs, PDAs and cellular phones. 
Used throughout our marketing communications, 
they reinforce the idea that Autodesk is primarily 
a design software company. The creation of innova-
tive software continues to be our core strength. 
We use monitors and devices to prominently 
display product images and our interfaces in action. 
They also illustrate the power of digital design 
at the point of work.

Scale
Monitors and devices 
are appropriate to use at 
various sizes, from small 
to fi t on a direct mail 
postcard, to medium for 
a poster or extra large 
for tradeshow displays.
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Discreet Monitors
High-defi nition moni-
tors have exceptional 
image quality and are 
required to run the 
following Discreet® 
Software and products: 
fi re®, fl ame®, fl int®, in-
ferno®, and smoke®.

Desktop Monitors
Various styles of desktop 
monitors represent the 
primary workstation and  
apply to both PC and 
MAC platforms.

Tablets
Tablets are fl at, 
pen-based, often 
portable screen devices.

Handhelds and PDAs
Handhelds and PDAs are 
small, mobile devices 
that provide computing 
and information storage.

Cellular Devices
Cellular devices are 
wireless telephones that 
work with transmitters 
over large areas.

Laptop Computers
Laptops are compact 
and mobile desktop 
devices.

mond_crt1_
sm.eps

mond_princ-
eton1_sm.eps

mod_sg1_sm.eps mond_sgifl at1_
sm.eps

mon_compaq1_
sm.eps

mon_compaq2_
sm.eps

mon_generic1_
sm.eps

mon_ibm1_
sm.eps

mon_plasma1_
sm.eps

lap_fujitsu1_
sm.eps

lap_panasonic1_
sm.eps

lap_panasonic2_
sm.eps

lap_sony1_
sm.eps

lap_tecra1_
sm.eps

lap_tecra2_
sm.eps

lap_travelmate1_
sm.eps

tab_casio1_
sm.eps

tab_pacebl1_
sm.eps

pda_ipaq1_
sm.eps

pda_motorola1_
sm.eps

pda_motorola2_
sm.eps

pda_palm1_
sm.eps

pda_pocketpc1_
sm.eps

cel_ericsson1_
sm.eps

cel_ericsson2_
sm.eps

cel_ericsson3_
sm.eps

cel_motorola1_
sm.eps

cel_motorola2_
sm.eps

cel_nokia1_
sm.eps

cel_samsung1_
sm.eps

tab_stylistic1_
sm.eps

tab_stylistic2_
sm.eps

tab_stylistic4_
sm.eps

tab_travelmt1_
sm.eps

tab_wacom2_
sm.eps

tab_wacom3_
sm.eps

Assets Available
Monitors and devices 
exist in three template 
sizes: small, medium, 
and large. All fi les are 
300dpi and provided as 
EPS fi les saved for both 
Mac and PC users. They 
are available for FTP 
download to authorized 
marketers. These assets 
can be found on the 
server under their sec-
tion number.
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Customer Imagery
There are two catego-
ries:  raster and vector.

Raster Vector

Building a Monitor  
with Image
The combination of your 
imagery and the moni-
tors or device of your 
choice, will render a 
completed graphic. 
Never use monitors and 
devices without 
an image.

+

=

Realistic Photography
There are three subcate-
gories: industry-specifi c, 
nature, and inspirational.

Human Photography
There are three subcat-
egories: professional 
people, people in action, 
and product people.

Abstract Photography
There are three sub-
categories: geometric, 
textural, and motion.

Signature Images

Exception
Don’t use signature 
images in monitors and 
devices.

Geometric Textural Motion

Nature InspirationalIndustry-Specifi c

People in Action Product PeopleProfessional People

Choosing Photography
The vendor or GEO 
creating the marketing 
communications will 
select photography with 
the help of the follow-
ing chart and audience 
segmentation.
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Mixed Imagery
Selections from multiple 
photographic categories 
are the most com-
mon usage and shows 
Autodesk’s breadth of 
market and provides 
visual variety in your mar-
keting communications.

Consistent Imagery
Similar photography 
choices can create a 
streamlined look that 
caters to a specifi c 
message or industry.

PDA Image Limitations
Recommended content 
is customer imagery or 
actual interface 
screenshots.

Composition
Monitors and devices 
may appear grouped, 
interspersed within text, 
bleeding off  page edges, 
and overlapping other 
images and graphical 
elements.

Not Approved
Never place monitors 
and devices within the 
title area of the logo grid.

Product Overview
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Flexible Quantity
You can use monitors 
and devices in large or 
small groupings.

Leading the Eye
Combining the monitors 
and devices in a tight 
grouping with a right 
bleed visually leads 
the reader to open 
the brochure.

Expert, Convenient, Cost-Effective

What better way to learn how to use your Autodesk® software than to have

an expert guide you through the learning process—from basic features to

advanced tips and tricks? With Autodesk Virtual Classroom Training, you

learn online in a collaborative environment, led by instructors with detailed

product knowledge and industry-specific experience. Autodesk Virtual

Classroom Training provides the same high-quality content and personal-

ized teaching you would find in a traditional classroom setting, but with

much more flexibility of location and far fewer demands on your time. The

result is accelerated learning that is both convenient and cost-effective.

Start with Expert Instructors

Our instructors are expert users of Autodesk 

software, as well as experts in instruction and the 

delivery of web-based training. They know how 

to help you learn by providing the right mix of

probing questions and enlightening answers.

And in the unique setting of a virtual classroom,

our instructors have learned how to keep stu-

dents attentive and involved. The techniques 

used by Autodesk instructors help you retain

what you learn, which increases your productivity

and performance.

Technology Makes Learning Easy

Autodesk Virtual Classroom Training is delivered

using web technology, so you learn comfortably

and conveniently at your desktop. You get prod-

uct training and participate in task-based exer-

cises right on your computer screen. You have

real-time discussions with your fellow students

through online chat. You talk directly with the

instructor by conference call during question and

answer sessions. And electronic courseware pro-

vides detailed product information and step-by-

step instructions—just as comprehensive as a

printed textbook, but much easier to carry.

Cut Costs and Boost Productivity

Autodesk Virtual Classroom Training reduces the

cost of learning Autodesk software by eliminating

travel expenses and minimizing your time away

from critical projects. The time you save by not

traveling is time you can spend actually working

with the software. And with the knowledge and

skills you gain through Autodesk Virtual Classroom

Training, you’ll be that much more productive.

Support

Autodesk Virtual Classroom

Training is live, interactive,

web-based training for 

design professionals who 

use Autodesk software.

Autodesk
Professional
Services Training

Consulting

www.autodesk.com

Virtual Classroom Training

Autodesk’s digital            design and

content products help our customers

create, use, and share their

work throughout the lifecycles of

their projects. Our software products

are the essential tools        that more

than 5 million professionals in 160

countries use          to turn brilliant

ideas into practical realities.

Product Summary

March 2003 Product Listing www.autodesk.com

Interspersed in Text
For a bold opening 
statement, lightly scatter 
monitors and devices 
throughout the text. 

Consistent Use 
of Photography 
in Monitors
Similar photographic 
choices can create a 
streamlined look that 
caters to a specfi c mes-
sage or industry.

Independent 
Placement
A singular laptop device 
placed in the left sidebar 
helps ground the quote 
below it.
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Process Diagrams
Process diagrams are 
creative illustrations 
that represent dynamic 
processes. We use them 
primarily when we talk 
about solutions, digital 
design data, and life-
cycle management.
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Process diagrams are creative illustrations that 
represent dynamic processes. We use them 
primarily to talk about solutions, digital design 
data, and lifecycle management. Process 
diagrams come in two forms: symbolic versions 
that represent each Autodesk market solution, 
and analytical versions that convey factual 
information that supports lifecycle management.

Process made abstract
Each shape relates to 
a specifi c industry and 
captures the organic 
nature of the project 
development processes 
Autodesk software is 
used to enhance.
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pd_circle.eps
pd_square.eps

pd_triangle.eps
pd_hexagon.eps

Wireless Data 
Solutions
Hexagons, the shape 
symbol for wireless, 
suggests connection.

Infrastructure
Solutions
Triangles, the shape 
symbol for landscape, 
suggests precision.

Building Solutions
Squares, the shape 
symbol for building 
design, suggests 
solid forms.

Manufacturing 
Solutions
Circles, the shape sym-
bol for manufacturing, 
suggest movement 
and unity.

Symbolic Diagrams
The following process 
diagrams appear most 
often on solutions 
brochures, but you can 
use them as graphical 
elements to represent 
individual markets.
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pd_analyt2.eps

pd_analyt5

pd_analyt9.eps pd_analyt10.eps

pd_analyt6.eps pd_analyt7.eps pd_analyt8

pd_analyt3.eps pd_analyt4.epspd_analyt1.eps

Analytical Diagrams
These diagrams, made 
up of abstract charts and 
measurement elements, 
are often used in mul-
tiples and in combina-
tion with the symbolic 
diagrams to further 
reinforce process.

Professional Asset
Adobe® Illustrator® fi les 
in EPS format are avail-
able with the following 
analytical diagrams for 
use on marketing com-
munications. Diagram 
names are listed below 
the diagram.
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pd_analyt20.eps pd_analyt21.epspd_analyt19.eps

pd_analyt12.eps pd_analyt14.epspd_analyt13.epspd_analyt11.eps

pd_analyt18.epspd_analyt15.eps pd_analyt16.eps pd_analyt17.eps

Lifecycle Management
Process diagrams 
help highlight key 
processes and lifecycle 
management.
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cast Graphics   | Animation   | Game Developme

Service and Maintenance  | Surveying   | Plannin

Civil Engineering | Construction and Design/Build   

ent   | Encoding, Transcoding, and Stre

ng  | Electrical Network Design  

| Building/Facility Management and 

Image Bands
Not only do image 
bands show the breadth 
of our customer’s indus-
tries and professions, 
but they can also tell an 
eff ective visual story.
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Image bands are horizontal grids fi lled with 
multiple photographs. They speak to the 
tremendous breadth of industries that our 
products serve. Single images cannot ade-
quately represent this diversity to multiple au-
diences and professions. We use image bands 
primarily when we talk about solutions, digital 
design data, process, and lifecycle manage-
ment. They have a sense of time and motion.

cast Graphics   | Animation   | Game Developme

Service and Maintenance  | Surveying   | Plannin

Civil Engineering | Construction and Design/Build   

ent   | Encoding, Transcoding, and Stre

ng  | Electrical Network Design  |

| Building/Facility Management and 

Image Band Placement
Image bands may 
extend across a full 
spread; may enter from 
the left page, or right 
page or they may begin 
and end in the center 
of a page.
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Templates
We have basic templates 
to use as a guide when 
creating an image 
band but you can use 
any variation that 
looks like a “band” of 
horizontal images.

Multiple Markets
The multiple 
photographs in image 
bands show the breadth 
of markets that Autodesk 
products and services 
span. From direct mail 
postcards to conference 
posters, the image 
band is a very eff ective 
design device.

Image Band B
A complex layout is 
larger and introduces 
smaller inset photos and 
a monitor or device. 

Image Band C
The most complex 
layout incorporates 
photos, color grada-
tions, multiple monitors 
and devices, and silver 
banding.

Image Band A
A simple layout of an im-
age band incorporates a 
single row of photos at 
the same height.
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Building an Image Band
The combination of your 
chosen photographic 
elements and the use of 
the provided template 
will render a completed 
image band.

+

=

Customer Imagery
There are two catego-
ries:  raster and vector.

Raster Vector

Realistic Photography
There are three subcate-
gories: industry-specifi c, 
nature, and inspirational.

Human Photography
There are three subcat-
egories: professional 
people, people in action, 
and product people.

Abstract Photography
There are three sub-
categories: geometric, 
textural, and motion.

Signature Images

Exception
Although the signature 
images fall within our 
realistic photography 
category, they are not to 
be used freely in market-
ing communications. 
They are an integral part 
of the product identity 
system. If used, the 
product logotype and 
logo grid must be 
included. Don’t use 
signature images in 
image bands.

Geometric Textural Motion

Nature InspirationalIndustry-Specifi c

People in Action Product PeopleProfessional People

Choosing Photography
The vendor or GEO 
creating the marketing 
communications will 
select photography with 
the help of the follow-
ing chart and audience 
segmentation.
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Text Overlap
For a dramatic eff ect, you 
can layer text over an 
image band.

Overlap
Image bands may 
overlap each other and 
monitors and devices 
may overlap image 
bands.

Silver Adds Complexity 
Use silver/grey to add 
another level of com-
plexity to the image 
band. These notched 
bands also create 
movement and add a 
level  of sophistication.   

Number, Size, 
and Scale
An image band can be 
composed with as few 
as 3 and as many as 20 
images. The band may 
also be diff erent widths, 
heights, and lengths.

Image Band B
Size B is used for 4-page 
product, horizontal, and 
professions brochures.

Image Band C
Size C is often used for 
solutions brochures and 
high end collateral.

Image Band A
Size A is perfect for 
smaller marketing 
collateral, such as direct 
mail and tradeshow 
booklets and handouts.
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Image Bands 
Are Flexible
You can create 
variations of image 
bands, from simple to 
complex, based on your 
collateral requirements 
and page layout needs.

An integrated, digital environment for sketching,
modeling, presenting, and collaborating.

Traditional Design in the Digital World

Autodesk Architectural Studio draws its inspi-

ration from the architect’s traditional design

studio. In this workspace you see a variety of

media—including sketches on trace, hardline

drawings, study models, and photographs—

arranged for immediate access and reference.

And there are lots of simple tools, such as

pencils, markers, and erasers. What’s more, the

traditional studio represents a lively culture of

architectural collaboration and communica-

tion: critiquing one another’s work, holding

charrettes, and discussing design issues.

Autodesk Architectural Studio re-creates the

tools, the practices, and especially the spirit of

the architect’s traditional studio and combines

them with the power and reach of digital

technology. The benefits? Instead of using pen

and paper to express conceptual design ideas,

then starting from scratch to produce more

detailed drawings at the computer, you’re

getting your design vision into the  digital

workflow from project outset and keeping

it digital for ongoing review and develop-

ment. Plus you can effectively communicate

design information in real time with remote

partners through intranet conferencing right

from your desktop.

The Way Design Should Feel

You know that feeling you get from drawing

on paper? The uninterrupted flow of thought,

the dynamics of hand-eye interaction? Now

you can get it in digital form with Autodesk

Architectural Studio. Its direct-manipulation

conceptual design tools for sketching, model-

ing, and data manipulation feel just the way

they should: familiar, simple, and intuitive.

For example, capture loose, ambiguous data

with easy-to-use pencils, markers, and layers

of trace. Develop study models of your design

with 3D modeling tools as you would with

clay or chipboard. Or refine your design with

editing tools like Snap, Rotate, Flip, and

Document Pin/Clip.

Autodesk Architectural Studio’s design and

communication tools are just as easy to use 

as their physical counterparts, but because

they are digital you have greater flexibility

in design exploration. You can more easily

modify, move, copy, and paste design data;

develop study models faster than fabricating

physical models; and even manipulate your

design in ways that you can’t in the physical

world; for example, sketching right on top

of a 3D model or animation.

Less Is More: The Designer’s Interface

Simpler is better, especially if it’s more pow-

erful. Autodesk Architectural Studio is differ-

ent from other design software because it’s

built on accessible, transparent technolo-

gy—from easy-to-use tools to an interface

that is clean, elegant, and simple to navigate.

The user interface, design tools, and tool

palettes are fully customizable. For example,

simply drag tools from one palette to anoth-

er, store infrequently used tools in a central

catalog, or even define special tool palettes

based on criteria such as different phases of

the design process.

Design and Present with Multimedia

Autodesk Architectural Studio is where dif-

ferent types of media, different phases of the

design process, and even different design

applications come together. Let’s say you

want to explore conceptual design options

within the context of a building site. In the

same digital workspace, you can aggregate a

site photograph, hardline drawing, and ren-

dering, and interact with these media using

Autodesk Architectural Studio’s conceptual

design tools. Then you can use this same

multimedia space to create compelling pre-

sentations that not only display your design,

but also let you instantly incorporate team

feedback. Does your principal or client want

to know what the project would look like

with a tower or third floor? No problem.

You can even bring in precision CAD draw-

ings from other Autodesk design applica-

tions such as Autodesk® Architectural

Desktop and AutoCAD® software. So if

design drawings or construction documents

require conceptual reworking, rather than

marking up hard copies, simply sketch and

annotate directly on top of these drawings

in Autodesk Architectural Studio. Not only

does this cut down on expensive plotting,

it keeps your design data in the digital work-

flow from start to finish for better efficiency

and fewer drawing errors.

Real-Time Conferencing

From the single desk to the elaborate 

conference facility, the architect’s meeting

area is where team members come together

to share, explore, critique, and present

design. With Autodesk Architectural Studio’s

built-in conferencing tools, you can extend

this traditional meeting space to remote

team members within your firm’s intranet,

regardless of location. For example, you’re in

New York City and need to review elevation

studies with team members in the Chicago

office. With only two clicks, you can share

your desktop without having to set permis-

sion controls.

All conference participants can view and

graphically communicate in the same work-

space by sketching, modeling, and annotat-

ing. With intranet conferencing, design issues

get resolved faster, plus you bypass the costs

associated with plotting, faxing, and dis-

patching drawings by courier.

In Autodesk Architectural
Studio 3 you can sketch,
model, present, and collaborate
in a single digital environment.

Autodesk Architectural Studio 3

Image Bands on 
Photographs
You can layer image 
bands over full-bleed 
photographs.

Placement Options
Place image bands at the 
top of a page, center of 
the page, or wherever is 
appropriate for the 
design. You can also 
place multiple image 
bands together.
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Credible
Conversational

Concise

Real Words for 
Real People
Speak to our customers 
in words that resonate 
with them. Use well-
defi ned terms in a 
consistent manner. 
Be believable.

Our Tone
These three words 
describe our tone and 
attitude for conveying 
information.
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Voice is more than a sound. It’s a personality. 
It’s the attitude and tone you use to convey 
information—the way a trusted professional 
speaks that makes you eager to listen. The 
Autodesk voice is credible, conversational, and 
concise. While the elements of the Autodesk 
voice are aimed at keeping your reader engaged, 
it is the facts that will persuade them to action.

Autodesk Voice
These characteristics 
of the Autodesk voice 
should guide the cre-
ation of all customer-
facing content.

Credible
Conversational

Concise
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Conversational
Talk About Them
Draw your readers in by 
being conversational. 
Write as if you are talking 
to the reader. Address 
the reader as you. 
Focus on your readers.

Concise
Keep it Simple
Highlight your mes-
sages by being concise. 
Get to your main points 
quickly. Summarize in 
the fi rst sentence 
and follow with 
supporting detail.

Credible
Get it Straight
Earn your reader’s re-
spect by being credible. 
Show that you under-
stand the customer’s 
business without talking 
down.

Editorial Guidelines
The Editorial Guidelines 
consist of the Autodesk 
Voice, Marketing Vocab-
ulary, Style Guidelines, 
and a Spelling List.

Creative Communications: Editorial Guidelines 1.0—Voice 1

The Autodesk Editorial Guidelines provide a basic
set of tools for developing consistent customer-
facing content. For information regarding tone,
style, and marketing vocabulary, refer to the fol-
lowing downloadable documents.

Voice
Style Guidelines
Marketing Vocabulary
Spelling List

Editorial Guidelines

This is an evolving document. If you have changes, updates, or suggestions, please write to
editorial@autodesk.com.

For All Employees
Acrobat PDFs of this 
information are avail-
able for download on 
identity.autodesk.com.

Creative Communications: Editorial Guidelines 1.0—Voice 1

The Autodesk Editorial Guidelines provide a basic
set of tools for developing consistent customer-
facing content. For information regarding tone,
style, and marketing vocabulary, refer to the fol-
lowing downloadable documents.

Voice
Style Guidelines
Marketing Vocabulary
Spelling List

Editorial Guidelines

This is an evolving document. If you have changes, updates, or suggestions, please write to
editorial@autodesk.com.
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Digital Design Data 
Intelligent Objects  

Marketing Vocabulary
Just as important as 
which words you use 
is how you use them. 
Use words that are 
current, consistent with 
Autodesk’s Marketing 
Vocabulary and easily 
understood.

Metadata
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Our brand is sustained through the consistent 
use of image and language. This results in a  
look-and-feel and a familiar voice that the public 
recognizes as uniquely Autodesk. The Marketing 
Vocabulary maintains consistency in the way 
we communicate, ensuring that everyone is 
speaking the same language.

Speaking in Unison
Our story is eff ective 
only when we are all 
telling it in the same 
way. Use the Marketing 
Vocabulary to guide 
your use of common 
Autodesk terms. 

Digital Design Data 

Metadata

Intelligent Objects  
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Avoid
Terms that are 
incorrect, legally 
misleading, jargon 
(meaningful only 
to specialists), or 
buzzwords (used 
only to impress not 
to inform). 

Preferred Words
Phrases we want to 
use widely, and without 
variation, throughout 
our marketing to either a 
specfi c industry or to all 
Autodesk customers.

Usage Guidelines
The Autodesk Marketing 
Vocabulary is a list of 
terms commonly used 
throughout Autodesk. 
The following fi ve 
descriptions are recom-
mendations for usage as 
found in our marketing 
vocabulary document.

Branding Language

Use With Caution

Internal

Speaking to the Brand
Words or phrases that 
are part of Autodesk’s 
self-defi nition—our 
image as a company in 
the eyes of customers, 
press, and public. Use 
these terms sparingly  —
no more than once 
in a document—and 
correctly. 

Question Usage
Terms that are com-
monly overused, used 
incorrectly, or used in 
confusing ways.

Autodesk-Oriented 
Terms
These are terms we use 
“backstage” when talk-
ing about our custom-
ers, markets, strategies, 
and so on. Internal terms 
should not appear in any 
messages to customers 
because they are 
Autodesk-oriented, 
rather than customer-
oriented. These terms 
are, however, appropri-
ate in communications 
to people like investors 
and analysts.

Favored

Do Not Use

Editorial Guidelines
The Editorial Guidelines 
consist of the Autodesk 
Voice, Marketing Vocab-
ulary, Style Guidelines, 
and a Spelling List.

Creative Communications: Editorial Guidelines 1.0—Marketing Vocabulary 1

The Autodesk Editorial Guidelines provide a basic
set of tools for developing consistent customer-
facing content. For information regarding tone,
style, and marketing vocabulary, refer to the fol-
lowing downloadable documents.

Voice
Style Guidelines
Marketing Vocabulary
Spelling List

Editorial Guidelines

This is an evolving document. If you have changes, updates, or suggestions, please write to
editorial@autodesk.com.

For All Employees
Adobe® Acrobat® 
PDFs of this informa-
tion are available 
for download on 
identity.autodesk.com.

Creative Communications: Editorial Guidelines 1.0—Marketing Vocabulary 1

The Autodesk Editorial Guidelines provide a basic
set of tools for developing consistent customer-
facing content. For information regarding tone,
style, and marketing vocabulary, refer to the fol-
lowing downloadable documents.

Voice
Style Guidelines
Marketing Vocabulary
Spelling List

Editorial Guidelines

This is an evolving document. If you have changes, updates, or suggestions, please write to
editorial@autodesk.com.
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Global Consistency
The Audience Segmen-
tation Model provides 
guidance for categoriz-
ing marketing materials 
such as printed collater-
al, websites, direct mail, 
trade shows, market 
research, and data 
collection. 

Customer Language
Use this customer-
focused vocabulary to 
ensure that Autodesk 
communications will 
resonate with people who 
use Autodesk solutions.

Marketing Education
This information 
provides a powerful 
opportunity for em-
ployees and partners to 
understand Autodesk’s 
audiences segmented 
by profession.

Market Solutions

Primary Audiences

Key Industries

Professions
Process
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The Audience Segmentation Model is a 
detailed overview of Autodesk’s target audiences 
and the solutions tailored to those audiences. 
The purpose of this model is to provide a common 
vocabulary for describing audience segments, 
both internally and externally. This language 
establishes a consistent, global foundation for 
planning targeted messaging across all lines of 
business and marketing communications.   

Know Your Audience
From tradeshow signage 
to the corporate over-
view, focusing on a single 
audience helps increase 
messaging and visual 
impact on individual 
markets and customers.

Autodesk® Wireless Data Solutions Wireless Location Services

Autodesk Entity (Internal use)

Autodesk Location Services Division

Telecommunications Executives Research, Evaluate, Implement, Launch Telecommunication Engineering

IT Managers Design, Test, Analyze, Manage IT Management

Business Development and Marketing Managers Evaluate, Analyze, Launch, Market Sales and Marketing

Wireless Application Developers Design, Develop, Sell, Support Application Development

Telecommunications

Autodesk® Digital Media Solutions Digital Media Creation, Management, and Delivery

Autodesk Entity (Internal use)

Discreet Division

Visual Effects Artists, Designers, Compositors Create, Manage, Deliver Visual Effects

Nonlinear Editors Create, Manage, Deliver Editing and Finishing

Broadcast Graphics Artists, CG Artists Create, Manage, Deliver Broadcast Graphics

Animators Create, Manage, Deliver Animation

Game Developers Create, Manage, Deliver Game Development

Encoding Professionals Create, Manage, Deliver Web Video Editing and Publishing

3D Production Artists Create, Manage, Deliver Design Visualization

Professors, Teachers, Students Create, Manage, Deliver Teaching and Learning

Application Developers Develop, Sell, Support Application Development

Postproduction

Broadcast

Web and Interactive

Games

Design Visualization

Education

Application Development

Autodesk® GIS Solutions Mapping, Civil Engineering, and Infrastructure Management

Autodesk Entity (Internal use)

GIS Division

Platform Technology Group

Civil Engineers Capture, Plan, Design, Build, Manage, Communicate Civil Engineering

GIS Managers, GIS Specialists Capture, Create, Maintain, Analyze, Distribute Geographic Information Systems

Mapping Technicians, Cartographers Capture, Create, Maintain, Analyze, Distribute Mapping

Land and City Planners Plan, Design, Build, Manage, Analyze, Communicate. Planning

Utility, Communications, and Transportation Managers Manage, Analyze, Maintain, Communicate Project Management

Facility Managers Plan, Manage, Maintain, Analyze, Communicate Facility Management

Surveyors Capture, Edit, Communicate Surveying

Owners, Developers Design, Bid, Build, Manage Operations and Leasing

Operations Managers Manage, Analyze, Maintain, Communicate Plant Management

Electric Utility Designers Design, Analyze, Manage, Communicate Electrical Network Design

IT Managers Design, Manage, Analyze, Communicate IT Management

Application Developers Design, Develop, Sell, Support Application Development

Professors, Teachers, Students Teach, Learn, Design, Export Teaching and Learning

Architects Design, Bid, Build, Manage Architecture

Communications

Utilities: Water, Gas, Electric

Government

Transportation

Emergency Response

Natural Resources

Environmental

Oil and Gas

Education

Autodesk® Manufacturing Solutions Manufacturing Design and Process Management

Autodesk Entity (Internal use)

Manufacturing Division

Manufacturing Collaboration Services

Platform Technology Group

Design Engineers Design, Share, Test Product Design

Mechanical Engineers Design, Share, Test Machinery Design

Manufacturing Engineers Design, Share, Build Manufacturing

Purchasing Managers Share, Source, Buy Procurement

Sales and Marketing Representatives and Managers Communicate, Illustrate, Sell Sales and Marketing

Managers Design, Share, Test, Buy, Sell, Maintain Project Management

Professors, Teachers, Students Teach, Learn, Design, Export Teaching and Learning

Mechanical Engineers Design, Share, Test Tool and Die Design

Analysts Share, Test Manufacturing Analysis

Application Developers Design, Develop, Sell, Support Application Development

Automotive Components

Tool and Die

Industrial Machinery

Electromechanical

Industrial Equipment

Consumer Products

Education

Autodesk® Building Solutions Building Design, Construction, and Management

Autodesk Entity (Internal use)

Building Industry Division

Building Collaboration Services

Platform Technology Group

Commercial Office

Commercial Retail

Commercial Hospitality

Industrial

Process and Power

Residential

Institutional Health care

Institutional Education Primary and Secondary

Institutional Education College and University

Institutional Other

Government

Education

Architects Design, Bid, Build, Manage Architecture

Architectural, Structural, Electrical, Mechanical, Plumbing Engineers Design, Analyze, Bid, Build, Manage Building Systems Engineering

Contractors Design, Bid, Build, Manage Construction Management

Owners, Developers Design, Bid, Build, Manage Operations and Leasing

Project Managers Design, Bid, Build, Manage Project Management

Facility Managers Design, Bid, Build, Manage Facility Management

Interior Designers Design, Bid, Build, Manage Interior Design

Professors, Teachers, Students Teach, Learn, Design, Export Teaching and Learning

Landscape Architects Design, Bid, Build, Manage Landscape Architecture

Manufacturers, Suppliers Create, Publish Building Equipment Manufacturing and Supply

Civil Engineers Design, Analyze, Bid, Build, Manage Civil Engineering

Land, City, and Environmental Planners Capture, Design, Plan, Build, Manage, Communicate Planning

Application Developers Design, Develop, Sell, Support Application Development

Process Plant Engineers Engineer, Design, Bid, Build, Manage Process and Power Plant Design

Professions (External use) Key Industries (External use)Primary Audiences (Internal use)Market Solution (External use) Market Description (External use) Process (Internal use)

Autodesk Audience Segmentation Model v3.0 Managed by Worldwide Marketing Available at: identity.autodesk.com
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Autodesk® Wireless Data Solutions Wireless Location Services

Autodesk Entity (Internal use)

Autodesk Location Services Division

Telecommunications Executives Research, Evaluate, Implement, Launch Telecommunication Engineering

IT Managers Design, Test, Analyze, Manage IT Management

Business Development and Marketing Managers Evaluate, Analyze, Launch, Market Sales and Marketing

Wireless Application Developers Design, Develop, Sell, Support Application Development

Telecommunications

Autodesk® Digital Media Solutions Digital Media Creation, Management, and Delivery

Autodesk Entity (Internal use)

Discreet Division

Visual Effects Artists, Designers, Compositors Create, Manage, Deliver Visual Effects

Nonlinear Editors Create, Manage, Deliver Editing and Finishing

Broadcast Graphics Artists, CG Artists Create, Manage, Deliver Broadcast Graphics

Animators Create, Manage, Deliver Animation

Game Developers Create, Manage, Deliver Game Development

Encoding Professionals Create, Manage, Deliver Web Video Editing and Publishing

3D Production Artists Create, Manage, Deliver Design Visualization

Professors, Teachers, Students Create, Manage, Deliver Teaching and Learning

Application Developers Develop, Sell, Support Application Development

Postproduction

Broadcast

Web and Interactive

Games

Design Visualization

Education

Application Development

Autodesk® GIS Solutions Mapping, Civil Engineering, and Infrastructure Management

Autodesk Entity (Internal use)

GIS Division

Platform Technology Group

Civil Engineers Capture, Plan, Design, Build, Manage, Communicate Civil Engineering

GIS Managers, GIS Specialists Capture, Create, Maintain, Analyze, Distribute Geographic Information Systems

Mapping Technicians, Cartographers Capture, Create, Maintain, Analyze, Distribute Mapping

Land and City Planners Plan, Design, Build, Manage, Analyze, Communicate. Planning

Utility, Communications, and Transportation Managers Manage, Analyze, Maintain, Communicate Project Management

Facility Managers Plan, Manage, Maintain, Analyze, Communicate Facility Management

Surveyors Capture, Edit, Communicate Surveying

Owners, Developers Design, Bid, Build, Manage Operations and Leasing

Operations Managers Manage, Analyze, Maintain, Communicate Plant Management

Electric Utility Designers Design, Analyze, Manage, Communicate Electrical Network Design

IT Managers Design, Manage, Analyze, Communicate IT Management

Application Developers Design, Develop, Sell, Support Application Development

Professors, Teachers, Students Teach, Learn, Design, Export Teaching and Learning

Architects Design, Bid, Build, Manage Architecture

Communications

Utilities: Water, Gas, Electric

Government

Transportation

Emergency Response

Natural Resources

Environmental

Oil and Gas

Education

Autodesk® Manufacturing Solutions Manufacturing Design and Process Management

Autodesk Entity (Internal use)

Manufacturing Division

Manufacturing Collaboration Services

Platform Technology Group

Design Engineers Design, Share, Test Product Design

Mechanical Engineers Design, Share, Test Machinery Design

Manufacturing Engineers Design, Share, Build Manufacturing

Purchasing Managers Share, Source, Buy Procurement

Sales and Marketing Representatives and Managers Communicate, Illustrate, Sell Sales and Marketing

Managers Design, Share, Test, Buy, Sell, Maintain Project Management

Professors, Teachers, Students Teach, Learn, Design, Export Teaching and Learning

Mechanical Engineers Design, Share, Test Tool and Die Design

Analysts Share, Test Manufacturing Analysis

Application Developers Design, Develop, Sell, Support Application Development

Automotive Components

Tool and Die

Industrial Machinery

Electromechanical

Industrial Equipment

Consumer Products

Education

Autodesk® Building Solutions Building Design, Construction, and Management

Autodesk Entity (Internal use)

Building Industry Division

Building Collaboration Services

Platform Technology Group

Commercial Office

Commercial Retail

Commercial Hospitality

Industrial

Process and Power

Residential

Institutional Health care

Institutional Education Primary and Secondary

Institutional Education College and University

Institutional Other

Government

Education

Architects Design, Bid, Build, Manage Architecture

Architectural, Structural, Electrical, Mechanical, Plumbing Engineers Design, Analyze, Bid, Build, Manage Building Systems Engineering

Contractors Design, Bid, Build, Manage Construction Management

Owners, Developers Design, Bid, Build, Manage Operations and Leasing

Project Managers Design, Bid, Build, Manage Project Management

Facility Managers Design, Bid, Build, Manage Facility Management

Interior Designers Design, Bid, Build, Manage Interior Design

Professors, Teachers, Students Teach, Learn, Design, Export Teaching and Learning

Landscape Architects Design, Bid, Build, Manage Landscape Architecture

Manufacturers, Suppliers Create, Publish Building Equipment Manufacturing and Supply

Civil Engineers Design, Analyze, Bid, Build, Manage Civil Engineering

Land, City, and Environmental Planners Capture, Design, Plan, Build, Manage, Communicate Planning

Application Developers Design, Develop, Sell, Support Application Development

Process Plant Engineers Engineer, Design, Bid, Build, Manage Process and Power Plant Design

Professions (External use) Key Industries (External use)Primary Audiences (Internal use)Market Solution (External use) Market Description (External use) Process (Internal use)

Autodesk Audience Segmentation Model v3.0 Managed by Worldwide Marketing Available at: identity.autodesk.com

Autodesk Entity
These Autodesk groups 
are responsible for 
developing products for 
our customers. These 
names are primarily for 
internal use and gener-
ally not for customer 
communications

Process Phases
These activities, listed in 
the order in which they 
are performed, show the 
phases of use for each 
industry and support 
initiatives to market 
process-based solutions.

Key Industries
These are the key 
industries that Autodesk 
focuses on. This column 
shows where the various 
audiences use Autodesk 
solutions.

Primary Audiences
These are the major 
groups of customers 
and prospects who use 
Autodesk solutions. 

Professions
This is how professionals 
use and apply Autodesk 
solutions in their work.

Model Updates
The purpose of this model 
is to establish a consis-
tent vocabulary across all 
marketing programs. The 
model will be updated 
as appropriate.

v3.0

Market Description
These are shorthand and 
longhand terms that 
describe Autodesk’s 
solutions.
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Brand Awareness
The primary goal of ad-
vertising is to promote 
awareness of Autodesk, 
our solutions, and our 
products.

Autodesk, the Autodesk logo, and Autodesk Revit are registered trademarks of Autodesk, Inc., in the USA and/or other countries.
All other brand names, product names, or trademarks belong to their respective holders. ©2002 Autodesk, Inc. All rights reserved.

Make a radical, eleventh-hour change on a public 

project, get the board to approve it, and have the 

revised construction documents—including 

56 sheets of drawings—out to bid on time.

Read how the Autodesk® Revit® building information 

modeling solution helped make it happen. And see 

the possibilities for yourself, by ordering a free trial CD.

Visit www.autodesk.com/revithere.

Oculus, Inc. does a last-minute redesign
of a library facade and turns around a new set
of bid documents by the original deadline.

True Story.
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Brand and solution advertising is designed to
elevate awareness of Autodesk, our solutions, and 
our products through print, television, and 
radio media. Eff ective advertising focuses on a 
single key message and must be relevant to the 
target audience.

Autodesk, the Autodesk logo, and Autodesk Revit are registered trademarks of Autodesk, Inc., in the USA and/or other countries.
All other brand names, product names, or trademarks belong to their respective holders. ©2002 Autodesk, Inc. All rights reserved.

Make a radical, eleventh-hour change on a public 

project, get the board to approve it, and have the 

revised construction documents—including 

56 sheets of drawings—out to bid on time.

Read how the Autodesk® Revit® building information 

modeling solution helped make it happen. And see 

the possibilities for yourself, by ordering a free trial CD.

Visit www.autodesk.com/revithere.

Oculus, Inc. does a last-minute redesign
of a library facade and turns around a new set
of bid documents by the original deadline.

True Story.

Visual Consistency
All Autodesk advertis-
ing must incorporate 
the following elements: 
full-bleed, bold, four-
color photography, the 
Myriad typeface, and the 
Autodesk logo grid.
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Assets Available:
Professional Assets: FTP Server (authorized marketers only)

Right-Facing 
Single Page Ads
Single page ads should 
be on a right page, 
which supports the 
integrity and readability 
of the ad composition.

Body Copy
The body copy should 
also be succinct and 
conversational in tone. 
It should quickly sum-
marize the key points of 
the message. Set copy 
in Myriad Regular, 9.5pt/
13pt leading.

Two-Page Spread
In a two-page spread, 
key areas of the imagery 
should be far enough 
left or right to avoid 
being swallowed by 
the gutter.

Single Page vs. 
Two-Page Spread
Whenever possible, a 
two-page spread is 
recommended for the 
most impact and 
memorability.

Headline
The headline should 
communicate the 
ad’s key message. It 
should be succinct and 
conversational in tone.  
Set headlines in Myriad 
Semibold, 15pt/17pt 
leading.

Live Ad Area and Bleed
Keep all important 
information at least 27 
pt (3/8”) from the trim of 
the page, or more if it 
is requested by the 
publication. Bleeding 
specifi cation varies per 
publication. 9 pt (1/8”) 
is recommended unless 
the publication 
requests more.

Bleed

Live Ad Area

Flipped Logo Grid
In advertising the logo 
grid appears with the 
logo on the right. For 
single-page ads use 
the logo fi le LOGOGRI-
Da_White_fl ip.eps at 100 
percent. On two-page 
spreads, use the logo 
fi le LOGOGRIDb_White_
fl ip.eps at 90 percent.

Call to Action
This is a closing sentence 
that asks the reader to 
take some action, such 
as visiting a website or 
making a phone call.  
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Assets Available:
Professional Assets: FTP Server (authorized marketers only)

Specifi cations for 
Ad Photography
All photography should 
be four-color, full bleed, 
realistic photographs. 
The images themselves 
should communicate 
the main message either 
literally or metaphorical-
ly. The photo must have 
visual “stopping-power.” 
For more information, 
refer to the Photography 
System section.

Recommended 
Photo Sources
We recommend the 
following websites for 
fi nding imagery, that is 
most consistent with the 
Autodesk brand:

www.gettyone.com
wwww.photonica.com
www.corbis.com

Wyndham Hotels needed a more hospitable way of sharing 

the data from 2,400 capital projects with over 800 people  

in over 200 different locations. Could a planning process that 

used to consume three weeks and a small fortune really be 

completed in three days at a fraction of the cost? 

Find out how Autodesk Buzzsaw, an online collaboration service,

saves time and money by visiting www.autodesk.com/collaborate
or calling 1-866-815-3501.

When deciding how to make their 
capital planning process more efficient,
Wyndham Hotels had no reservations 
about using Autodesk Buzzsaw.

Autodesk, the Autodesk logo, and Autodesk Buzzsaw are registered trademarks of Autodesk, Inc., in the USA and/or other countries.
All other brand names, product names, or trademarks belong to their respective holders. ©2002 Autodesk, Inc. All rights reserved.

Procurement agent

Want to get to market faster with lower costs? We’ve got the perfect vehicle.

Racing against the clock—and the competition—requires your product development team to work on
parallel paths.Which makes collaboration even more crucial.Through a whole range of powerful new
products and technologies, Autodesk helps your team stay connected, productive, and on track, which
reduces the time to market and the cost of product development.When your project team is able to 
create and share data easily, the path from design to factory floor to customer is as smooth and direct 
as possible.

To find out which Autodesk® product is right for you, or to see the exciting developments 
in our latest releases, visit www.autodesk.com.

Autodesk. Many perspectives. One solution.

Autodesk, the Autodesk logo, AutoCAD, Autodesk Inventor, and Autodesk Streamline are either registered trademarks or trademarks of Autodesk, Inc.,
in the USA and/or other countries. All other brand names, product names, or trademarks belong to their respective holders. ©2003 Autodesk, Inc. All rights reserved.

Autodesk Inventor® Series 

Autodesk Streamline™

AutoCAD® Mechanical

AutoCAD® 2004

Controls engineer

Production manager

Project manager

Sales representative

Assembly line worker

Heat transfer specialist

Buyer

Structural engineer

Legal department

Product definition manager

Fixture designer

Tooling designer

CAD manager

Stress analysis specialist

Business development manager

Instrumentation specialist

Quality control inspector

Maintenance technician

Analysis engineer

Facilities engineer

Suppliers

Marketing representative

Hydraulics specialist

Mechanical design engineer

Helping your project team efficiently create and share data.
Guess you’re not the only one who moves mountains.

When you consider all that goes on top of, underneath, and through a piece of land, it’s no wonder the
project team is so diverse. To help you all meet on common ground, Autodesk has developed an array
of powerful new products and technologies that streamline processes, eliminate rework, and just plain
make it easier to do your job. The civil engineering solutions from Autodesk help your team create and
share data easily, so you don’t lose any time or accuracy between the office and the field.

To find out which Autodesk® product is right for you, or to see the
exciting developments in our latest releases, visit www.autodesk.com.

Autodesk. Many perspectives. One solution.

AutoCAD® 2004

AutoCAD LT® 2004

 Autodesk® Civil Series

Autodesk® Land Desktop

 Autodesk® Civil Design

Autodesk® Survey

Autodesk® Raster Design

Autodesk Envision™

IT manager

Facility manager
Mapping technician

Cartographer

Estimator

Gas utility designer

Civil engineer

GIS manager

CAD manager

Engineering firm principal

Communications manager

Construction manager

Public works division head

General public

Electric utility designer

Pavement contractor

Highway engineer

Operations manager

Surveyor

Land planner

Project manager

Landscape architect
Land developer

Architect

Autodesk, the Autodesk logo, AutoCAD, AutoCAD LT, and Autodesk Envision are either registered trademarks or trademarks of Autodesk, Inc., in the USA and/or other countries.
All other brand names, product names, or trademarks belong to their respective holders. ©2003 Autodesk, Inc. All rights reserved.

Disclaimer 
The legal disclaimer 
should appear in the 
lower left below the 
logo grid set in Myriad 
Regular, 6 pt/7.23 pt 
leading.

Add-on Messaging
When appropriate, add-
on messaging can be in-
cluded in a process blue 
bar at the bottom of the 
ad, and should com-
municate topics such as 
product launches, trade 
show event booth loca-
tions, or special off ers.
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Stars shine bright.

Autodesk is proud to be a
sponsor of the 7th annual 
All Stars Helping Kids
Celebrity Golf Invitational.
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Assets Available:
Professional Assets: FTP Server (authorized marketers only)
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What a year! Several years ago, Autodesk 

pioneered the creation of design data and

digital content. Today, we’re moving beyond

automating the creation of this information 

to targeting how our customers manage,

use, and share it, keeping design data and

content digital throughout the process.

Our success is undisputed—and our drive

remains undiluted. We’re simplifying the

ways our customers can work faster, more

creatively, and more cost-efficiently.

1Autodesk, Inc. FY 01

Fiscal Year 2001

22 percent revenue
increase in Asia/Pacific

Welcome

Transforming business by design

Letter to Stockholders

So how exactly is Autodesk leading today’s 

digital design data and content revolution? In

a word...literally. We’re making it easier for our

customers to obtain, use, and benefit from 

our software to gain a competitive advantage.

We’re moving from major releases to more

frequent, more manageable modular enhance-

ments. We’re moving from reseller-dominated

sales to a more balanced blend of direct sales,

resellers, and e-commerce. And we’re evolving

from shrink-wrapped boxes to a mix of pack-

aged applications and future-focused Internet-

delivered services.

This year’s single objective was helping our

customers connect throughout their value

chains in important new ways. Autodesk 

conceived, engineered, and delivered a new

generation of software that works the way our

customers think, operating behind the scenes

to make their work easier. Our new products

work in conjunction with partner products,

forming complete solutions that will enhance

our customers’ business processes. And as the

numbers prove, our customers are buying 

into the Autodesk vision.

2 FY 01 Autodesk, Inc. 3Autodesk, Inc. FY 01

Making work easier 
for our customers

Manageable modular 
enhancements

14 percent rise
in the Americas 
revenues to
$433 million

European revenues
of $296 million

Revolutionary products and streamlined processes

Forming complete solutions
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We keep our ideas in motion by staying focused 

on our customers’ present and future needs. We

add the momentum of our strongest product line

in 20 years. And most important, we deliver on 

the promises we make to our customers. So they

trust us—trust our motives. They know that while

we continue to seek technology advances that

meet the need for productivity and collaboration 

in the management and use of digital design 

and visual media, we haven’t forgotten the core 

creation business.

2 FY 02 Autodesk, Inc. 3Autodesk, Inc. FY 02

Today our customers are using digital design

information to improve business processes across

projects, companies, and extended organizations.

They see our aim to improve business processes

woven through all our products and services.

They realize that we’ve made it our business to

understand their business. And that’s why they

remain loyal—and Autodesk remains successful—

even though the economic climate is tough. Only

Autodesk offers its customers the best return on

investment of time, effort, and inspiration, helping

them increase the value of digital designs and 

visual media across their entire business, and 

opening a whole world of possibilities.

DEVELOP
EVALUATE

DESIGN
ANALYZE

PLAN

CAPTURE

This has been a solid year for Autodesk, one of 

positive strides along a carefully chosen path.

We’re leading the charge toward a future of 

infinite possibilities, and you’ve been with us 

every step of the way. Our roadmap for success?

Combining our vision of the future with the 

ability to execute on our goals in the present.

While our ideas are revolutionary, our implemen-

tation has been incremental and evolutionary.

This allows our customers to improve their 

business processes at a pace that is comfortable

for them and, ultimately, profitable for you.

1Autodesk, Inc. FY 02

Letter to Stockholders

CORE

DESIGN

SHARE MAINTAIN

BUILD

TEST

SELL
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A Complete Story 
The collateral 
plan consists of the 
Corporate Overview and 
our solutions, product, 
and horizontal brochures. 
Together, these pieces 
tell the complete 
Autodesk story.

Brand Consistency
The collateral plan 
shows our brand consis-
tently through all of its 
elements, both vertical 
and horizontal.

INFINITE
possibilities.

Corporate Overview

www.autodesk.com/collaborate

We’re here to serve citizens.
The Internet makes it easier to
do that by streamlining com-
munications with residents
and making the way we deliv-
er services more transparent.

Connie Dillard 
IT Manager,
San Carlos, CA

Autodesk Buzzsaw is easy for
anyone with computer experi-
ence to use.... Personally, I have
found the redlining and com-
ment-posting capabilities par-
ticularly useful.

Bob MacOnie,
Mapping Supervisor,
Renton, WA

Forward-Looking City Governments Turn to Autodesk Buzzsaw

Cities of San Carlos, CA, and Renton, WA

The cities of San Carlos, located in the heart of California’s booming Silicon

Valley, and Renton, situated near Seattle in Washington, are leading the

way in incorporating new technologies into the delivery of city services.

For both cities, the Internet has proved valuable as a tool for communicat-

ing with the people they serve and as a means of getting essential work

done while conserving public resources. According to Brian Moura, San

Carlos’s Assistant City Manager, “As a smaller city, our staff resources are

limited, so our goal is to work smarter and more efficiently by using the

right tools and technology.” To accomplish this goal, both cities turned to

Autodesk® Buzzsaw™ to help them provide services more effectively.

Exploring New Tools

When San Carlos decided to redesign the second

floor of its City Hall building to make better use

of the available space, city staff members were

interested in continuing their tradition of

embracing new technology by exploring online

project management tools. As San Carlos’s

Information Technology Manager, Connie Dillard,

points out, San Carlos has distinguished itself with

its innovative use of the Internet: “We’re among

the first cities to exploit the potential of web-

based permitting, which encourages residents to

do the necessary research online and reduces

walk-in traffic and phone volume. Through the

city’s website, residents can also send in service

requests and comments 24 hours a day. Feedback

has been very positive, and, when the architects

proposed using Autodesk Buzzsaw, we were

eager to exchange drawings and comments via

that application.”

In early 2000 the city staff of Renton, Washington,

wanted the functionality of an online project

management application to help them provide

services more efficiently. Mapping Supervisor

Bob MacOnie is using Autodesk Buzzsaw to share

maps with residents and contractors who need

them. He posts the latest versions of city maps on

Autodesk Buzzsaw and gives users access to

download what they need. The Utility Systems

Division has used Autodesk Buzzsaw on more

than ten projects, and, according to Water Utility

Engineer J. D. Wilson, they have been pleased

with it: “Autodesk Buzzsaw is easy for anyone

with computer experience to use.We have been

using it to post, track, and share different versions

of drawings. In addition, we regularly post photos

of construction sites, which has reduced travel

time for our consultants. Personally, I have

found the redlining and comment-posting

capabilities particularly useful.”

Customer Story

Providing Support Direct from the Source

Uptime. Your business depends on it. And the best way to get support

when you need it is with Autodesk® Enterprise Support. Autodesk

Enterprise Support provides fast, expert help straight from the source for

all your Autodesk software, ensuring maximum uptime and reducing cost-

ly downtime. Autodesk Enterprise Support is available worldwide in up

to10 languages, so you can easily get support for multiple sites. You can

choose from two support levels and specify the products and sites you

want covered. You can also review all your incidents on the Web, eliminat-

ing the need to track support calls.

Choose the Support Level That’s 
Right for You

With Autodesk Enterprise Support, you can

choose the support level that best meets your

needs. Level 1 gives you around-the-clock access

to the online Autodesk Support Request system,

Technical Account Supervision, escalation man-

agement, and periodic conference calls with

Autodesk staff to ensure optimum support. With

Level 2, you get all the features of Level 1 plus

technical phone support by Autodesk Product

Support Analysts during normal business hours.

An analyst will respond to online queries within

two business hours, and telephone support

queries are answered directly by Autodesk

Product Support staff.

Online Tracking Makes It Easy

Autodesk Support Request is a web-based system

that gives you the convenience of submitting 

support queries to Autodesk Product Support

Analysts 24 hours a day, seven days a week. The

site provides up-to-the minute reports on all the

queries you submit, and you can review status

and update issues anytime, eliminating the need

to document and track requests on your own.

You can analyze support history reports and spot

trends in support query patterns. And the site

provides the ability to update existing queries

with new information, attach data files to incident

records, and reactivate old queries that need 

further attention.

Autodesk support always 
comes through.

—Mark Bagley
U.S. Army Corps of 
Engineers,
Sacramento, California

Support

Autodesk
Professional
Services

Training Consulting

Enterprise Support

www.autodesk.com/support

Our direct relationship
with Autodesk has greatly
enhanced the level of support
and services we get, which 
in turn have optimized the
implementation of design
solutions in areas as diverse
as aerospace and civil
engineering.

—Angel L. Plandolit
HQ Information 
Systems Manager,
SENER Ingeniería y 
Sistemas, S.A.

A Program Designed Just for You

Major Accounts Program

Your business needs are unique. The way you implement design tech-

nology should be unique, too. That’s why we have the Autodesk® Major

Accounts Program—a worldwide program that gives you, our most valued

customers, a more personal relationship with Autodesk. This special rela-

tionship puts you and your subsidiaries in direct contact with dedicated

Autodesk representatives, experts, and executives. It also gives you exclu-

sive access to select offerings like flexible licensing and customized pur-

chase programs. The objective? To help you optimize business processes,

improve profitability, and stay competitive in today’s global economy.

It’s All About Communication

The best relationships are built on open commu-

nication. With the Major Accounts Program, we

make sure communication is a two-way street.

Dedicated sales representatives and technical

experts, an enhanced Executive Briefing Program,

and one-on-one sessions with Autodesk execu-

tives ensure that you get the right products and

services to meet your business objectives.

Optional around-the-clock technical support pro-

vides fast, expert help for maximum productivity.

And participation in beta testing, focus groups,

and gunslinger events ensures that your voice is

heard loud and clear in software development.

Flexible Offerings Made to Fit

Out-of-the-box solutions don’t always work for

your business. So we provide access to a wide

range of flexible services, consulting, support,

training, and software designed to accommodate

your specific needs. Depending on your country,

you can benefit from offerings available only to

Major Accounts, such as master CDs, global con-

tracts, and enhanced network license deploy-

ment. Flexible options simplify your budgeting

process, give you access to better pricing, and let

you deploy licenses according to your business

requirements.

More Information, More Access, More Often

There is power in information. It can help you

increase efficiency, improve productivity, and

optimize the way you acquire, implement, and

use design technology. Get the facts you need

through exclusive Autodesk Major Accounts 

venues such as special previews of Autodesk 

corporate strategy and product road maps and

invitation-only events dealing with major indus-

try trends. All these resources have the same

goal: to keep you profitable and competitive 

by giving you more information, more access,

more often.

00 02 03 0401

www.autodesk.com

www.autodesk.com/revit

Want more time for the real work of delivering the best possible quality

on design projects? Get it with the Autodesk® Revit® 4.5 parametric

building modeler. It increases productivity, so you have more time to

concentrate on critical project issues. It automatically coordinates all

design information for high-quality documentation. And it gives you

more control over design and quality with powerful change manage-

ment. In short, it takes care of the tedious CAD work so you can focus 

on making your project as good as it can be.

With the Autodesk Revit 

parametric building 

modeler, you can make a

change to any part of your

building project—plans,

schedules, drawings on

sheets, you name it—and 

it’s automatically updated

everywhere else.

Building Information Modeling

Autodesk Revit is part of Autodesk’s family of

building information modeling applications,

which create building databases that support

iterative change in a building’s design, construc-

tion, and operation.

The Autodesk Revit parametric building modeler

captures all information about the design while

you work. As you sketch your design in plan, for

example, it records the information for presenta-

tion in elevations, schedules, and all other repre-

sentations of the project. Fully concurrent design

and documentation result in increased productiv-

ity, significant time savings, and better-coordinat-

ed construction documents.

Powerful Change Management for More
Design Control

Suppose you’re halfway through construction

documents and see a change that would make 

a great project even better. With the Autodesk

Revit parametric building modeler, you don’t

have to worry about the time and effort asso-

ciated with coordinating revisions late in the

process, because the software does the work 

for you. Autodesk Revit gives you the freedom 

to make changes whenever, wherever you want,

so you have more control over the quality of 

your projects.

Sharing and Visualizing Design Information

Compatibility is crucial in an industry driven by

project collaboration. Autodesk Revit provides

DWG, DXF™, and DGN® file support, so you can

share design information with all members of

your team. Plus it is interoperable with AutoCAD®

software; to speed production work, use both

solutions together. Autodesk Revit also offers

integrated rendering for instant and accurate

visualization of design information.

Doing Your Best Work

Autodesk MapGuide®Autodesk Map™ Autodesk® OnSite ViewAutodesk® OnSite Enterprise

Solutions for Facilities Management
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The Autodesk collateral plan represents a 
well-defi ned strategy for maintaining brand 
consistency—throughout our corporate and 
product marketing. Each brochure is just one el-
ement of a complete package that supports our 
sales teams, educates our customers, and shows 
the comprehensive scope of Autodesk’s solutions.

Availability
You can order collateral 
plan components from 
The Source. PDF versions 
are available on 
identity.autodesk.com.

INFINITE
possibilities.

Corporate Overview

www.autodesk.com/collaborate

We’re here to serve citizens.
The Internet makes it easier to
do that by streamlining com-
munications with residents
and making the way we deliv-
er services more transparent.

Connie Dillard 
IT Manager,
San Carlos, CA

Autodesk Buzzsaw is easy for
anyone with computer experi-
ence to use.... Personally, I have
found the redlining and com-
ment-posting capabilities par-
ticularly useful.

Bob MacOnie,
Mapping Supervisor,
Renton, WA

Forward-Looking City Governments Turn to Autodesk Buzzsaw

Cities of San Carlos, CA, and Renton, WA

The cities of San Carlos, located in the heart of California’s booming Silicon

Valley, and Renton, situated near Seattle in Washington, are leading the

way in incorporating new technologies into the delivery of city services.

For both cities, the Internet has proved valuable as a tool for communicat-

ing with the people they serve and as a means of getting essential work

done while conserving public resources. According to Brian Moura, San

Carlos’s Assistant City Manager, “As a smaller city, our staff resources are

limited, so our goal is to work smarter and more efficiently by using the

right tools and technology.” To accomplish this goal, both cities turned to

Autodesk® Buzzsaw™ to help them provide services more effectively.

Exploring New Tools

When San Carlos decided to redesign the second

floor of its City Hall building to make better use

of the available space, city staff members were

interested in continuing their tradition of

embracing new technology by exploring online

project management tools. As San Carlos’s

Information Technology Manager, Connie Dillard,

points out, San Carlos has distinguished itself with

its innovative use of the Internet: “We’re among

the first cities to exploit the potential of web-

based permitting, which encourages residents to

do the necessary research online and reduces

walk-in traffic and phone volume. Through the

city’s website, residents can also send in service

requests and comments 24 hours a day. Feedback

has been very positive, and, when the architects

proposed using Autodesk Buzzsaw, we were

eager to exchange drawings and comments via

that application.”

In early 2000 the city staff of Renton, Washington,

wanted the functionality of an online project

management application to help them provide

services more efficiently. Mapping Supervisor

Bob MacOnie is using Autodesk Buzzsaw to share

maps with residents and contractors who need

them. He posts the latest versions of city maps on

Autodesk Buzzsaw and gives users access to

download what they need. The Utility Systems

Division has used Autodesk Buzzsaw on more

than ten projects, and, according to Water Utility

Engineer J. D. Wilson, they have been pleased

with it: “Autodesk Buzzsaw is easy for anyone

with computer experience to use.We have been

using it to post, track, and share different versions

of drawings. In addition, we regularly post photos

of construction sites, which has reduced travel

time for our consultants. Personally, I have

found the redlining and comment-posting

capabilities particularly useful.”

Customer Story

Providing Support Direct from the Source

Uptime. Your business depends on it. And the best way to get support

when you need it is with Autodesk® Enterprise Support. Autodesk

Enterprise Support provides fast, expert help straight from the source for

all your Autodesk software, ensuring maximum uptime and reducing cost-

ly downtime. Autodesk Enterprise Support is available worldwide in up

to10 languages, so you can easily get support for multiple sites. You can

choose from two support levels and specify the products and sites you

want covered. You can also review all your incidents on the Web, eliminat-

ing the need to track support calls.

Choose the Support Level That’s 
Right for You

With Autodesk Enterprise Support, you can

choose the support level that best meets your

needs. Level 1 gives you around-the-clock access

to the online Autodesk Support Request system,

Technical Account Supervision, escalation man-

agement, and periodic conference calls with

Autodesk staff to ensure optimum support. With

Level 2, you get all the features of Level 1 plus

technical phone support by Autodesk Product

Support Analysts during normal business hours.

An analyst will respond to online queries within

two business hours, and telephone support

queries are answered directly by Autodesk

Product Support staff.

Online Tracking Makes It Easy

Autodesk Support Request is a web-based system

that gives you the convenience of submitting 

support queries to Autodesk Product Support

Analysts 24 hours a day, seven days a week. The

site provides up-to-the minute reports on all the

queries you submit, and you can review status

and update issues anytime, eliminating the need

to document and track requests on your own.

You can analyze support history reports and spot

trends in support query patterns. And the site

provides the ability to update existing queries

with new information, attach data files to incident

records, and reactivate old queries that need 

further attention.

Autodesk support always 
comes through.

—Mark Bagley
U.S. Army Corps of 
Engineers,
Sacramento, California

Support

Autodesk
Professional
Services

Training Consulting

Enterprise Support

www.autodesk.com/support

Our direct relationship
with Autodesk has greatly
enhanced the level of support
and services we get, which 
in turn have optimized the
implementation of design
solutions in areas as diverse
as aerospace and civil
engineering.

—Angel L. Plandolit
HQ Information 
Systems Manager,
SENER Ingeniería y 
Sistemas, S.A.

A Program Designed Just for You

Major Accounts Program

Your business needs are unique. The way you implement design tech-

nology should be unique, too. That’s why we have the Autodesk® Major

Accounts Program—a worldwide program that gives you, our most valued

customers, a more personal relationship with Autodesk. This special rela-

tionship puts you and your subsidiaries in direct contact with dedicated

Autodesk representatives, experts, and executives. It also gives you exclu-

sive access to select offerings like flexible licensing and customized pur-

chase programs. The objective? To help you optimize business processes,

improve profitability, and stay competitive in today’s global economy.

It’s All About Communication

The best relationships are built on open commu-

nication. With the Major Accounts Program, we

make sure communication is a two-way street.

Dedicated sales representatives and technical

experts, an enhanced Executive Briefing Program,

and one-on-one sessions with Autodesk execu-

tives ensure that you get the right products and

services to meet your business objectives.

Optional around-the-clock technical support pro-

vides fast, expert help for maximum productivity.

And participation in beta testing, focus groups,

and gunslinger events ensures that your voice is

heard loud and clear in software development.

Flexible Offerings Made to Fit

Out-of-the-box solutions don’t always work for

your business. So we provide access to a wide

range of flexible services, consulting, support,

training, and software designed to accommodate

your specific needs. Depending on your country,

you can benefit from offerings available only to

Major Accounts, such as master CDs, global con-

tracts, and enhanced network license deploy-

ment. Flexible options simplify your budgeting

process, give you access to better pricing, and let

you deploy licenses according to your business

requirements.

More Information, More Access, More Often

There is power in information. It can help you

increase efficiency, improve productivity, and

optimize the way you acquire, implement, and

use design technology. Get the facts you need

through exclusive Autodesk Major Accounts 

venues such as special previews of Autodesk 

corporate strategy and product road maps and

invitation-only events dealing with major indus-

try trends. All these resources have the same

goal: to keep you profitable and competitive 

by giving you more information, more access,

more often.
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www.autodesk.com/revit

Want more time for the real work of delivering the best possible quality

on design projects? Get it with the Autodesk® Revit® 4.5 parametric

building modeler. It increases productivity, so you have more time to

concentrate on critical project issues. It automatically coordinates all

design information for high-quality documentation. And it gives you

more control over design and quality with powerful change manage-

ment. In short, it takes care of the tedious CAD work so you can focus 

on making your project as good as it can be.

With the Autodesk Revit 

parametric building 

modeler, you can make a

change to any part of your

building project—plans,

schedules, drawings on

sheets, you name it—and 

it’s automatically updated

everywhere else.

Building Information Modeling

Autodesk Revit is part of Autodesk’s family of

building information modeling applications,

which create building databases that support

iterative change in a building’s design, construc-

tion, and operation.

The Autodesk Revit parametric building modeler

captures all information about the design while

you work. As you sketch your design in plan, for

example, it records the information for presenta-

tion in elevations, schedules, and all other repre-

sentations of the project. Fully concurrent design

and documentation result in increased productiv-

ity, significant time savings, and better-coordinat-

ed construction documents.

Powerful Change Management for More
Design Control

Suppose you’re halfway through construction

documents and see a change that would make 

a great project even better. With the Autodesk

Revit parametric building modeler, you don’t

have to worry about the time and effort asso-

ciated with coordinating revisions late in the

process, because the software does the work 

for you. Autodesk Revit gives you the freedom 

to make changes whenever, wherever you want,

so you have more control over the quality of 

your projects.

Sharing and Visualizing Design Information

Compatibility is crucial in an industry driven by

project collaboration. Autodesk Revit provides

DWG, DXF™, and DGN® file support, so you can

share design information with all members of

your team. Plus it is interoperable with AutoCAD®

software; to speed production work, use both

solutions together. Autodesk Revit also offers

integrated rendering for instant and accurate

visualization of design information.

Doing Your Best Work

Autodesk MapGuide®Autodesk Map™ Autodesk® OnSite ViewAutodesk® OnSite Enterprise

Solutions for Facilities Management
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Professions Brochure
The professions bro-
chures focus on one 
specifi c segment of a so-
lutions audience, such as 
facilities management, 
machinery design, or 
mapping. This brochure 
gets into greater specif-
ics on how Autodesk 
products address a 
customer’s needs all 
along the value chain.

Product Brochure
Our product brochures 
are an essential ele-
ment for every product 
launch. They contain 
product-specifi c
information, including 
top-level benefi ts, a fea-
tures summary, system 
requirements, and a call 
to action.

Product Summary 
Brochure
The product summary 
brochure is a complete 
list of our current DSD 
product off erings, with 
corresponding descrip-
tions and signature 
identities. This brochure 
is revised twice a year.

Presentation Folder
The Autodesk corporate 
folder provides a presen-
tation package for the 
brochures of the collateral 
plan. Folders should be 
customized to address the 
needs of a specifi c target 
audience.

Solutions Brochure
The solutions bro-
chures are high-end 
pieces targeted to senior 
managers and execu-
tives within a specifi c 
industry— Manufactur-
ing, Building Design, 
Infrastructure, or 
Wireless Data Solutions. 
They discuss at a high 
level the integrated 
solutions we provide for 
each step of a custom-
er’s workfl ow process.

Autodesk MapGuide®Autodesk Map™ Autodesk® OnSite ViewAutodesk® OnSite Enterprise

Solutions for Facilities Management

Corporate Overview 
Brochure
Updated annually, the 
Corporate Overview bro-
chure tells the Autodesk 
story and is aimed at a 
wide audience— from 
executives at major 
account customers to 
investors and employ-
ees. This piece features 
top-level messages and 
represents the highest 
level of the collateral 
plan.

Component Brochure
Component brochures 
are subsets of the 
horizontal brochures 
and contain detailed 
information about one 
aspect of a horizontal 
program or service. Bro-
chures are diff erentiated 
through the display of 
monitors and devices in 
lieu of signature images. 

Customer Success 
Brochure
Customer success 
brochures feature 
real-life stories about 
how Autodesk products 
played a role in design-
ing, problem solving, or 
managing the workfl ow 
of a project. These bro-
chures feature custom-
er-centric imagery.

Horizontal Brochure
The horizontal brochures 
cover programs and ser-
vices that cut across all 
segments of Autodesk. 
The images featured 
on this brochure are 
printed in our signature 
blue. These pieces are 
intended to work in 
conjunction with both 
product and solution 
brochures.

Doing Your Best Work

Want more time for the real work of delivering the best possible quality 

on design projects? Get it with the Autodesk® Revit® 5 building information

modeler. It increases productivity, so you have more time to concentrate

on critical project issues. It automatically coordinates all design information

for high-quality documentation. And it gives you more control over design

and quality with powerful change management. In short: it takes care of

the tedious CAD work so you can focus on making your project as good 

as it can be.

The Autodesk Revit Building 
Information Model

With the Autodesk Revit building information

model, every drawing sheet, every 2D and 3D view,

and every schedule is a direct presentation of

information from the same underlying building

database. As you work in familiar drawing and

schedule views, Autodesk Revit collects informa-

tion about the building project in a database and

presents it correctly in all other representations of

the project. The parametric change technology in

Autodesk Revit automatically coordinates changes

made anywhere—in model views or drawing

sheets, schedules, sections, plans, renderings. The

result: better use of your time, fully coordinated

documents, and better quality work.

Autodesk Revit for Any Building Project

From large multiuse urban developments span-

ning entire city blocks to state-of-the-art local

medical facilities. From tenant fit-outs and interior

renovations to the most refined private residences.

From large projects to small, complex to simple,

building industry professionals around the world

use Autodesk Revit on a wide range of building

projects. And it takes them all the way from

schematic design to construction documentation,

always maintaining complete coordination of all

project information.

Autodesk Revit for Today’s Work

Today, architects must be both versatile profes-

sionals and expert business people. Clients expect

building professionals to deliver quality work and

good value. What’s more, projects are on faster

schedules, and team members are increasingly

located in different places. To keep up with the

demands of this fast-track, global economy, archi-

tecture, engineering, and construction firms from

Europe, Australia, Asia, and the United States use

Autodesk Revit to increase productivity, improve

project coordination, and ensure that their work

is always of the highest possible quality.

With the Autodesk Revit

building design and 

documentation system,

you can make a change 

to any part of your build-

ing project—plans, sched-

ules, drawings on sheets,

you name it—and it’s

automatically updated

everywhere else.

www.autodesk.com/revit

Autodesk® Revit®
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Our direct relationship
with Autodesk has greatly
enhanced the level of support
and services we get, which 
in turn have optimized the
implementation of design
solutions in areas as diverse
as aerospace and civil
engineering.

—Angel L. Plandolit
HQ Information 
Systems Manager,
SENER Ingeniería y 
Sistemas, S.A.

A Program Designed Just for You

Major Accounts Program

Your business needs are unique. The way you implement design tech-

nology should be unique, too. That’s why we have the Autodesk® Major

Accounts Program—a worldwide program that gives you, our most valued

customers, a more personal relationship with Autodesk. This special rela-

tionship puts you and your subsidiaries in direct contact with dedicated

Autodesk representatives, experts, and executives. It also gives you exclu-

sive access to select offerings like flexible licensing and customized pur-

chase programs. The objective? To help you optimize business processes,

improve profitability, and stay competitive in today’s global economy.

It’s All About Communication

The best relationships are built on open commu-

nication. With the Major Accounts Program, we

make sure communication is a two-way street.

Dedicated sales representatives and technical

experts, an enhanced Executive Briefing Program,

and one-on-one sessions with Autodesk execu-

tives ensure that you get the right products and

services to meet your business objectives.

Optional around-the-clock technical support pro-

vides fast, expert help for maximum productivity.

And participation in beta testing, focus groups,

and gunslinger events ensures that your voice is

heard loud and clear in software development.

Flexible Offerings Made to Fit

Out-of-the-box solutions don’t always work for

your business. So we provide access to a wide

range of flexible services, consulting, support,

training, and software designed to accommodate

your specific needs. Depending on your country,

you can benefit from offerings available only to

Major Accounts, such as master CDs, global con-

tracts, and enhanced network license deploy-

ment. Flexible options simplify your budgeting

process, give you access to better pricing, and let

you deploy licenses according to your business

requirements.

More Information, More Access, More Often

There is power in information. It can help you

increase efficiency, improve productivity, and

optimize the way you acquire, implement, and

use design technology. Get the facts you need

through exclusive Autodesk Major Accounts 

venues such as special previews of Autodesk 

corporate strategy and product road maps and

invitation-only events dealing with major indus-

try trends. All these resources have the same

goal: to keep you profitable and competitive 

by giving you more information, more access,

more often.
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Providing Support Direct from the Source

Uptime. Your business depends on it. And the best way to get support

when you need it is with Autodesk® Enterprise Support. Autodesk

Enterprise Support provides fast, expert help straight from the source for

all your Autodesk software, ensuring maximum uptime and reducing cost-

ly downtime. Autodesk Enterprise Support is available worldwide in up

to10 languages, so you can easily get support for multiple sites. You can

choose from two support levels and specify the products and sites you

want covered. You can also review all your incidents on the Web, eliminat-

ing the need to track support calls.

Choose the Support Level That’s 
Right for You

With Autodesk Enterprise Support, you can

choose the support level that best meets your

needs. Level 1 gives you around-the-clock access

to the online Autodesk Support Request system,

Technical Account Supervision, escalation man-

agement, and periodic conference calls with

Autodesk staff to ensure optimum support. With

Level 2, you get all the features of Level 1 plus

technical phone support by Autodesk Product

Support Analysts during normal business hours.

An analyst will respond to online queries within

two business hours, and telephone support

queries are answered directly by Autodesk

Product Support staff.

Online Tracking Makes It Easy

Autodesk Support Request is a web-based system

that gives you the convenience of submitting 

support queries to Autodesk Product Support

Analysts 24 hours a day, seven days a week. The

site provides up-to-the minute reports on all the

queries you submit, and you can review status

and update issues anytime, eliminating the need

to document and track requests on your own.

You can analyze support history reports and spot

trends in support query patterns. And the site

provides the ability to update existing queries

with new information, attach data files to incident

records, and reactivate old queries that need 

further attention.

Autodesk support always 
comes through.

—Mark Bagley
U.S. Army Corps of 
Engineers,
Sacramento, California

Support

Autodesk
Professional
Services

Training Consulting

Enterprise Support

www.autodesk.com/support www.autodesk.com/collaborate

We’re here to serve citizens.
The Internet makes it easier to
do that by streamlining com-
munications with residents
and making the way we deliv-
er services more transparent.

Connie Dillard 
IT Manager,
San Carlos, CA

Autodesk Buzzsaw is easy for
anyone with computer experi-
ence to use.... Personally, I have
found the redlining and com-
ment-posting capabilities par-
ticularly useful.

Bob MacOnie,
Mapping Supervisor,
Renton, WA

Forward-Looking City Governments Turn to Autodesk Buzzsaw

Cities of San Carlos, CA, and Renton, WA

The cities of San Carlos, located in the heart of California’s booming Silicon

Valley, and Renton, situated near Seattle in Washington, are leading the

way in incorporating new technologies into the delivery of city services.

For both cities, the Internet has proved valuable as a tool for communicat-

ing with the people they serve and as a means of getting essential work

done while conserving public resources. According to Brian Moura, San

Carlos’s Assistant City Manager, “As a smaller city, our staff resources are

limited, so our goal is to work smarter and more efficiently by using the

right tools and technology.” To accomplish this goal, both cities turned to

Autodesk® Buzzsaw™ to help them provide services more effectively.

Exploring New Tools

When San Carlos decided to redesign the second

floor of its City Hall building to make better use

of the available space, city staff members were

interested in continuing their tradition of

embracing new technology by exploring online

project management tools. As San Carlos’s

Information Technology Manager, Connie Dillard,

points out, San Carlos has distinguished itself with

its innovative use of the Internet: “We’re among

the first cities to exploit the potential of web-

based permitting, which encourages residents to

do the necessary research online and reduces

walk-in traffic and phone volume. Through the

city’s website, residents can also send in service

requests and comments 24 hours a day. Feedback

has been very positive, and, when the architects

proposed using Autodesk Buzzsaw, we were

eager to exchange drawings and comments via

that application.”

In early 2000 the city staff of Renton, Washington,

wanted the functionality of an online project

management application to help them provide

services more efficiently. Mapping Supervisor

Bob MacOnie is using Autodesk Buzzsaw to share

maps with residents and contractors who need

them. He posts the latest versions of city maps on

Autodesk Buzzsaw and gives users access to

download what they need. The Utility Systems

Division has used Autodesk Buzzsaw on more

than ten projects, and, according to Water Utility

Engineer J. D. Wilson, they have been pleased

with it: “Autodesk Buzzsaw is easy for anyone

with computer experience to use.We have been

using it to post, track, and share different versions

of drawings. In addition, we regularly post photos

of construction sites, which has reduced travel

time for our consultants. Personally, I have

found the redlining and comment-posting

capabilities particularly useful.”

Customer Story

INFINITE
possibilities.

Corporate Overview

Autodesk’s digital            design and

content products help our customers

create, use, and share their

work throughout the lifecycles of

their projects. Our software products

are the essential tools        that more

than 5 million professionals in 160

countries use          to turn brilliant

ideas into practical realities.
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Collaborate with your

colleagues through

real-time conferencing

right from your desktop.

Digital Communication and
the  Design Process

Presenting ideas to clients. Conveying design

changes or modifications. Working out details

with consultants. Wherever you are in the design

process and whatever your role, you’re constantly

interacting with team members to exchange 

crucial project information. And for a design 

professional, writing an email or speaking on 

the phone often isn’t enough. You need to 

communicate graphically in the form of sketches,

models, and markups. That’s where Autodesk

Architectural Studio’s digital communication 

and collaboration tools can help.

The Simplicity of Creation
and Communication

Autodesk Architectural Studio combines

the  ease and simplicity of traditional design

tools  and practices with the power and speed

of  technology. Whatever your level of CAD

proficiency, you can quickly and intuitively

create and share design information with

the entire project team. This can mean communi-

cating conceptual design ideas by using pens,

markers, and modeling tools. Conveying to the

client how your design fits the site by combining

photographs, renderings, and drawings in a

multimedia workspace. Instantly incorporating

client feedback during an interactive presentation.

And, above all, collaborating with remote team

members in a real-time workspace right from

your desktop.

What’s New in Autodesk 
Architectural Studio 3

New features in Autodesk Architectural Studio 3

make creating and communicating design infor-

mation a lot easier—and a lot faster. Favorites

include the intranet conferencing feature for

remote, synchronous collaboration right from

your desktop. New editing and customization 

features give you greater freedom to manipulate

design information and to customize tools, tool

palettes, and the user interface. And expanded

3D modeling tools provide new ways to create,

navigate, and design in 3D.

The Digital Design Studio

More than just a workshop to produce drawings, the architect’s studio is

where designers come together to explore, develop, critique, and share

design ideas. Autodesk® Architectural Studio 3 re-creates the tools and 

practices of the traditional design studio and brings them into the digital

world for enhanced communication. Whatever your level of CAD proficiency,

you can quickly investigate design ideas with intuitive, direct-manipulation

sketching and modeling tools; present your ideas in an interactive, multi-

media workspace; and collaborate with colleagues in other locations

through real-time conferencing right from your desktop.
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www.autodesk.com/archdesktop

Design the Way You Want

With tools optimized for architectural design development and

construction documentation, Autodesk® Architectural Desktop 3.3

gives you the freedom to design your way. It has all the traditional

drawing tools of AutoCAD® software, plus you can create a building

model with intelligent architectural objects that behave according 

to real-world properties. Use the building model—in 2D, 3D, or both—

to generate plans, sections, elevations, and schedules. All information

contained in the building model is dynamically linked, so you can be

sure your drawings are always up-to-date and consistent throughout

the entire design process.

Main Features

• 2D and 3D design tools

• Linked plans, sections, and
elevations from a single building
model

• Intelligent architectural objects
such as doors, walls, and windows
that behave according to their
real-world properties 

• Part of the Autodesk® AEC
industry solution, including 
3D Studio VIZ®, new Autodesk
Architectural Studio, and new
building systems products 

• Internet integration

• Flexible new purchasing 
options

What’s New in Autodesk Architectural
Desktop 3.3

Built on the AutoCAD 2002 foundation—

the newest version of AutoCAD—Autodesk

Architectural Desktop 3.3 is your solution for

architectural design development and con-

struction documentation.

Choose Autodesk Architectural Desktop for

new and improved tools that enhance the 

collaboration process: eTransmit, Autodesk

Architectural Desktop Today, advanced

Publish to Web with i-drop™ technology,

improved DWF files, and a direct link to My

Files at Autodesk® Point A. Get expanded

support for legacy data with features such 

as Associative Dimensioning and Attribute

and Text tools. Autodesk Architectural

Desktop is part of an integrated, end-to-end

solution for the building design industry and

is compatible with the new building systems

products, Autodesk® Building Mechanical

and Autodesk® Building Electrical, and with

new Autodesk® Architectural Studio. Plus,

Autodesk Architectural Desktop comes with

new network license management technology

for convenient deployment and is available

through flexible new purchasing options.

This is what the industry has been 
waiting for.

— Derek Whitfield
HOK, Washington, D.C.

www.autodesk.com/acadmech

AutoCAD® Mechanical 2004 is the AutoCAD software product for 2D

mechanical engineering and design, offering intelligent production

drawing with standards-based 2D content for improved design accuracy,

dramatically decreased drawing creation time, and accelerated workflow.

Associative production drawing and detailing features make design

changes quick and accurate, reducing errors and ensuring that all your

design data is instantly updated. With AutoCAD Mechanical 2004 you can 

complete design tasks and make engineering changes significantly faster

than with traditional AutoCAD. Built on the AutoCAD platform with full

DWG compatibility, AutoCAD Mechanical 2004 gives you a simplified,

more productive way to create, organize and reuse your drawing data, so

you can reduce costs and accelerate your design and engineering cycle.

2D structure organizes parts

and assemblies clearly in an

assembly browser, making it

easy to capture and maintain

your design intent.

Innovations in 2D Design

The innovative design technology delivered 

in the latest release of AutoCAD Mechanical 

software helps you capture and manage your

design intent better than any other 2D system.

A browser-based user interface offers a highly

intuitive and flexible environment in which to

control the type and level of information detail.

A live BOM database enhances the speed and

accuracy of parts lists creation. Associative 2D

Hide automates the capture of design intent 

and significantly expedites the design process.

With intelligent production design tools and 

associative drawing enhancements, AutoCAD

Mechanical 2004 is optimized for design accuracy,

error reduction, and improved productivity.

Enhanced Customization and Control

AutoCAD Mechanical 2004 offers improved 

standard parts configuration and editing to 

maximize your design productivity. Enhanced

note command allows you to include BOM 

variables, which saves time when making design

changes. A single access point for AutoCAD 

and AutoCAD Mechanical 2004 makes it easy to 

configure the application to suit your needs. And

mechanical productivity enhancements give you

improved editing and visualization capabilities.

Building on the AutoCAD Foundation

AutoCAD Mechanical 2004 is built on 

the AutoCAD 2004 platform and offers full 

DWG compatibility for easy integration and 

standards compliance. Designed to give you 

better performance than ever, AutoCAD 2004

helps you automate day-to-day drafting, detailing,

and documentation tasks.You can create designs

faster, share them more easily, and manage 

them more efficiently throughout your entire

design process.

Today’s Best System for 2D Mechanical Design
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Keeping Your Project Teams Connected

For information to work, people need access to it. Without clear communica-

tion and effective management, the best ideas, plans, designs, and other

components of a building project remain isolated and inert. Project man-

agement is all about getting the right information to the right people. So

how do you keep your project teams connected, regardless of their location,

so that they can store, communicate, and access the information they need

throughout the project lifecycle? Try the Autodesk® Buzzsaw™ online

collaboration and project management services.

At Anytime, fsrom Anywhere

From notifying the team about a schedule change

to reviewing proposed plans with team members

in diverse locations, you can use Autodesk Buzzsaw

collaboration services to get your project teams

the information they need—instantly, from one

central, online location. Imagine—you may never

again make the mistake of using outdated draw-

ings, count on deliveries that won’t happen, or

have to resort to last-minute travel plans.

Multiple Formats

Any building project involves many people sharing

information—in formats ranging from simple text

documents to information-packed Design Web

Format™ (DWF™) files.With Autodesk Buzzsaw

collaboration services, you can store, track, and share

any file format, including DWF, DWG, PDF, Microsoft

Word, and Excel. And, even if they don't have the

software with which the file was created, anyone

on your team can use Autodesk® Express Viewer—

a small, free*, downloadable application—to view

and print DWF files or use Volo® View to view, print,

mark up, and edit DWG and DWF files.

More Effective Project Management

There are now two Autodesk Buzzsaw offerings.

Buzzsaw Standard provides an easy way to share,

manage, and track drawings, documents, and

communications. For enhanced project manage-

ment, Buzzsaw Professional offers all the features

of Buzzsaw Standard, plus it provides even better

visibility into a building project and ensures faster,

more accurate communication and turnaround of

processes and documents such as RFIs, submittals,

and meeting minutes.

Whether you choose the Autodesk Buzzsaw

Professional or Standard service, you’ll join thou-

sands of other building professionals around the

world who are using the Buzzsaw services to

achieve faster project delivery and save on

building costs.

*This product is subject to the terms and conditions of the end-user
license agreement that accompanies download of the software.

We’re using Autodesk Buzzsaw
over an incredibly broad spec-
trum and extending collabora-
tion throughout our entire
organization. . . . People are able
to share knowledge across the
United States, the Caribbean,
and beyond.

—John Bryant,
Capital Asset Manager
Wyndham International

We found that the average
return on investment 12 months
after installation of Buzzsaw is
370 percent and the breakeven
on total cost of ownership is pos-
sible in as little as two months.

—Hurwitz Group, Inc.,
from its study of actual
Buzzsaw implementations
(commissioned by Autodesk)

www.autodesk.com/buzzsaw

Autodesk® Buzzsaw™
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www.autodesk.com/civilseries

Now you can tackle all types of civil engineering projects with one

integrated solution—and save money up front. Autodesk® Civil Series 3

combines the industry’s leading civil engineering software in a single

package. By purchasing Autodesk® Civil Design 3, Autodesk® Survey 3,

Autodesk® Land Desktop 3, and Autodesk® Raster Design 3 software

together, you can work with a completely integrated solution at a con-

siderably discounted price. From the beginning in the field, all the way

to final construction, Autodesk Civil Series takes your digital design data

seamlessly through your project life cycle.

Autodesk Civil Series is a 
complete package for the 
land surveyor and civil engi-
neer. Many of the functions
that we perform on a day-in,
day-out basis are streamed
into the Civil Series software.
We pride ourselves on fast,
accurate data and the ability
to be innovative. With Civil
Series there is less of a chance
that human error can occur.

—Travis Lung
CDS/Muery Services
CADD Manager/
Project Manager

Extraordinary Value

With Autodesk Civil Series, you get all of

Autodesk’s most popular civil engineering soft-

ware—an end-to-end solution that takes you

from concept to completion—in one affordable

package that saves you money right away. If you

already rely on an Autodesk® product, now you

can try its companion products and discover the

efficiencies of fully integrated engineering soft-

ware at a low price risk. Autodesk Civil Series

delivers everything you need, from integrating

survey data and raster imagery, analyzing existing

site conditions, and completing a design propos-

al, in one comprehensive, cost-effective package.

Complete Functionality

Autodesk Civil Series is a full-spectrum solution

for civil engineering and surveying professionals.

You can transmit survey data to and from the

field. Integrate raster imagery such as aerial pho-

tos, satellite images, and scanned paper drawings.

Create a central location for all project data.

Perform topographic analysis and create terrain

models. Evaluate grading scenarios and trace

water flow. Design projects ranging from subdivi-

sions to roads and drainage projects. Autodesk

Civil Series offers civil design professionals—

including civil engineers, surveyors, planners, and

designers—an integrated set of tools that serve

you in every phase of all your complex projects.

End-to-End Interoperability

From the initial site survey to final documenta-

tion, Autodesk Civil Series allows you to move

project data seamlessly through your workflow

with no file translations. It also reads and writes

data formats of other CAD and GIS systems for

maximum flexibility with your customers and

consultants. You can’t afford to purchase and

train on multiple products—and Autodesk Civil

Series, from the world’s leading design software

company, is an integrated toolset that civil engi-

neers already know. Get all the tools you’ll need

to address the complete life span of your projects

with Autodesk Civil Series.

From Concept to Completion
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Faster Data Creation, Easier Data Sharing

In any industry that requires technical drawings, speed and efficient use of

data are critical to the success of design projects.This is where AutoCAD® 2004

software can help. It provides new productivity tools, an improved user

interface, and presentation graphics for faster data creation. It offers pass-

word protection, CAD standards tools, and support for multisheet DWF™

(Design Web Format™) files for easier data sharing. It also provides new 

network licensing and software inventory tools for more efficient license

tracking and management.

What’s New in AutoCAD 2004

AutoCAD 2004—the fastest, easiest AutoCAD

release ever—is packed with new and enhanced

features that help you

• Create design data more quickly—with

customizable tool palettes, an optimized

file format, direct access to design content

libraries, enhanced multiline text editing,

and Express Tools.

• Share design data more easily—with digital

signatures, password protection, and enhanced

DWF files.

• Manage software more efficiently—with the

Autodesk Product Manager and the FLEXlm®

Network License Manager.

Your Software, Your Voice

From focus groups and beta testing to one-on-one

interviews and especially AUGI® wish lists, AutoCAD

users are voicing their technology needs and help-

ing to shape AutoCAD software to better meet 

their requirements. As an example, the AutoCAD

user interface has been improved and modernized

based on how users perform their daily work.

Top AUGI wish list items—including Express Tools,

improved text editing, a multiple Undo/Redo 

feature, and drawing password protection—are

now integrated in AutoCAD 2004. Bottom line:

Your voice is important and makes a difference 

in Autodesk software development.

Unlimited Flexibility

You know AutoCAD software as the tool you 

can use right out of the box for 2D drafting and

detailing and 3D design. But AutoCAD is also

extremely flexible, accommodating specific project

types and individual work styles. You can cus-

tomize AutoCAD by personalizing the interface

(for example, by adjusting icons and tool palettes),

writing LISP routines (to automate frequent tasks),

and using third-party applications from an exten-

sive network of software developers.

The modernized

AutoCAD 2004 interface

is cleaner and leaner,

with transparent tool

palettes that maximize

screen real estate and

store the content you

use most often in one

convenient location.

www.autodesk.com/autocad

AutoCAD®

2004

www.autodesk.com/autocadlt

AutoCAD LT® 2004 is the affordable 2D CAD software that helps you 

create and share drawings more efficiently and securely. AutoCAD LT

streamlines the drafting process with an optimized DWG file format,

a more intuitive interface, and new and enhanced productivity-boosting

design tools. It makes sharing design data more secure with the ability 

to apply digital signatures to your DWG files or deliver files in the view-

and-plot-only DWF™ (Design Web Format™) file format. Plus it provides

full DWG compatibility with AutoCAD® 2004 and AutoCAD 2004–based,

industry-specific software.

The transparency, size, and

content of tool palettes are

fully customizable to speed

the drafting process and

accommodate your workstyle.

Greater Drafting Efficiency

Increase drafting efficiency and speed with a new

file format and new and improved productivity-

enhancing features. The optimized AutoCAD LT

DWG file format cuts file sizes in half1 for shorter

file operation and transmission times. In-place

multiline text editing simplifies text entry and

now includes indents and tabs. The cleaner,

sharper interface increases screen space with 

dialog boxes that float over the drawing area 

or automatically dock as you move them. You 

can store your most frequently used design con-

tent on tool palettes by dragging symbols and

hatches from the DesignCenter™ feature or from

DesignCenter Online—your point of access to

predrawn content on the Web.

Secure Data Sharing

Sharing design data over the Internet just got 

a lot safer. With AutoCAD LT 2004 you can apply 

a digital signature to a DWG file to guarantee 

the authenticity, origin, and unaltered state of

your drawing. If team members need to view 

and plot, but not edit, drawing files, you can send

a lightweight view-and-plot-only DWF file. The

enhanced DWF file format provides the same

viewing and to-scale plotting fidelity as a native

DWG file. Plus you can conveniently publish 

multiple DWG drawings to a single DWF.

Complete Software Compatibility

Software compatibility is crucial for the smooth

exchange of digital design data. AutoCAD LT 

software is fully DWG compatible with AutoCAD

2004 and AutoCAD 2004–based software. What’s

more, with the simplified identification and

download of object enablers in AutoCAD LT,

you can read custom objects created in industry-

specific Autodesk® applications, so you can confi-

dently exchange files with team members who

use AutoCAD-based software such as Autodesk®

Architectural Desktop.

Efficient, Secure, Affordable 2D CAD Software

2004
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The Field-to-Finish Solution

Superior Integration

Built around the AutoCAD® 2000i graphics

engine, Autodesk Field Survey reads and

writes standard AutoCAD drawings and

links smoothly to the file formats of the

Autodesk industry-specific products based

on AutoCAD. It is one of the first software

packages to include read-write ability in 

the new LandXML file format for Internet

transfer of design data. Most importantly,

Autodesk Field Survey is built around the

standard AutoCAD command set, assuring

greatest familiarity to AutoCAD-trained

staff and offering the opportunity for all

firms, large and small, to build their busi-

nesses fully around the Autodesk family of

products. Autodesk Field Survey functions

as a total and complete software solution

for the land surveying firm, or as an afford-

able downloading, calculation, and prepara-

tory solution used in conjunction with 

the Autodesk land development products

including AutoCAD® Land Development

Desktop, Autodesk® Civil Design, and

Autodesk® Survey software.

Comprehensive Features

With its comprehensive list of features,

Autodesk Field Survey provides all the func-

tionality you need. These features include

unsurpassed field-to-finish office automa-

tion, the most powerful COGO available in

stand-alone surveying CAD applications, a

full set of CAD drafting and plotting tools

that allow you to complete drawings faster

and more accurately, and the ability to

define roadway centerlines and create pro-

files. You’ll get a full suite of commands for

downloading, entering, and processing field

survey data and generating final plats and

drawings. Autodesk Field Survey is a com-

plete stand-alone solution for taking your

jobs from the field to final submission with-

out purchasing additional software.

As a surveying professional, you know that efficient, accurate cap-

ture and integration of data from the field is critical to the success

of any land development or assessment project. Autodesk® Field

Survey is designed as a focused, affordable solution for those 

in land survey, mapping, resource management, geo-exploration,

mining, and planning who demand compatibility, ease of use, and

an industry-specific feature set. This solution provides all the tools

you need not only to collect field information, but also to analyze

and share that information with everyone on your project team.

The Multiple Document

Environment (MDE) provided

by Autodesk Field Survey

makes it easy to review and

consolidate information 

from multiple drawing files.

Autodesk Field Survey

www.autodesk.com/civildesign

Autodesk® Civil Design 3 expands the power of Autodesk® Land

Desktop 3 with tools to automate the engineering and analysis tasks

associated with typical civil engineering procedures. With Civil

Design, you can access centralized project data through Autodesk

Land Desktop to resolve design challenges and create drawings for

any project, from residential grading and access roads to subdivision

proposals and major highway interchanges. Autodesk Civil Design

enhances the collaborative work environment for transportation

engineering, site development, hydrology, and hydraulics projects.

Autodesk Civil Design 3 is a

highly efficient way to analyze

and design civil engineering

projects. See how Autodesk

Civil Design increases your

productivity when working 

on any road, site, or utilities

engineering project—visit

www.autodesk.com/civildesign.

A Complete Civil Engineering Solution

Autodesk Civil Design 3 software is the

solution for every civil engineering task—

whether you‘re producing plan, profile,

and section drawings; defining pipe runs

relative to a roadway offset; or calculating

surface-water runoff using various industry-

standard analysis methods. With Autodesk

Civil Design, you can create drawings for

drainage structures from defined profile,

slope, and required volume data. Evaluate

and refine complex grading scenarios using

powerful objects that react automatically to

design changes. Work interactively between

plan, profile, and sectional designs with

road engineering capabilities. You can even

apply design rules, transitional strings, and

sectional criteria when designing all details

of a road. And you’ll design roads more

quickly and intelligently, thanks to the new

Vertical Designer.

Automated Drawing Performance 

Using Autodesk Civil Design 3 software,

you can access design data such as terrain

model elevations or point locations in

Autodesk Land Desktop 3 to automatically

create drawings for roadway plans, profiles

and sections, pipe runs, and grading

schemes. Because the reference data is 

not imported into the drawing, the drafting

process is not slowed down by irrelevant

data, such as terrain model faces or com-

plex roadway elements.

The Solid Foundation of AutoCAD 2002

Autodesk Civil Design 3 is seamlessly inte-

grated with Autodesk Land Desktop 3 

software, which provides point manage-

ment, terrain modeling and contouring,

and alignments and parcels. Autodesk Land

Desktop is built on Autodesk® Map 5, which

includes the solid code base of AutoCAD®

2002. With its industry-leading DWG file for-

mat, AutoCAD enables you to communicate

with your land development colleagues

wherever they’re working.

2004

www.autodesk.com/gisdesignserver

Delivering GIS Data Across Your Company

Every segment of your business, from customer service to marketing to

infrastructure management, depends on geospatial data. The faster you 

can provide reliable, accurate data to people who need it, the better you

serve your customers—and the more competitive your business becomes.

With the Autodesk® GIS Design Server 8 solution, you can integrate busi-

ness-critical geospatial information from multiple databases—including

your company’s Oracle® database—and create, manage, analyze, and dis-

tribute it simultaneously to ten users or to thousands.

Workgroups across your

enterprise can use Autodesk

GIS Design Server as the

foundation for all location-

based business processes.

and highly sensitive networks to manage, main-

taining an accurate, secure, reliable, and scalable

infrastructure is critical to success and expansion.

Autodesk GIS Design Server provides the archi-

tecture for easily accessible, interactive informa-

tion for up to thousands of users.

Complete End-to-End Functionality

Autodesk GIS Design Server is the foundation 

for a complete end-to-end GIS built on industry-

standard software and technology. It supports

familiar, proven clients such as Autodesk Map,

Autodesk MapGuide, and Autodesk® OnSite

Enterprise software. And its open API to every 

feature enables your developers to easily cus-

tomize server and client functionality or integrate

third-party applications. Libraries of ActiveX® and

ObjectARX® components make customization

quick and affordable.

An Information Core

Autodesk GIS Design Server makes location 

information secure, widely available, and easily

accessible. From one central location—your

native Oracle database—every workgroup can

use Autodesk Map™ and other Autodesk Map-

based applications to create, maintain, and ana-

lyze data and then use Autodesk MapGuide®

software to deliver it simultaneously to thou-

sands of users. And your data is stored in a 

nonproprietary format that any application 

can read.

Fast, reliable access to critical information 

improves customer service, speeds decision-

making, and streamlines operations. In short,

Autodesk GIS Design Server will help you 

achieve a better-run business and a substantial

edge over the competition.

Reliable Performance for Competitive
Industries

Communications providers, utilities, and govern-

ments all face growing demand for improved

services at lower costs. These organizations

already rely on Autodesk GIS applications like

Autodesk Map and Autodesk MapGuide to help

meet information needs. With extremely complex

www.autodesk.com/inventor

Design Without Limits

Autodesk, the company proven by 20 years of design expertise and trusted

by 5 million users, brings you Autodesk Inventor® 6 for 3D mechanical

design. Acclaimed for its ease of use, Autodesk Inventor software offers

customers the simplest transition path from 2D to 3D design. With its

industry-leading DWG compatibility and large assembly performance,

you can reduce design time, get better products to market faster, and keep

your competitive advantage. And Autodesk Inventor Series is the smart

choice; you get the best of 2D and 3D design technology in one package.
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Unparalleled Ease of Use

A simplified user interface, built-in migration assis-

tance for AutoCAD® users, and an advanced help

and support system make Autodesk Inventor

remarkably easy to learn and use. Its intuitive

workflow, familiar Microsoft® Windows® environ-

ment, and easy-to-use drag-and-drop capabilities

help you start designing the first day you use

Autodesk Inventor.

Superior Productivity

Autodesk Inventor software has the industry’s best

DWG compatibility, so reusing existing data is easy.

Autodesk Inventor features a completely modern

architecture with adaptive technology that deliv-

ers superior large assembly performance and a

production-proven drawing creation environment.

Plus the innovative Autodesk ShapeManager

helps you create complex and stylized parts.

These features and many others make Autodesk

Inventor the leading choice in 3D mechanical

design software.

Smartest Choice

More people are choosing the Autodesk Inventor

Series because it's a risk-free way to get the best

of 2D and 3D design technology in a single value-

priced package. It's designed for flexibility, so you

can try out the latest 3D technology of Autodesk

Inventor software without giving up the 2D

system you depend on today. Autodesk Inventor

also has a broad set of certified partner applica-

tions that extend functionality in key areas to

help you complete your design-through-manufac-

turing process.

Mastenbroek Ltd., United
Kingdom, benefits from
superior large assembly
performance on this 15,000–
part assembly model.

We've been an AutoCAD user

since the mid-eighties, and

now that we need to advance

our machine designs, Inventor

has provided us with the exact

tools required to move to the

next level of productivity.

—Mark Taylor
Chief Design
Mastenbroek Ltd.

www.autodesk.com/map

Create maps with a new level of precision using Autodesk Map™ 6—

the mapping tool with the power of AutoCAD® software. Autodesk Map

helps you create, maintain, and produce maps using data with multiple

formats and sources. New GIS tools include coordinate geometry

(COGO), classification, annotation, and enhanced import/export,

drawing cleanup and topology capabilities. Autodesk Map is a key 

component of the entire GIS workflow solution from Autodesk.

New classification capabilities

in Autodesk Map 6 include

definition, identification, and

management of data in a

more intuitive way.

Productivity Gains

Work more efficiently with the new mapping 

features in Autodesk Map software. Classification

helps you identify, define, and manipulate data in

a more intuitive way.You can annotate objects

and display attributes and properties without the

need to run a separate query. Autodesk Map has

enhanced drawing cleanup features, and simpli-

fied topology capabilities make them easier to

use. Users can work with multiple drawings, and

multiple users can edit the same map simultane-

ously. The Polygon object helps you create, edit,

and manipulate multiloop mapping polygons.

Accuracy Is Everything

Autodesk Map helps you produce engineering-

quality maps your extended team can rely on.

You can create highly accurate maps using simple

COGO input options that are accessible when 

creating any Autodesk Map linear entity, plus ex-

tract geometry information using inverse/inquiry

functionality. Powerful features like double-

precision floating-point integer calculations and

expanded support for more than 3,000 global

coordinate systems help you generate the most

precise maps possible.

Import and Export with Ease

Multiple data sets and many project contributors

are facts of life, so data access, including read/

write, conversion, and editing in Autodesk Map,

is more flexible than ever.You can integrate more

of your legacy data via the enhanced FME-based

Import/Export Engine; directly read and write to

database formats, including Oracle® Spatial; and

maintain data integrity. And Autodesk Map sup-

ports all major raster formats. All these feature

enhancements make it easier than ever to man-

age and integrate a wide variety of data, create

compelling thematic maps, and use georefer-

enced imagery.

Powerful Precision Mapping
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www.autodesk.com/inventorseries

Looking for the best value in 2D and 3D design? You get the best of both

worlds with the Autodesk Inventor™ Series. The series includes Autodesk®

Mechanical Desktop®, based on AutoCAD® software, and Autodesk

Inventor™, the new paradigm in 3D design for the manufacturing industry.

You get both technologies in one easy-to-use solution that gives you the

flexibility to use what you want when you want, eliminating the need to

choose between 2D and 3D. Best of all, it’s a risk-free opportunity to get

started with the latest 3D technology without giving up the system you

depend on today. Discover the freedom to design without limits.

Get the most value from your

existing design data with the

Autodesk Inventor Series.

Exceptional Value

Only the Autodesk Inventor Series offers you the

best of 2D and 3D technologies for virtually the

price of Autodesk Inventor. This represents a

value you won’t want to pass up. And it insures

the value of your technology investment by pro-

viding the simplest and lowest-cost path to the

most current 3D technology—Autodesk Inventor

software. With the series, you can continue using

your favorite AutoCAD platform–based products

while you learn the benefits of Autodesk Inventor.

Complete Flexibility

The Autodesk Inventor Series takes the guess-

work out of your design solution choice by 

eliminating the need to decide between 2D and

3D. With the Autodesk Inventor Series, you get

the best of 2D and 3D technologies in one solu-

tion, which enables you to do more with your

existing design data. What’s more, your existing

investments in AutoCAD, AutoCAD® Mechanical,

and Autodesk Mechanical Desktop software are

protected. And when you’re ready to take advan-

tage of the latest 3D technology, the simplest

path is right at your fingertips.

Risk-Free Opportunity

The Autodesk Inventor Series is your risk-free

opportunity to keep the design system you use

today while you learn the 3D adaptive design

technology of the future—Autodesk Inventor

software. You can continue using all your existing

AutoCAD-based mechanical designs, confident

that since Autodesk Inventor provides you with

the industry’s best DWG compatibility, you can

easily move your data forward at any time. Which

means you can control your technology transi-

tion and maintain your investment with minimal

disruption to your business.

Discover the Freedom to Design Without Limits
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www.autodesk.com/envision

Integrate, visualize, analyze, and present 2D and 3D data for mapping,

civil engineering, and infrastructure management projects with one

tool—Autodesk Envision™ 8—formerly known as Autodesk® OnSite

Desktop. We’ve changed the name, but this is the same powerful soft-

ware named “Product of the Year” by GIS Monitor in 2002. Use Autodesk

Envision software to integrate data from multiple sources into a single

precise display, import 3D terrain models, create fly-by animations, query

objects, and perform “what if” spatial analyses. Then create compelling

thematic maps for print or web publication.

The Autodesk Envision

application programming

interface is built on the

Microsoft® .NET platform 

to expedite development 

of custom applications on

your desktop or Tablet PC.

Simple, Flexible Data Integration

Make data integration easy. Autodesk Envision

software collects your mapping and engineering

data into a single precise display—without the

need for conversion—and gives you powerful

markup tools. It supports the standard vector,

raster, and tabular data formats, including Oracle®

Spatial. Plus you can use LandXML to pass 2D 

and 3D data smoothly between project phases.

2D and 3D Analysis and Presentation

Autodesk Envision analysis tools help you

measure and buffer objects, search and query

objects for attribute information, and conduct

“what if” scenarios. You can also view and orbit

3D terrain models, drape 2D data over digital ter-

rains, and create fly-by animations. Civil engineer-

ing tools help you calculate elevations and cut/fill

volumes, run flood analyses, and more. And even

nontechnical users can create high-quality 

thematic maps for print or web publication.

Custom Application Development

Get more from your software investment.

Developers have complete access to their data 

in Autodesk Envision software, so you can import

your own tools for custom applications. An API

based on Microsoft’s .NET technology can help

you integrate existing .NET web services, and you

can also automate tasks or personalize the user

interface. For example, civil engineers and land-

scape architects can build applications for slope,

aspect, or visibility analysis, and infrastructure

managers can develop programs to analyze

power networks.

Data Analysis for Your Desktop and Tablet PC
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www.autodesk.com/landdesktop

Land development projects require the skills of numerous design

professionals: planners, surveyors, and civil engineers. Whatever

your contribution, whatever the size of your project, you need a

powerful design solution with topographic analysis functionality,

real-world coordinate systems, volume totals, and roadway geom-

etry—all in an environment that promotes collaborative design 

and analysis. And you need to customize your solution to fit the

way you work. You can have it all with Autodesk® Land Desktop 3

software.

Extend the capabilities of

Autodesk® Land Desktop 3 by

adding these focused applica-

tions: Autodesk® Civil Design

3, Autodesk® Survey 3, and

Autodesk® CAD Overlay® 2002.

Visit www.autodesk.com for

more information.

The AutoCAD for Land Development

Autodesk Land Desktop 3 extends

Autodesk® Map 5 software with discipline-

specific land development features and

functionality. These include powerful and

intuitive tools that let you create and label

survey points, define and edit parcels and

roadway alignments, automate drafting

procedures, create terrain models, and 

calculate volumes and contours.

At the core is a centralized project structure

that allows you to work more efficiently on

any size or type of project. All of your criti-

cal data—points, terrain models, and align-

ments—is stored in a central location

where it can be shared with others and

used to create drawings. When the project

changes, your entire team can react quickly,

all working from the same information.

Exploring Your Design Options

Autodesk Land Desktop software is perfect

for experimenting with what-if scenarios.

How does water flow across this site? What

are the average slopes? What environmen-

tal responses may be needed? In just min-

utes, you can combine existing drawing

files with raster imagery, point data, and

polygons from GIS sources and then build

terrain models that display topographic

conditions across the site. Not only do you

have a drawing on which to explore design

scenarios, but you‘re also working with cen-

tralized data that streamlines the process.

Your projects can move efficiently from the

initial design phase all the way to final 

documentation.

Autodesk Land Desktop 3 incorporates 

the new features of AutoCAD® 2002 and

Autodesk Map 5. So you benefit from

enhanced CAD standards management 

and collaboration tools, Oracle8i™ Spatial

integration, a new thematic mapping user

interface, and more. Improvements to point

groups allow your entire organization to

work with and maintain point standards

more efficiently. And new support for

LandXML data makes it even easier to share

critical digital design data with other 

project team members.
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www.autodesk.com/mechdesktop

For mechanical designers who prefer to create 3D designs in native

AutoCAD® software, Autodesk® Mechanical Desktop® 6 unites solid 

modeling with freeform surface and 2D/3D wireframe. Mechanical

Desktop delivers improved design and detailing plus built-in STEP and

IGES translators. You can leverage legacy data by editing AutoCAD 

and imported solids directly, use add-on feature recognition to create

parametric features automatically from nonparametric solids, and 

use the Autodesk Streamline™ hosted service to collaborate securely

with your extended manufacturing team.

Autodesk Mechanical 

Desktop 6 unites 2D and 3D

surface and solid modeling on

the foundation of AutoCAD

software.

Driving Productivity

Autodesk Mechanical Desktop 6 has the com-

plete Autodesk STEP and IGES translators for

quick, efficient sharing of designs with people

using different CAD systems. The Autodesk®

Feature Exchange add-on module transforms

static solid models into parametric parts with

native Mechanical Desktop features, to speed

your editing and workflow. Intelligent produc-

tion drawing and detailing, large standard

mechanical part libraries, and compliance with

industry design standards all make Autodesk

Mechanical Desktop 6 a productivity power-

house. Designing assemblies and complex parts

is easier than ever with the comprehensive

Spring Generator and Hole Charts feature. And

the BOM and Parts Lists tools are enhanced to

help you conform to your company standards.

Extending Collaboration

Now Autodesk Mechanical Desktop supports

the sharing of 2D and 3D design data with

Autodesk Streamline. This secure hosted service

makes instant collaboration possible with any-

one on your extended manufacturing team,

inside or outside your company. You can quickly

create accounts, invite project members, and

publish designs in minutes to share with those

you invite. And Mechanical Desktop supports

designer-to-designer collaboration with features

like Meet Now and eTransmit, and designer-

to-community collaboration via Autodesk® 

Point A, the Publish to Web feature, and i-drop™

technology.

Building on the AutoCAD Foundation

Standards compliance, process data exchange,

and easy integration are benefits of software

built on AutoCAD. New license network technol-

ogy simplifies managing network licenses, and

you can switch easily between network and

stand-alone licenses to work remotely. And

Autodesk Mechanical Desktop outputs native

DWG, the most widely used file format in the

industry.

3D Solid Modeling Built on the AutoCAD Foundation

6

Autodesk 
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Your GIS Data—Anytime, Anywhere

Critical decisions speed across your network or out to your mobile work-

force through live access to interactive maps, designs, and geospatial

data. Autodesk MapGuide® 6.3 software connects to multiple data sources

simultaneously, including industry-standard data formats and spatial

information systems, and then securely delivers data over the Internet

or your intranet. You can easily extend your data’s value by building custom

applications with the Autodesk MapGuide standards-based development

tools. Autodesk MapGuide software is simple to deploy and provides direct

access to data—helping you streamline data maintenance and reduce data

distribution costs.

Faster Performance, Faster Results

Autodesk MapGuide 6.3 software is the fastest

release ever. Enhanced data access and serving

capabilities deliver maps quickly to Internet

browsers, so users get the information they

need quickly. Superior data performance

increases user productivity and cuts operational

time and expense across your organization.

Flexibility for Developers

Support for open standards such as XML gives

you a more flexible environment for application

development and integration. You can take advan-

tage of out-of-the-box DWG support, including the

new AutoCAD® 2004, to extend virtually any prod-

uct that is compatible with this industry-standard

file format. Expanded raster and symbol format

support improves cartographic design capabilities

and provides interoperability with more data for-

mats. And the Dynamic Authoring Toolkit provides

powerful authoring control to your users.

Easy Installation, Quick Learning

With all Autodesk MapGuide modules now

on one CD (except the optional Autodesk

MapGuide LiteView), installation and deploy-

ment are easier than ever. Wizards guide

you through installation and configuration,

so you can rapidly deploy applications.

And Autodesk MapGuide and Autodesk

MapGuide LiteView feature improved

Developer Guides that help you devise

custom applications.

Other products we tested
simply cannot display
important annotations
and are not as function-
al, fast, and easy to use.
Autodesk clearly saw
the way of the future
in GIS and provided
the City of Los Angeles
with a powerful tool
in Autodesk MapGuide
to take us there.

—Clark W. Robins
Deputy City Engineer
Constituent Services
City of Los Angeles

www.autodesk.com/mapguide

Autodesk MapGuide®

6.3

www.autodesk.com/mapseries

Precision Mapping at a Superior Value

Create, maintain, analyze, and present precise mapping data within one

software package. Autodesk Map™ Series has the database and map 

creation and maintenance tools of Autodesk Map™ 6 plus the raster inte-

gration features in Autodesk® Raster Design 3 software. Autodesk Map

Series combines these tools with the new easy-to-use Autodesk® OnSite

Desktop 7 software for querying and publishing maps in print or on the

Web. Autodesk Map Series—virtually all the mapping software you need 

in one powerful package.

Autodesk Map Series helps

you create engineering-

quality maps, maintain and

update existing maps, and

integrate data from a wide

variety of sources.

publication-quality thematic maps, build interac-

tive maps for live web and mobile distribution,

and integrate high–quality raster imagery such as

aerial photography to ground your visualizations

in reality.

Simplicity, Precision, Value

Because Autodesk Map Series includes Autodesk

Map, it has an interface your team is familiar 

with and creates data in a format and with the

precision your customers and partners ask for.

Autodesk Map Series reads the leading spatial

data file formats so it integrates smoothly into

your workflow. And Autodesk Map Series offers 

a significant cost savings from buying separate

applications. It’s a fully integrated and scalable

mapping solution in a single package—and at 

an affordable price.
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Complete Mapping Tools

Autodesk Map Series gives you a complete set 

of features for every mapping process. You can

create and edit map data; read, write, and edit

other map files; perform analysis and queries;

integrate raster information such as satellite

imagery; and create interactive maps for distribu-

tion using companion web and mobile technolo-

gies from Autodesk. And these capabilities come

as one integrated package. No matter what type

of mapping projects you do, Autodesk Map

Series can help you get the most from your 

spatial data.

Versatile Analysis, Convincing Presentations

Analyze maps and spatial data with Autodesk

Map Series. Querying data through sophisticated

“what if” scenarios, you can explore meaningful

visual trends, distributions, and patterns. You can

overlay multiple map layers with buffer points,

lines, and polygons and orbit 3D terrain data.

Autodesk Map Series makes it easy to create 

www.autodesk.com/onsite

Delivering Insight to Your Mobile Workforce

Keeping everyone connected to the latest, most definitive digital

design and mapping information is key to your organization‘s 

success. Your mobile workers can make faster, more informed, safer

decisions with access to truly current, accurate enterprise informa-

tion. Autodesk® OnSite Enterprise 2 delivers live, interactive digital

design and mapping information from your organization‘s central

servers to mobile computing devices, making critical information

available whenever and wherever it‘s needed.

Mobile Design

At Autodesk, we‘re pioneering

mobile technology for profes-

sionals who need to work with

digital design data while on

the move. The Autodesk

OnSite solution scales to meet

your needs with two mobile

components:

Autodesk OnSite View,

a stand-alone mobile design

review tool.

Autodesk OnSite Enterprise,

a customizable business solu-

tion that delivers live data

from enterprise servers to

handheld devices in the field.

Built for the Mobile Enterprise

Make smarter decisions, streamline data

maintenance, and improve customer serv-

ice. Autodesk OnSite Enterprise 2 helps

organizations with large or diverse mobile

workforces—such as utilities, government

agencies, and communications compa-

nies—stay competitive in today‘s increas-

ingly mobile environment.

Autodesk OnSite Enterprise provides a 

reliable connection from your servers to

Microsoft® Windows® CE–based handheld

devices. Your employees can access,

analyze, and update enterprise data

remotely without integration and duplica-

tion issues. Autodesk OnSite Enterprise

minimizes dependence on paper drawings

and maps, and helps cut down on time-

consuming trips to and from the office,

making your mobile workers more efficient

and effective.

Custom Application Development

Autodesk OnSite Enterprise is a powerful

platform for developing new kinds of 

applications, from communications and

customer care to maintenance and man-

agement. Whether your workforce needs

precise maps and blueprints to respond to

an emergency, database access to update

inventory totals, or the day‘s customer work

orders, you can rapidly build the solution

that‘s right for your business.

The Complete Autodesk Solution

The Autodesk family of integrated GIS

products gives everyone in your enterprise

the appropriate level of access to critical

digital design and mapping data. The infor-

mation your mobile workers analyze and

update in the field through Autodesk

OnSite Enterprise is uploaded to Autodesk®

GIS Design Server. Your designers and engi-

neers access the data, edit it at their desk-

tops with Autodesk® Map, and send it 

out to your intranet or the Internet via

Autodesk MapGuide®. Then those same

field workers can see the newly edited 

data at their point of work.
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www.autodesk.com/onsite

No matter how you work with design, you probably spend time on-

site or in the field, seeing how your drawings translate into real life.

And you probably carry huge plots and papers, covered in sticky

notes, scribbles, and coffee rings. Would you rather have an easy,

portable way to electronically view and mark up your designs 

wherever you are? Now you can take your digital designs right to

the point of work. Autodesk® OnSite View 2 mobilizes your design

process, putting your drawings into the palm of your hand.

Autodesk OnSite:

Your Mobile Design Solution

Autodesk is pioneering mobile

technology for professionals

who need to work with digital

design data while on the move.

The Autodesk OnSite solution

scales to meet your needs with

two mobile components:

Autodesk® OnSite View

A stand-alone mobile design

review tool 

Autodesk® Onsite Enterprise

A customizable business solu-

tion that delivers live data from

enterprise servers to handheld

devices in the field

Anytime, Anywhere Access to 
Digital Designs

Convenient. Portable. Digital. Extend the

reach of your digital design data. Autodesk

OnSite View 2 lets you electronically review,

mark up, and measure your AutoCAD® DWG

and DXF™ drawings wherever you are and

whenever you need them. Whether you‘re

at the construction site or on the manufac-

turing floor, you‘ll enjoy high-performance,

dynamic viewing of design data on your

Microsoft® Windows® CE–based handheld

computing device. With Autodesk OnSite

View 2, your designs go where you go.

Extremely Efficient and Powerfully Easy

Streamline the exchange of data between

the office and the field. Autodesk OnSite

View is the first truly mobile design produc-

tivity tool. The intuitive, easy-to-learn pen-

based interface lets you view, mark up, and

measure your drawings electronically, with

little-to-no learning curve. Say you want to

note a tolerance level, check footage in a

hallway, or remind yourself to add 3 inches

to the window frame. With Autodesk OnSite

View software‘s powerful—and powerfully

easy—markup and measuring tools, you

can attach a written or audio note exactly

where you want it. When you‘re back in the

office, all your comments and ideas can be

incorporated as a new layer in the drawing.

Work with Your Existing Data

All your data flows easily between the office

and the job site. Microsoft ActiveSync®

technology automatically manages and

synchronizes design drawings between

your Windows CE–based handheld comput-

er and your desktop. And Autodesk OnSite

View 2 offers superior interoperability with

AutoCAD and Autodesk MapGuide® data

sets, as well. Autodesk OnSite View 2 lets

you exchange markup information with the

AutoCAD family of products, including

Volo™ View. So the markup data you create

integrates seamlessly with your design

process.

Go Mobile with Your Digital Design Data
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Create compelling pres-

entations with real-world

imagery that’s integrated 

with design data.

Better Images, Better Projects

Enhance all your image-driven projects with

Autodesk Raster Design software. Incorporate 

aerial photos and satellite imagery for greater

presentation impact. Combine information-rich

raster images and intelligent vector drawings.

Integrate existing drawings and photographs into

new architectural designs. Or capitalize on valu-

able paper drawings and maps by updating and

converting them to vector objects that you can

use in civil engineering, mapping, or GIS projects.

Sophisticated Editing and Conversion

Autodesk Raster Design 2004 has a complete

suite of image editing and conversion tools to

help you achieve precisely the results you want.

Use common AutoCAD® selection methods to

identify raster entities and regions, then modify

them with standard vector editing commands

such as move, copy, and rotate. Interactive vector-

ization tools quickly convert geometry and text

to meet your design needs.

Image Processing

Expand the capabilities of your present AutoCAD

platform-based software through integration

with Autodesk Raster Design. A suite of image-

processing tools helps you get the most out of

your color and grayscale imagery. Improve

scanned images with Tonal Adjustment, and 

standardize color use with Palette Manager. You

can also apply filters, change image color depth,

and adjust image density. With Autodesk Raster

Design, you’ll improve image quality and breathe

new life into all your projects and presentations.

Add Value to Your Design Projects
Integrate scanned paper drawings, aerial photos, maps, or satellite

images into your design projects with Autodesk® Raster Design 2004.

Use Autodesk Raster Design to edit raster data, convert raster to vector,

and combine real-world imagery with your drawings to help get your

projects approved faster. With Autodesk Raster Design, you can gain

value from your legacy documents—and avoid time-consuming redrafts.

www.autodesk.com/rasterdesign

Autodesk 
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www.autodesk.com/volo

For every design created, there are many people who need to review 

it—and most of them don’t have design creation software. The old way 

is to plot, distribute, and wait for feedback. But now it’s easier than ever

to share digital design data across your entire team, no matter where

they are or what they do. Volo™ View 2 transforms paper-based design

reviews into a highly efficient electronic process, helping you shorten

review cycles, reduce costly printing and plotting, and stay connected.

With Volo View 2, team

members can electronically

review, mark up, measure,

and plot AutoCAD and

Autodesk Inventor drawings—

without having the design

creation software.

The Digital Design Review Environment

Be productive from day one, with high-perform-

ance viewing, rich markup and measurement,

and printing and plotting. Volo View 2 is a

streamlined design review solution that’s easy 

to learn and use. Whether you use it as a stand-

alone tool or embedded in a browser, you’ll enjoy

the same viewing fidelity as the software that the

design was created in, with dynamic pan, zoom,

and 3D Orbit. You can accurately measure design

elements right from the data, without having to

create to-scale plots or risk manual measurement

mistakes. And your team can digitally create,

exchange, and store markups for a more accurate,

efficient review process. Any markups created 

in Volo View do not modify the original drawing,

so your critical design data is secure.

100 Percent Compatibility with AutoCAD 
and Autodesk Inventor 

Share digital design data with confidence: Volo

View 2 is completely compatible with AutoCAD®

2002 platform–based products and Autodesk

Inventor™ 5 software—so everyone sees exactly

what the designer intended. With Volo View, you

can view, measure, and mark up any AutoCAD

platform–based DWG, DWF, DXF™, and raster

drawings, as well as Autodesk Inventor 5 part,

assembly, and drawing files. And using Volo View,

team members can print or plot to any support-

ed device using the same plotting system that

the design creation software uses. With Volo View,

plotted or printed drawings look just like those

generated with AutoCAD 2002 or Autodesk

Inventor 5.

Volo View Express 2: For Viewing and
Printing Only

You can download Volo™ View Express free of

charge at www.autodesk.com/voloviewexpress.

Point clients, consultants, and others on your

project team to this easy-to-use viewer for 

view-and-print-only access to your design data.

Share Digital Design Data Across Your Extended Team
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Volo View 3

www.autodesk.com/viz

Autodesk® VIZ 4 software, the 3D visualization solution for design 

exploration and presentation, introduces a new generation of global

illumination rendering technology. The benefits? Images and animations

that are richer and more accurate, so you can better evaluate and 

convey your design intent; a faster, more intuitive workflow, since you

work with lighting the way you do in the real world; and greater 

flexibility to produce the level of visualization you need.

Capture the true character 

of space and form with

advanced global illumination-

rendering technology.

An Image Is Worth a Thousand Words

Award-winning Autodesk VIZ provides a fluid 3D

environment for modeling, rendering, and anima-

tion. Whether you’re an architect, land planner,

or mechanical designer, you can use Autodesk

VIZ throughout the design process to develop

and explore concepts and alternatives; communi-

cate design intent to clients, colleagues, and 

consultants; and validate your designs to ensure

they’re error free. Plus, Autodesk VIZ software

accommodates whatever level of visual represen-

tation you require—from quick, real-time studies

to photorealistic virtual prototypes to compelling

multimedia presentations.

Designing with Light

Light is central to defining the character of space

and form. With global illumination rendering

technology, you capture subtle lighting effects

such as indirect illumination, soft shadowing, and

color bounce that make your renderings come

alive with stunning realism. Your renderings are

also more accurate, so you can better evaluate

and communicate what your design will look like

under different conditions and resolve costly

errors early in the process. And you don’t have to

be a computer graphics expert to get brilliant

results—just set up lighting exactly the way you

would in the real world.

Integrated Solution for Creative Synergy

Sometimes your project requires advanced 3D

visualization, sometimes detailed construction

documents. Autodesk VIZ is an integral part of a

design solution that lets you work with the soft-

ware best suited to the task at hand and fluidly

share that data between different products.

With enhanced DWG Linking™ capability, the

data you create in any AutoCAD® platform–based

design product, like Autodesk® Architectural

Desktop, can be used in Autodesk VIZ, and vice

versa, maintaining data integrity throughout 

the design process.

See Your Designs in a Whole New Light
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Doing Your Best Work

Want more time for the real work of delivering the best possible quality 

on design projects? Get it with the Autodesk® Revit® 5 building information

modeler. It increases productivity, so you have more time to concentrate

on critical project issues. It automatically coordinates all design information

for high-quality documentation. And it gives you more control over design

and quality with powerful change management. In short: it takes care of

the tedious CAD work so you can focus on making your project as good 

as it can be.

The Autodesk Revit Building 
Information Model

With the Autodesk Revit building information

model, every drawing sheet, every 2D and 3D view,

and every schedule is a direct presentation of

information from the same underlying building

database. As you work in familiar drawing and

schedule views, Autodesk Revit collects informa-

tion about the building project in a database and

presents it correctly in all other representations of

the project. The parametric change technology in

Autodesk Revit automatically coordinates changes

made anywhere—in model views or drawing

sheets, schedules, sections, plans, renderings. The

result: better use of your time, fully coordinated

documents, and better quality work.

Autodesk Revit for Any Building Project

From large multiuse urban developments span-

ning entire city blocks to state-of-the-art local

medical facilities. From tenant fit-outs and interior

renovations to the most refined private residences.

From large projects to small, complex to simple,

building industry professionals around the world

use Autodesk Revit on a wide range of building

projects. And it takes them all the way from

schematic design to construction documentation,

always maintaining complete coordination of all

project information.

Autodesk Revit for Today’s Work

Today, architects must be both versatile profes-

sionals and expert business people. Clients expect

building professionals to deliver quality work and

good value. What’s more, projects are on faster

schedules, and team members are increasingly

located in different places. To keep up with the

demands of this fast-track, global economy, archi-

tecture, engineering, and construction firms from

Europe, Australia, Asia, and the United States use

Autodesk Revit to increase productivity, improve

project coordination, and ensure that their work

is always of the highest possible quality.

With the Autodesk Revit

building design and 

documentation system,

you can make a change 

to any part of your build-

ing project—plans, sched-

ules, drawings on sheets,

you name it—and it’s

automatically updated

everywhere else.

www.autodesk.com/revit

Autodesk® Revit®

5

www.autodesk.com/streamline

Share manufacturing design and related project data with anyone who

needs it—instantly, easily, and securely—with the Autodesk Streamline™ 4

hosted project collaboration service. You don’t need to reengineer your

business processes before adopting it. Autodesk Streamline helps you

unlock the value of digital design data, increase innovation, and develop

higher-quality products at a lower cost in less time. Connecting your entire

design chain with Autodesk Streamline helps you optimize processes

throughout the product life cycle.

The benefits we’ve seen in
terms of efficiencies with
Autodesk Streamline are 
very impressive.

—Bill McCann
Technical Publications
Editor, Engineering
Department
WMH Tool Group

Using Autodesk Streamline to
collaborate in an online envi-
ronment is having a significant
impact on improving our
processes and impacting our
bottom line.

—Rick Carraway
Mechanical Engineering
Manager
J.S. McNamara

Easy to Deploy and Easy to Use

You can implement the Autodesk Streamline

service in a single day and immediately begin

collaborating. There’s no initial stage of process

reengineering—just upload your files to the

Autodesk Streamline site and the rest of the

design chain can access your data online in a 

personalized fashion. So easy to use, Autodesk

Streamline helps your team members spend 

less time on process and more time doing 

what they do best—getting your products to

market quickly.

Security at Every Level

Autodesk Streamline is designed for security.

A simple folder system allows you to determine

who has access to data—it’s that easy. You can

also make folders invisible to people who don’t

need access to them. Team members access data

with a user name and protected password.

Encryption technology secures all data using the

industry-standard Secure Sockets Layer (SSL) 

protocol and digital certification. So no matter

where you transmit your data around the world,

Autodesk Streamline keeps it reliable, available,

and safe.

Anytime, Anywhere Access

Team members can use the Autodesk Streamline

project collaboration service as a single source 

to access large, complex manufacturing data files

through streaming technology, anytime with any

Internet connection—even a 56K modem. All

project sites, folders, and objects have an associ-

ated URL that you can copy to your desktop, save

to your Favorites list, or email to team members

who have permission to access it. And because

the Autodesk Streamline service doesn’t require

new hardware or infrastructure, it’s the most cost-

effective way to share digital design data—

instantly.

Connect, Share, Optimize

4

www.autodesk.com/survey

Nothing matches the ability of Autodesk® Survey 3 software to 

automatically generate drawings from field data in the AutoCAD®

environment. Autodesk Survey 3 expands the capacity of Autodesk®

Land Desktop 3, the AutoCAD platform-based solution for the 

survey, land planning, and engineering industry. The software

downloads to and from a host of industry-standard data collectors,

survey instruments, and GPS receivers, allowing linework and field

coding for automatic mapping capabilities. And it‘s easy to share

your survey data with civil engineering, GIS, and land planning 

professionals.

Autodesk Survey streamlines

data collection, eliminates

numerous steps and key-

strokes, avoids data conver-

sion errors, and reduces the

steep learning curve of tradi-

tional CAD programs. See how

Autodesk Survey increases

your efficiency on any type 

of survey project at

www.autodesk.com/survey.

The Most Efficient Way to Get Survey
Data to and from the Field

Autodesk Survey 3 extends the functionality

of Autodesk Land Desktop 3 to automati-

cally create linework, points, symbols, and

terrain-model breaklines directly from field

survey data. Field codes are connected to

create lines and curves on user-defined lay-

ers. Points are added to the project data-

base, and the description key automatically

adds the detailed descriptions and sym-

bols. Linework can be used as breaklines

when generating terrain models. After you

complete the design phase, the field crew

can transmit proposed grade points back to

the data collector for stakeout.

Key to Enhanced Productivity

With Autodesk Survey, you can communi-

cate with more than 60 types of survey

instruments, including data collectors, total

stations, GPS receivers, and digital lasers. It

also converts ASCII and coordinate data to

and from a wide range of data formats.

When you’re creating surveying and engi-

neering project data with Autodesk Survey,

you’re also creating DWG drawing files

simultaneously. That means you never have

to translate between the data and the

drawing. And Autodesk Survey has tools for

reducing your field data for analysis and

import, including tabular input and field-

book creation and editing.

The Solid Foundation of AutoCAD 2002

Autodesk Survey 3 is seamlessly integrated

with Autodesk Land Desktop 3 software,

which provides point management, terrain

modeling and contouring, and alignments

and parcels. Autodesk Land Desktop is built

on AutoCAD, the world’s most popular CAD

software, so you can communicate with

land planning colleagues wherever they’re

working.
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Autodesk 
Building Systems 3

Efficient Design and Construction Documentation
for Building Engineers

Looking for a more efficient way to design building systems and produce

construction documents? Check out Autodesk® Building Systems 3.

With Autodesk® Architectural Desktop 3.3 technology built in, Autodesk

Building Systems integrates mechanical, electrical, and plumbing function-

ality for the design and documentation of building systems. It provides

engineering-specific features to increase productivity and accuracy;

building information modeling technology to improve coordination

of construction documents and project data; and extensive content

libraries and creation tools.

A Single, Comprehensive Package

Built on the AutoCAD® 2002 platform, Autodesk

Building Systems is a stand-alone application

that meets your building mechanical, electrical,

and plumbing needs from schematic design

through construction documentation. So you

can be sure that sharing design data with other

team members proceeds efficiently, and that

your mechanical, electrical, or plumbing design

fits within the overall building project. Autodesk

Building Systems integrates three modules—

mechanical, electrical, and plumbing—with

features that are common to all three, as well

as distinct features specific to each discipline.

For example, the mechanical module contains

single line, 2D, or 3D pipes for creating chilled

water, hot water, steam, or other piping systems.

The electrical module includes an intelligent

circuit object for efficient design and management

of circuits and panels. And the plumbing module

provides a customizable, built-in plumbing code

system for automatically calculating pipe sizing

and flow requirements.

Building Information Modeling
for Better Coordination

Rather than individual team members producing

multiple, unrelated drawings, with building infor-

mation modeling everyone works from the same

digital representation of the building—the build-

ing model—so you can resolve inconsistencies

and system interferences long before construc-

tion. The information contained in the model is

used to generate all project documents. Because

everything is dynamically linked, you make a

change only once, and it updates throughout the

model for consistent, coordinated documentation.

Plus you can reuse the information in the model

during the entire building lifecycle for various

purposes, such as quantity takeoffs.

Design in 2D, while auto-

matic 3D visualization

provides instant feedback

on spatial relationships

and possible interferences

among building systems

and structural members.

www.autodesk.com/buildingsystems

Autodesk® Building Systems
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Intelligence You Can See

Imagine a digital design so smart that it contains information about

measurement and location. When you print, it actually prints to scale and

provides a full range of other printing options. And not only that—what

you see is exactly what the designer intended. We’re talking about a

design in a DWF™ (Design Web Format™) file, a compact format designed

specifically for the Web that is changing the way people distribute digital

design data. It’s a superfast, efficient way to get design information to

anyone who needs it. And to see all that rich information, all you need is

Autodesk® Express Viewer, a small, free, downloadable application.

Information Wherever and Whenever
You Need It

From concept to design and maintenance of

a completed project, digital design involves

many people. In fact, for every person creating

design data, as many as 10 people need to use

the information. Whether you’re publishing or

working with the data, you need to be able to

see it. But what if you don’t have the software it

was created on? With Autodesk Express Viewer,

it doesn’t matter: everyone on the team can easily

see the information they need, when they need

it, at the point of work. That improves decision

making, promotes innovation, and reduces

project time and costs.

The Data Transport

DWF is the next dimension in design collabora-

tion. Think of it as the bullet train that transports

design information throughout the network. Now,

with Autodesk Express Viewer, you can see the rich

information in DWF design files—2D drawings,

images, 3D graphics, and more. You can see all

the design information or pick out only what

you need to see. It’s digital information moving

through the project lifecycle.

Secure, Smart, and Small

Using DWF files and Autodesk Express Viewer

protects your data. At any point in the project,

viewers see the data exactly as you intended,

because the information cannot be changed.

When you print, the intelligent data ensures

that what you see is an exact rendition of the

original design. You print to scale with amazing

precision. And you get all that power in a highly

compressed format that was specifically designed

to download quickly.

Like the Adobe® PDF platform, DWF technology

helps you make the best use of your design

data and documentation. DWF files—intelligence

you can see.

Using Autodesk Express

Viewer to access the rich

design information in

DWF files helps reduce

cycle time in crucial

work processes.

www.autodesk.com/expressviewer

Autodesk® Express Viewer

Autodesk 
Express Viewer
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Ongoing changes in design technology have significant strategic impli-

cations for how you run your business, how you add value, and how you

serve your customers. Successful companies are using a combination 

of desktop and network tools to create, manage, and use digital design

data. It’s clear that networked design technologies are key to dramatic

reductions in schedules and costs and increases in quality and produc-

tivity. The Autodesk Executive Briefing Program can help you interpret

the evolution of design technology—and uncover the strategic advan-

tages it can deliver specifically to your business.

When our group attended 
the Autodesk Executive
Briefing Center, we were truly
impressed. The quality and
level of management attention
was tremendous. The dialog
was supportive, informative—
and directed specifically
toward our business needs.
As a result we were able to 
see parallels in our plans and
arrive at the best collaborative
solutions going forward.

—Kevin Osburn
Vice President,
Building Automation
Siemens Building
Technologies

A Tailored Agenda 

Your Autodesk Account Representative works

with the Executive Briefing Program staff to

develop a customized meeting agenda focused

on your business objectives. Demonstrations and

discussions are tailored to your company’s chal-

lenges, so you can see our solutions within your

own business context. The entire discussion, led

by Autodesk experts, is geared to providing you

with solutions to your most critical problems.

A Forum for Success 

The Executive Briefing Program uses an executive

conference facility designed for a comfortable and

stimulating forum, outside your daily work envi-

ronment, where you can focus on presentations

addressing your company’s specific issues.You set

the meeting objectives.We facilitate discussions

that give you the opportunity to examine your

business concerns with Autodesk executives and

subject matter experts.You’ll come away with real

solutions to your most important business needs.

A Meeting of the Minds

Autodesk’s Executive Briefing Program is designed

to allow decision makers—yours and ours—to

share mutual, forward-thinking visions in a dialog

that addresses the challenges your business faces.

We understand the technical requirements and

strategic considerations specific to your business.

We can help you take it to the next level—finding

and extracting maximum value. Understanding

digital design technology solutions and how to

integrate them into your business will help 

you draw a roadmap for the future success of 

your business.

Your Business, Your Strategy

Executive Briefing Program

00 02 03 0401

www.autodesk.com/referme

When I first contacted my
Autodesk Authorized Reseller,
I was converting our manual
drawing system to an elec–
tronic format. I needed a com-
plete solution in hardware,
software, and training that
didn't sound like rocket science
the way other vendors present-
ed it. Seven years later our
drawing database is still
expanding, and my reseller
is still there when I need help.

—Edward Lopezlavalle,
CAD Manager
Don La Force Associates, Inc.

Going Beyond Your Business Objectives

Authorized Resellers

Choosing the right tools and services for your business is an important

decision, and then you’re faced with the challenge of successfully incorpo-

rating them into your processes to get the best return on your investment.

Whether you own a small or large business, or are part of the government,

education, or commercial sectors, you can rely on Autodesk Authorized

Resellers to give you the help you need. An important part of the Autodesk

team, Autodesk Authorized Resellers can provide product expertise,

a deep understanding of your industry, and value that extends beyond 

your software purchase.

You’re More Than a Sale to Your Reseller

You go to friends for advice because you trust

their knowledge and feel that they’ll tell you

what they believe is best for you. That’s how it is

with Autodesk Authorized Resellers. Their primary

goal is your satisfaction. After all, your success is

theirs too. In fact, customers who get the fastest

and highest return on their investment in

Autodesk products are often the same customers

who have a strong ongoing relationship with

their local Autodesk Authorized Reseller. What

you get from an Autodesk Authorized Reseller is

personal involvement and a commitment to

building a relationship that continues long after

you purchase your software. You’ve got a partner.

A Partner Perfectly Suited to You

Every reseller has a different area of expertise.

So whatever your work and your goals, there is an

Autodesk Authorized Reseller who can meet your

needs. Autodesk Authorized Resellers must meet

strict requirements to sell, support, and teach

people to use Autodesk products. So you can 

rely on them to help you bring your new systems

online quickly and adapt the software to your

business.

The Kind of Support You Need

Having the right software is only part of the story.

What you do with it is the rest. You need a local

specialist you can turn to for assistance with

implementation, customized training, and tech–

nical support. Whether it’s helping you improve

your internal work and design processes or 

solving IT problems, your Autodesk Authorized

Reseller can help you realize a successful return

on your investment.
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A Design for the Future

As the world’s leading supplier of PC design soft-

ware and digital content creation tools, Autodesk

wants to be your partner in preparing your stu-

dents for future careers.Together we can expand

the range of teaching and learning opportunities

for you and your students and help build a bridge

to their future.

Since the company was founded in 1982,

Autodesk has offered unique programs and sup-

port designed just for education. Autodesk®

products are essential tools for more than 4 mil-

lion designers around the world.

Creative professionals use our software in profes-

sions that range from city planning and meteorol-

ogy to communication, medicine, and digital film.

They use our software to develop technical aids 

for the physically disabled, to establish communi-

cation links for spacecraft exploring the solar sys-

tem, to design theater lighting systems, and to 

construct homes and office buildings for the 21st

century.Your students aren’t new to technology.

They’ve grown up with it. It’s only natural that as

they prepare for careers in the future they use the 

tools professionals are using.

An Open Door to Learning

In an innovative learning environment where 

students are encouraged to dream, our software

tools can stretch the limits of their imaginations.

In the realms of architecture, film and animation,

mechanical design, or any other, they’ll take steps

toward realizing their dreams. Sharing and inte-

grating knowledge from their collective learning

experiences. Solving practical challenges through

collaboration with someone across the table or—

through online collaboration—across the world.

This isn’t an idea for the future. It’s happening

right now. Students are using Autodesk tools to

shape their world. From depicting an archaeologi-

cal site in Egypt to designing futuristic sets for

theater and film; from creating web-based smart

maps to designing plans for streamlining traffic

circulation; from building robots or bridges to

designing ergonomic telephones—students are

using their imaginations, communicating their

ideas, and experiencing the thrill of discovery. Isn’t

that what you want for your students? 

Autodesk design tools engage
students and experts around
the building model, enabling
them to explore design alterna-
tives and what-if scenarios,
so that the learning experience
becomes much richer for 
the students and the learning
environment much closer 
to industry.

—Renate Fruchter
Research Associate 
Department of Civil
Engineering and 
the Center for Integrated 
Facility Engineering (CIFE) 
Stanford University

www.autodesk.com/education

Education Program

Designing Student Success

From little accomplishments to landmark achievements, your students’

successes are your professional rewards. You get to see many of them first-

hand—a team of students developing intercultural communication skills as

they collaborate on a challenging design project, a student’s transformation

from awkward beginner to confident expert, the delight in the eyes of a stu-

dent who just landed the job of her dreams. Whatever their successes are,

now and in the future, you helped them get there.

Autodesk 
Subscription Program

The Autodesk Subscription

Program keeps you up-to-

date with the latest version of

your Autodesk software,

including newly released

upgrades and extensions, so

that you consistently benefit

from the most advanced

design technology.

Simplified Software Delivery

The Autodesk Subscription Program makes it

easy to take advantage of the most recent

Autodesk software, giving your design team the

newest, most advanced tools as soon as they’re

released. Product updates are automatically

mailed to your address of record when released

(or, for some products, available by download),

and periodic extensions are available for 

immediate download from the members-only

Subscription Center on autodesk.com. Every

product on subscription is yours to access and

install at your own pace, making software

upgrades more manageable.

Convenient Software Management 

With a single annual fee, the Autodesk

Subscription Program makes it easier to manage

your software budget. The automatic availability

of software covered by subscription reduces the

time you spend managing your software licenses

and ensuring that your technology is current.

And with the online coverage reports at our sub-

scription members–only website, you have access

to a secure online location for viewing and track-

ing your subscription account information.

Support for Your Design Experts

For an even higher level of service, the Autodesk

Subscription Program enables members to take

advantage of Autodesk Direct Online Support, an

optional technical support program. Where avail-

able, Autodesk Direct Online Support provides

the convenience of submitting and tracking sup-

port questions online.

A New Way to Think About Software

The Autodesk Subscription Program is an easy,

affordable way to ensure that you’re up-to-

speed—always. You gain the advantages of the

latest tools, more time to focus on other projects,

and a fixed yearly budgetary expenditure.

Subscription Program

The Benefits of Software Simplicity

The Autodesk® Subscription Program is the best way to stay current with the

latest design technology and benefit from simplified software management

and budgeting. For an annual fee, you get access to the latest Autodesk soft-

ware releases and enhancements, which keep your design tools up-to-date

and make the most of your software investment. With software extensions,

e-Learning lessons, a single contract number to manage your software, and

the option of Autodesk® Direct Online Support, you can simplify your soft-

ware upgrades and minimize disruptions to your workflow.

www.autodesk.com/subscription

Our direct relationship
with Autodesk has greatly
enhanced the level of support
and services we get, which 
in turn have optimized the
implementation of design
solutions in areas as diverse
as aerospace and civil
engineering.

—Angel L. Plandolit
HQ Information 
Systems Manager,
SENER Ingeniería y 
Sistemas, S.A.

A Program Designed Just for You

Major Accounts Program

Your business needs are unique. The way you implement design tech-

nology should be unique, too. That’s why we have the Autodesk® Major

Accounts Program—a worldwide program that gives you, our most valued

customers, a more personal relationship with Autodesk. This special rela-

tionship puts you and your subsidiaries in direct contact with dedicated

Autodesk representatives, experts, and executives. It also gives you exclu-

sive access to select offerings like flexible licensing and customized pur-

chase programs. The objective? To help you optimize business processes,

improve profitability, and stay competitive in today’s global economy.

It’s All About Communication

The best relationships are built on open commu-

nication. With the Major Accounts Program, we

make sure communication is a two-way street.

Dedicated sales representatives and technical

experts, an enhanced Executive Briefing Program,

and one-on-one sessions with Autodesk execu-

tives ensure that you get the right products and

services to meet your business objectives.

Optional around-the-clock technical support pro-

vides fast, expert help for maximum productivity.

And participation in beta testing, focus groups,

and gunslinger events ensures that your voice is

heard loud and clear in software development.

Flexible Offerings Made to Fit

Out-of-the-box solutions don’t always work for

your business. So we provide access to a wide

range of flexible services, consulting, support,

training, and software designed to accommodate

your specific needs. Depending on your country,

you can benefit from offerings available only to

Major Accounts, such as master CDs, global con-

tracts, and enhanced network license deploy-

ment. Flexible options simplify your budgeting

process, give you access to better pricing, and let

you deploy licenses according to your business

requirements.

More Information, More Access, More Often

There is power in information. It can help you

increase efficiency, improve productivity, and

optimize the way you acquire, implement, and

use design technology. Get the facts you need

through exclusive Autodesk Major Accounts 

venues such as special previews of Autodesk 

corporate strategy and product road maps and

invitation-only events dealing with major indus-

try trends. All these resources have the same

goal: to keep you profitable and competitive 

by giving you more information, more access,

more often.
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Integrated Consulting, Training, and Support

Autodesk® Professional Services has one clear goal—to help you make 

the best use of your Autodesk technology. Achieving this goal may require

any number of services, from up-front consulting to determine what soft-

ware you need, to assisting with the installation and setup of the software,

training your staff to use it, and supporting them with expert technical

assistance, direct from the source. Whatever your requirements, we, and our

network of authorized partners, provide the services you need to get the

highest possible return on your technology investment.

Consulting

Autodesk has consulting professionals around

the world with expertise in every industry.

Our people are smart, hard-working, and commit-

ted to your goals—the perfect complement to

your staff. Together we form a cohesive and 

productive team, focused on your projects and

the success of your company.

Training

Autodesk offers several ways for people of all 

skill levels to learn how to use Autodesk software,

from the basics to advanced features. Whether

you prefer live instructor-led training or an 

interactive virtual classroom, Autodesk will help

ensure that your software investment is used to

its full potential.

Support

Autodesk has a dedicated staff of support 

professionals to help you when problems arise.

Whether you purchase online support or one of

our extended hours telephone support options,

we provide personalized service designed to mini-

mize downtime and boost productivity.

Autodesk Professional Services

works with you to help you

achieve the highest return on

your technology investment.

Consulting Training Support

Professional Services

www.autodesk.com

Delivering the Ultimate Design Platform

During the last two decades, technology has fundamentally transformed

industrial and architectural design. From the drafting room to the factory

floor, the construction site, and the mobile field crew, increasingly sophisti-

cated design software and faster hardware have brought once-unimaginable

speed, efficiency, and value to every step of the design process.

Leadership 

For nearly 20 years, three companies have led the

revolution in digital design: Autodesk, Intel, and

Microsoft. Our companies share a similar focus on

delivering technology that increases productivity

and offers the highest levels of performance and

scalability.

Our technologies offer significant strategic

implications for your entire organization. They

improve the complex processes you use to engi-

neer and manufacture products, design and

construct buildings, and develop and maintain

infrastructure. Plus they help you understand and

control your fundamental business processes,

from concept to sale. The result: dramatic

improvement in your ability to harness your

firm’s creative energy and deliver value to

customers and profits for your enterprise.

Autodesk, Intel, Microsoft

Relationships between Autodesk, Intel, and

Microsoft stretch back more than a decade.

During that time, Autodesk and Intel have worked

to take Autodesk® software from the desktop to

the workstation and now to mission-critical enter-

prise servers. Autodesk software takes advantage

of each new generation of Intel® architecture,

and Autodesk and Intel together are ensuring that

it will run on the Intel processors to come.

Autodesk and Microsoft collaborate to ensure 

that Autodesk applications take full advantage 

of Microsoft® platforms. For example, as an early

adopter of Microsoft VisualStudio®.NET, Autodesk

has built new tools that bring the power of .NET

to the design and manufacturing industries.

And it is developing wireless solutions for the

Microsoft Windows®-powered Pocket PC to 

deliver digital design data to the point of work.

Microsoft and Autodesk have strong communities

of professional developers building and imple-

menting custom applications that meet your

company’s business needs.

The relationship between
Autodesk, Intel, and
Microsoft should not be
underestimated. We share 
a commitment to make our
solutions more productive
for our customers and a
vision for how technology
can break new ground to
make us all more creative.

—Carol Bartz 
President, Chairman, and 
CEO, Autodesk, Inc.

Leadership Customers Vision

Strategic Leadership

Providing Support Direct from the Source

Uptime. Your business depends on it. And the best way to get support

when you need it is with Autodesk® Enterprise Support. Autodesk

Enterprise Support provides fast, expert help straight from the source for

all your Autodesk software, ensuring maximum uptime and reducing cost-

ly downtime. Autodesk Enterprise Support is available worldwide in up

to10 languages, so you can easily get support for multiple sites. You can

choose from two support levels and specify the products and sites you

want covered. You can also review all your incidents on the Web, eliminat-

ing the need to track support calls.

Choose the Support Level That’s 
Right for You

With Autodesk Enterprise Support, you can

choose the support level that best meets your

needs. Level 1 gives you around-the-clock access

to the online Autodesk Support Request system,

Technical Account Supervision, escalation man-

agement, and periodic conference calls with

Autodesk staff to ensure optimum support. With

Level 2, you get all the features of Level 1 plus

technical phone support by Autodesk Product

Support Analysts during normal business hours.

An analyst will respond to online queries within

two business hours, and telephone support

queries are answered directly by Autodesk

Product Support staff.

Online Tracking Makes It Easy

Autodesk Support Request is a web-based system

that gives you the convenience of submitting 

support queries to Autodesk Product Support

Analysts 24 hours a day, seven days a week. The

site provides up-to-the minute reports on all the

queries you submit, and you can review status

and update issues anytime, eliminating the need

to document and track requests on your own.

You can analyze support history reports and spot

trends in support query patterns. And the site

provides the ability to update existing queries

with new information, attach data files to incident

records, and reactivate old queries that need 

further attention.

Autodesk support always 
comes through.

—Mark Bagley
U.S. Army Corps of 
Engineers,
Sacramento, California

Support

Autodesk
Professional
Services

Training Consulting

Enterprise Support

www.autodesk.com/support

Autodesk Virtual 
Classroom Training

Expert, Convenient, Cost-Effective

What better way to learn how to use your Autodesk® software than to have

an expert guide you through the learning process—from basic features to

advanced tips and tricks? With Autodesk Virtual Classroom Training, you

learn online in a collaborative environment, led by instructors with detailed

product knowledge and industry-specific experience. Autodesk Virtual

Classroom Training provides the same high-quality content and personal-

ized teaching you would find in a traditional classroom setting, but with

much more flexibility of location and far fewer demands on your time. The

result is accelerated learning that is both convenient and cost-effective.

Start with Expert Instructors

Our instructors are expert users of Autodesk 

software, as well as experts in instruction and the 

delivery of web-based training. They know how 

to help you learn by providing the right mix of

probing questions and enlightening answers.

And in the unique setting of a virtual classroom,

our instructors have learned how to keep stu-

dents attentive and involved. The techniques 

used by Autodesk instructors help you retain

what you learn, which increases your productivity

and performance.

Technology Makes Learning Easy

Autodesk Virtual Classroom Training is delivered

using web technology, so you learn comfortably

and conveniently at your desktop. You get prod-

uct training and participate in task-based exer-

cises right on your computer screen. You have

real-time discussions with your fellow students

through online chat. You talk directly with the

instructor by conference call during question and

answer sessions. And electronic courseware pro-

vides detailed product information and step-by-

step instructions—just as comprehensive as a

printed textbook, but much easier to carry.

Cut Costs and Boost Productivity

Autodesk Virtual Classroom Training reduces the

cost of learning Autodesk software by eliminating

travel expenses and minimizing your time away

from critical projects. The time you save by not

traveling is time you can spend actually working

with the software. And with the knowledge and

skills you gain through Autodesk Virtual Classroom

Training, you’ll be that much more productive.

Support

Autodesk Virtual Classroom

Training is live, interactive,

web-based training for 

design professionals who 

use Autodesk software.

Autodesk
Professional
Services Training

Consulting

www.autodesk.com

Virtual Classroom Training

C&C Technologies,

www.autodesk.com/collaborate

The bank representative I
work with is thrilled with
Buzzsaw. It has made the
project more tangible for her,
which has increased both
the buy-in and interest levels.

Dan Muniza
Vice President of 
Development and
Construction
CenterAmerica Property Trust

CenterAmerica Property Trust

Customer Story

Autodesk Buzzsaw Enhances Developer/Lender Relationships

Headquartered in Houston, Texas, CenterAmerica Property Trust is a

major developer in the southeastern United States. When the execution

phase of a shopping center project in Florida was under way, Center

America’s Vice President of Development and Construction wanted

to be able to coordinate the project from his Houston office. He

selected Autodesk® Buzzsaw™ because of its compatibility with all

of his AutoCAD® drawings, because he felt it would be a good fit

for his partners in the building industry, and because of its flexibility.

Now he enjoys the benefits of improved communication, storage

capabilities, and reprographic compatibilities provided by Autodesk®

Building Collaboration Services.

The Situation

Based in Houston, Texas, CenterAmerica Property

Trust owns, operates, and develops neighbor-

hood shopping centers throughout the South

and Southwest. A major developer in Texas,

Florida, Louisiana, Mississippi, and New Mexico,

CenterAmerica owns more than 100 shopping

centers and is pursuing an aggressive growth

strategy. Dan Muniza, CenterAmerica’s Vice

President of Development and Construction,

explains that CenterAmerica is “actively using

technology to advance its goals as a company”

and was the first real-estate company to tie

accounting and property inventory software

to its website.

The Challenge

Eager to use the Internet as a project manage-

ment tool, Muniza had been actively looking

for an efficient and technically versatile method

of communication for CenterAmerica. For the

execution phase of Flamingo Falls, a 110,000-

square-foot shopping center currently under

construction in Pembroke Pines, Florida, Muniza

“wanted to keep a hand on the pulse of the

project” from his Houston office. Elaborating

on how communications affect CenterAmerica’s

role as a developer, he added,“Some of what

we do as a developer is act as a coordinator.

We need to assemble all the parties—the lender,

the architects, the appraiser, and the construction

team—at a common point. Communication

presents one of the greatest problems facing

our industry, and overcoming it constantly poses

a great challenge.”

The Solution

Muniza initially selected Autodesk Buzzsaw

because of its compatibility with all of his

AutoCAD drawings and because he felt it would

be a good fit for his partners in the building

industry. He also appreciated the fact that the

flexibility of the Buzzsaw service would make

it easy to interact with his critical development

partners outside the design industry, especially

www.autodesk.com/collaborate

One of our clients in the oil
and gas industry estimated
that Buzzsaw’s ability to link
and cross-reference different
types of data for easy review
has saved them between
$500,000 and $700,000 on
a single project.

Jason Duplechin,
Senior Survey Technician,
C&C Technologies

C&C Technologies

Customer Story

Autodesk Buzzsaw Used to Share Discovery of Sunken
World War II Sub

C&C Technologies, an international mapping and survey company based

in Lafayette, Louisiana, made headlines when its underwater roving

camera uncovered a sunken German World War II submarine in the Gulf

of Mexico. After the discovery, the company looked for a way to share

information with clients as easily and quickly as the camera delivered

the data. Key requirements were high-level security, permissions flexibili-

ty, and a low-maintenance system. C&C chose the Autodesk® Buzzsaw™

service for the job, and now uses the application for all its projects.

The Situation

C&C Technologies, Inc. is noted for using cutting-

edge technologies to deliver services to its

clients. Recently, C&C Technologies made head-

lines for its discovery of a historically significant

German World War II U-166 submarine sunk in

the Gulf of Mexico. C&C Technologies discovered

the submarine while doing a preliminary survey

for British Petroleum and Shell Oil using the

HUGIN 3000, an autonomous underwater vehicle

(AUV), which is a technology completely new

to the surveying industry.

Designed to hover 40 meters above the seafloor

in water as deep as 3,000 meters, the AUV

compiles underwater survey data with unprece-

dented speed and detail. According to Jason

Duplechin, Senior Survey Technician with C&C

Technologies,“The AUV collects a much higher

density of data than traditional methods because

of its proximity to the sea floor, but, perhaps

more significantly, it is five times faster—what

took weeks now takes days. We turned to

Autodesk Buzzsaw to help us deliver data to

our clients online with a speed and accuracy

that matched the AUV’s ability to collect it.”

The Challenge

C&C Technologies took stock of its online applica-

tion needs and reviewed a number of options

before trying Autodesk Buzzsaw. Given that its

clients in the oil and gas industry are very securi-

ty conscious, particularly while engaged in joint

ventures, C&C Technologies wanted assurance

that any online data delivery and sharing tech-

nology used would provide the highest levels

of security and permissions flexibility. In addition,

C&C Technologies needed a system that wouldn’t

drain in-house resources with constant mainte-

nance or complex administrative tools.“We

looked at building something in-house and

outsourcing locally,” says Duplechin,“but the

costs for getting everything we needed were

prohibitive. We heard about Buzzsaw, and it

seemed to be a perfect fit. We signed up for

the 30-day free trial, and began using it on the

BP & Shell survey project. We invited our clients

to use it with us, and Autodesk Buzzsaw was

an instant success.”

Canyon Building 
and Design

CenterAmerica 
Property Trust

Cities of San Carlos, 
CA, and Renton, WA

www.autodesk.com/collaborate

If we bring in a job early—
and that’s just what Autodesk
Buzzsaw helps us to do—the
client is more satisfied, money
is saved, and our reputation
is enhanced.

Dave Gerovac
Member
Canyon Building and Design

Canyon Building and Design

Customer Story

Autodesk Buzzsaw Used to Deliver Exceptional Service

With projects that range from a residential remodel in Newport Beach,

California, to a redesign of the El Con Mall in Tucson, Arizona, Canyon

Building and Design turned to Autodesk Building Collaboration Services

for online collaboration. Being able to check on any aspect of a job is

a significant plus for their clients. So is finishing a job early. That’s exactly

what Autodesk® Buzzsaw™ has enabled Canyon to do. Team members

and clients can all go to one place and get the information they need,

whenever they need it.

The Situation

A residential remodel in Newport Beach,

California, and a redesign of the El Con Mall

in Tucson, Arizona, two current undertakings,

are typical Canyon Building and Design projects.

The Newport Beach project, a multimillion dollar

remodel of a 21,000-square-foot home, requires

members of the design team to be in constant

contact with each other and with the client,

a businessman based in Florida but constantly

on the move.

The Challenge

Communications on the El Con Mall project

are even more complicated and critical because

the team—which includes engineers, architects,

the ownership group, the mall managers, and the

leasing company—is much larger and because

Canyon needs to minimize inconveniences

for mall tenants and patrons.“We turned to

Autodesk Buzzsaw as a communication tool

because we had projects running in several

states,” says Canyon’s Dave Gerovac.“The people

we work with are all over the country, but with

Autodesk Buzzsaw they can go to one place

and get the information they need in real time.”

The Solution

For both projects—and for all Canyon Building

and Design projects—the entire project team

uses online collaboration applications from

design through construction.“Everything goes

through Autodesk Buzzsaw and is posted there,”

Gerovac reports.“Questions from the clients to

the interior designers or from us to the engineers

are addressed there. All plans, drawings, meeting

notes, and schedules are housed on Autodesk

Buzzsaw. On the mall project, the leasing compa-

ny shows prospective tenants how their store

plays into the rest of the mall. They also share

the actual construction schedule with customers

and demonstrate to them the fact that we are

adhering to it.”

www.autodesk.com/collaborate

We’re here to serve citizens.
The Internet makes it easier to
do that by streamlining com-
munications with residents
and making the way we deliv-
er services more transparent.

Connie Dillard 
IT Manager,
San Carlos, CA

Autodesk Buzzsaw is easy for
anyone with computer experi-
ence to use.... Personally, I have
found the redlining and com-
ment-posting capabilities par-
ticularly useful.

Bob MacOnie,
Mapping Supervisor,
Renton, WA

Forward-Looking City Governments Turn to Autodesk Buzzsaw

Cities of San Carlos, CA, and Renton, WA

The cities of San Carlos, located in the heart of California’s booming Silicon

Valley, and Renton, situated near Seattle in Washington, are leading the

way in incorporating new technologies into the delivery of city services.

For both cities, the Internet has proved valuable as a tool for communicat-

ing with the people they serve and as a means of getting essential work

done while conserving public resources. According to Brian Moura, San

Carlos’s Assistant City Manager, “As a smaller city, our staff resources are

limited, so our goal is to work smarter and more efficiently by using the

right tools and technology.” To accomplish this goal, both cities turned to

Autodesk® Buzzsaw™ to help them provide services more effectively.

Exploring New Tools

When San Carlos decided to redesign the second

floor of its City Hall building to make better use

of the available space, city staff members were

interested in continuing their tradition of

embracing new technology by exploring online

project management tools. As San Carlos’s

Information Technology Manager, Connie Dillard,

points out, San Carlos has distinguished itself with

its innovative use of the Internet: “We’re among

the first cities to exploit the potential of web-

based permitting, which encourages residents to

do the necessary research online and reduces

walk-in traffic and phone volume. Through the

city’s website, residents can also send in service

requests and comments 24 hours a day. Feedback

has been very positive, and, when the architects

proposed using Autodesk Buzzsaw, we were

eager to exchange drawings and comments via

that application.”

In early 2000 the city staff of Renton, Washington,

wanted the functionality of an online project

management application to help them provide

services more efficiently. Mapping Supervisor

Bob MacOnie is using Autodesk Buzzsaw to share

maps with residents and contractors who need

them. He posts the latest versions of city maps on

Autodesk Buzzsaw and gives users access to

download what they need. The Utility Systems

Division has used Autodesk Buzzsaw on more

than ten projects, and, according to Water Utility

Engineer J. D. Wilson, they have been pleased

with it: “Autodesk Buzzsaw is easy for anyone

with computer experience to use.We have been

using it to post, track, and share different versions

of drawings. In addition, we regularly post photos

of construction sites, which has reduced travel

time for our consultants. Personally, I have

found the redlining and comment-posting

capabilities particularly useful.”

Customer Story

Centex Homes
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Since Centex adopted
Autodesk Buzzsaw, the
architect simply has
to pull up the drawings
and do the necessary
redlining locally. Nobody
has to travel anywhere!

Kevin Scott
Vice President
of Architecture
and Design
Centex Homes

Centex Homes

Customer Story

Autodesk Buzzsaw Reduces Costs and Speeds
the Design Process

Centex Homes, based in Dallas, Texas, is one of the largest multimarket,

single-family home builders in the United States. With numerous offices

nationwide, the company felt it was important to find an effective

means of online collaboration. They adopted Autodesk® Buzzsaw™,

which enables them to store and share project drawings, documents,

and information in a central location. Using Autodesk Buzzsaw for collab-

oration has expedited the design process and eliminated the need for

travel. As a result, Centex has improved project management at all levels

and achieved a new level of efficiency and productivity.

The Situation

Centex Homes, one of the nation’s largest multi-

market, single-family home developers in the

United States, is the only company to rank among

the top U.S. homebuilders for each of the last

30 years. Based in Dallas, Texas, Centex builds

and sells homes in more than 60 metropolitan

markets in 19 states and the District of Columbia.

Recognized as the most profitable homebuilder

in the nation, Centex built approximately 25,000

new homes in 2001.

The Challenge

With six regional offices, 50 divisional offices,

and dozens of consultants and subcontractors,

one of the principal challenges facing Centex’s

architectural services division is ensuring effec-

tive communication between all parties.“Centex

recently deployed new architectural drafting soft-

ware to some 160 people within the company,”

said Kevin Scott, Vice President of Architecture

and Design at Centex Homes.“But we really had

no effective tool for online collaboration. That

was a primary concern for us.”

Architectural designs for Centex properties

are produced both in-house and by outside

contractors. The process of creating, reviewing,

and modifying drawings is extremely paper

intensive and time consuming. Whether designs

are created internally or externally, the process

demands extensive collaboration, often requiring

architects to make multiple trips to a division

office before a design is finalized.

“The design work for a new community is usu-

ally created through the regional offices, while

the working drawings are developed by the

divisions,” said Scott.“In this manner, we main-

tain consultant/client relationships even within

the company.” Centex needed an effective tool

to help facilitate communi-cation and collabora-

tion between all the offices, as well as outside

sources, including architects, consultants, and

subcontractors.

MMP Architects
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We pass the torch every
day. Frankly, this project
would be impossible with-
out Autodesk Buzzsaw.

Joseph Nocella
Architect,
NBBJ

NBBJ

Customer Story

Autodesk Buzzsaw Bridges Cultures and Continents

NBBJ, an internationally renowned architectural firm, faced a tremen-

dous communication challenge. The firm needed to work closely with

interior designers in Shanghai. The distance and 12-hour time difference

from NBBJ’s New York office made ongoing daily communication nearly

impossible, so the firm turned to Autodesk for help. Now NBBJ posts

its work on the Autodesk® Buzzsaw™ site at the end of the day, and

the Shanghai team can look at it when they arrive at the office in the

morning. The site never sleeps.

The Situation

Founded in 1943, NBBJ is the world’s third largest

architectural firm and the recipient of more than

300 national and international design awards.

From health care to sports to corporate design,

NBBJ is an undisputed industry pacesetter.

Currently NBBJ’s New York office is designing the

Lianyang Master Plan, a 6.7-million-square-foot

multiuse project in Shanghai’s Pudong district,

which many have dubbed the Manhattan of

the East. Focused on providing China’s booming

middle class with housing, community centers,

and retail complexes, the development consists

of 28 buildings ranging in height from 17 to 34

stories. The first phase of construction, which

began in November 2001, is expected to last

more than five years and to include 35 percent

of the total project. NBBJ architect Joseph Nocella

felt that Autodesk Buzzsaw could play a critical

role in this immense cross-continental project.

The Challenge

NBBJ is designing the Lianyang Master Plan with

James Gho and Associates, a Singapore-based

firm with an office in Shanghai. With the

Shanghai-based team handling the interior floor

plans and NBBJ working on the exterior eleva-

tions and size and shape of the buildings, both

groups must work closely together on a daily

basis, despite their geographic distance and

a 12-hour time difference.“It’s crucial that we

work in close collaboration with our partners in

Shanghai,” says Nocella.“Without good communi-

cation between all parties, we would risk losing

a tremendous amount of time and momentum.”

The success of the project also requires the

bridging of cultural gaps. NBBJ is bringing its

expertise in Western design to the project, but

it also respects the needs of the Chinese families

who will ultimately inhabit the space. For exam-

ple, elements of feng shui are being incorporated

into the stylistically Western buildings—all views

must face south to ensure that every room

receives at least one hour of sunlight on the

shortest day of the year.

NBBJ Robertson Miller 
Terrell
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When decision-making time
frames can be compressed
without sacrificing accuracy,
projects can be completed
quickly and correctly—and
the more profitable the archi-
tect becomes.

Jeff Terrell,
Partner,
Robertson Miller Terrell

Robertson Miller Terrell

Customer Story

Autodesk Buzzsaw Used in Designing Everything
from High-End Residences to Commercial Developments

Robertson Miller Terrell (RMT) is a professional design firm in Vail,

Colorado. With project sites from Dallas, Texas, to the northern mountains

of Georgia, and with project team members located as far away as

England, even simple communications pose a major challenge. The firm

turned to Autodesk® Buzzsaw™ for the level of communication they

needed. From the first day they have used it for everything from meeting

minutes to preliminary mechanical layout drawings. Bringing the client

into the design process saves the firm time and money and sets them

apart from their competition.

The Situation

Although RMT specializes in the design of resort-

oriented structures, their projects range from

high-end residential to large resort and commer-

cial developments. As Jeff Terrell, a Partner at

RMT, explains,“We’re not really only commercial

or residential; we’re in the resort market.” Because

of the breadth of projects they work on, RMT

has diverse needs and requirements for each

particular project. Two examples of current proj-

ects are a residence in Beaver Creek, Colorado,

and a mountain and golf resort in Georgia.

The Beaver Creek residence, an $8 million 10,000-

square-foot home situated on 3 acres in a beauti-

ful ski-in-ski-out location, includes an in-home

spa and six bedrooms. The rustic yet elegant

design will be a second home for a couple based

in Dallas.

Currahee Bridge is a new 1,300-acre resort 

ocated on the shore of Lake Hartwell in the

northern mountains of Georgia. This 10-year

project will feature 2,500 residential units,

a Jim Fazio designed 18-hole golf course, four

or five restaurants, nature trails, a nature center,

and a new marina. Timber frames, stone, and

naturalistic landscaping articulate the theme

of mountain elegance.

The Challenge

The Beaver Creek residence is notable for the

client’s desire for an intimate role in the design

process. Given the couple’s Dallas location, RMT

needed an efficient way to share the drawings

and plans of the residence—including details

such as floor finishes and plumbing fixtures—

and to discuss and evaluate input.

By comparison, the ambitious Currahee Bridge

project is monumental in scope, and effective

communication and management of numerous

details are paramount to its success. RMT

must be able to communicate with an owner-

ship group based in Palm Beach and Atlanta,

drafting team members in London, and a golf

course architect (Jim Fazio) working out of

Palm Beach. Even simple communications pose

a great challenge.

www.autodesk.com/collaborate

In order to achieve our on-
going growth and efficiency
targets, we must provide our
customers and suppliers with
a platform for 24x7 seamless
communication and collabo-
ration–exactly what Autodesk
Buzzsaw technology has
enabled us to do.

—Doug King
CIO, MAGNATRAX

MAGNATRAX Corporation

Customer Story

MAGNATRAX Expands While Controlling Costs 
with Autodesk Buzzsaw

With newly relocated headquarters in Atlanta, Georgia, the MAGNATRAX

Corporation is one of North America’s leading diversified manufacturers

and marketers of custom-engineered construction building products and

services, including metal building and roofing systems and components,

entry systems, and bulk storage units. Founded in 1999, the company has

pursued an aggressive growth strategy to achieve its goal of becoming 

a multibillion dollar industry leader. To help meet revenue goals, the com-

pany turned to Autodesk® Buzzsaw™ for streamlined project manage-

ment and better communication with international engineering resources.

The Situation

With metal building and roofing systems becom-

ing an increasingly popular form of target market

construction, MAGNATRAX’s metal building and

roofing systems manufacturing divisions, which

include American Buildings Company, Kirby

Building Systems, Gulf States Manufacturers, CBC

Steel Buildings, Architectural Metal Systems, and

VICWEST North America, are key to realizing rev-

enue goals. The need to meet demand for metal

building and roofing systems while controlling

costs led MAGNATRAX to explore the use of both

overseas engineering resources and Internet-

enabled project management.

According to Doug King, MAGNATRAX’s Chief

Information Officer,“We needed to service the

demands of our customers while effectively con-

trolling our engineering cost basis. Our strategy

centered on expanding our use of overseas engi-

neering services. However, we knew that strategy

was dependent upon not only Internet-enabled

data exchange and collaboration technology, but

also a powerful project management application

like Autodesk Buzzsaw.”

The Challenge

High-quality engineering services in countries

such as India, China, and Argentina were available

to meet MAGNATRAX’s needs, but communica-

tion difficulties stood in the way of using those

resources effectively. For example, many of the

overseas engineering firms MAGNATRAX worked

with had a two-megabyte size limit on email,

which forced data on a typical metal building

project to be broken up into as many as 12 sepa-

rate emails. Occasional data transmission errors

and the lack of a formal information tracking sys-

tem further impeded international collaboration.

Domestically, obstacles to smooth communica-

tion were less problematic, but MAGNATRAX 

recognized that having a more centralized data

storage and transmission system would also

improve workflow among its North American

facilities.“ Constantly having to push paper, FedEx

drawings, and email back and forth made large-

scale project management difficult domestically

and almost impossible internationally,” says Jerry

Gaston, MAGNATRAX’s Manager of Quality and

Service. “While we are at work, our overseas

MAGNATRAX 
Corporation
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Autodesk Buzzsaw enabled
us to provide complete access
to our drawings and plans.
Using Buzzsaw, the commu-
nity modified drawings and
gave valuable input.

Robert Wrublowsky,
Design Architect,
MMP Architects

MMP Architects

Customer Story

Autodesk Buzzsaw Helps Gather Community Support

MMP Architects, the oldest firm in Winnipeg, Canada, faced unique com-

munication challenges when they took on the Sapotaweyak Cree Nation

School project. The project site was located in a distant and isolated

spot in Canada, making ongoing communication with the client difficult.

Community involvement, another key component to project success,

was also made difficult by the remoteness of the location. Autodesk®

Buzzsaw™ provided the collaborative space where access to drawings

and plans, as well as communication among the client, the First Nation,

and members of the project team could happen.

The Situation

Established in 1936, MMP Architects (MMP)

has a history of providing architectural services

for rural projects—both residential and com-

mercial—including the award-winning Can

West Global Ball Park. Robert Wrublowsky,

MMP’s Design Architect, reports that MMP has

enthusiastically embraced new technology:

“We were the first firm in Winnipeg using

the Autodesk Buzzsaw services.” Recently

MMP began work on the Sapotaweyak Cree

Nation School, a $12 million, 55,000-square-

foot project built in an isolated spot in

Manitoba, Canada. The school features culturally

significant design features, including a spiritual

center, ceremonial spaces, and an initial building

design in the shape of an eagle. Wrublowsky

immediately identified the project as an ideal

fit for Autodesk Buzzsaw.

The Challenge

Two important requirements for the Sapotaweyak

Cree Nation School project were clear from the

onset: (1) ongoing communication with the client

and (2) community involvement in the design

phase. The remote location made it necessary

to charter a plane to visit both the client and

the construction site, making it difficult to regular-

ly view and discuss plans and drawings in person.

Additionally, the First Nation had already expressed

dissatisfaction with a previous firm due to infre-

quent communication and design solutions that

didn’t include community involvement. In short,

the communication requirements of the job posed

a great challenge, but Wrublowsky felt confident

that MMP could meet the client’s needs.

VECO Canada Ltd.
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Not only has Autodesk
Buzzsaw cut the cost and
time to ship drawings and
documents, but it’s reduced
the risk of misplacing or
deleting project files as well.

Bill Aston,
Supervisor of Data and
Records,
Williams Energy Services

Williams Energy Services

Customer Story

Autodesk Buzzsaw Used to Help Widely Dispersed
Teams Work Together

Williams Energy, based in Tulsa, Oklahoma, has at least 24 projects

in process a year. With many of their projects taking place in remote

regions of the southwestern United States, delivering documents

and having in-person team meetings is a difficult and expensive

proposition. The company looked to Autodesk for a way to improve

workflow and reduce expenses. They got both with Autodesk® Buzzsaw™.

Now Williams enjoys a faster, easier exchange of information within

the firm itself and with external partners. Plus the firm is saving money

by doing away with the expense of travel and document deliveries.

The Situation

Williams Energy builds and manages oil and gas

pipelines, refineries, and storage and loading

facilities. Since the spring of 2000, the company

used the project collaboration service Autodesk

Buzzsaw to help organize and manage its build-

ing projects throughout Oklahoma and Texas.

The Challenge

With a roster of at least two-dozen projects

in progress throughout the year, the Williams

design and engineering staffs face significant

challenges in managing workflow. Many of the

firm’s pipeline and facilities construction projects

take place in remote areas of Texas, Oklahoma,

and the rural Southwest. Transporting documents

from headquarters in Tulsa to field offices

and project sites is difficult, and bringing team

members together for regular meetings can be

time-consuming and expensive. With the Internet

playing an increasingly important role in every-

day business, the Williams team began looking

into online collaboration systems as a way to

streamline workflow and reduce costs.

“Our goal was to find a design collaboration serv-

ice that could help improve our management

of internal work, and enable us to communicate

better with external partners,” says Bill Aston,

Supervisor of Data and Records for Williams

Energy Services.“Also, we didn’t want to go to

the expense of building an in-house system.”

The Solution

After weighing several options, Aston and the

Williams Energy team chose Autodesk Buzzsaw

as their project management tool. In the first six

months, Williams set up 30 ongoing projects and

registered more than 100 individual members,

including both internal employees and partners

in the field.“We decided to go with Autodesk

Buzzsaw because their application offered real

ease of use and good stability, and because it

integrates closely with AutoCAD,” says Aston.

“Perhaps most importantly of all, Buzzsaw has

seamlessly meshed with our work processes and

way of doing business. The system has been very

easy to use—people can get a lot out of Buzzsaw

with minimal training,” concludes Aston.
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Once people get used to using
Autodesk Buzzsaw, there’s
going to be money saved
on travel expenses and file
distribution, even things
such as personnel and facili-
ties administration.

Steve Gundry
Project Manager
VECO Canada Ltd.

VECO Canada Ltd.

Customer Story

Autodesk Buzzsaw Improves Project Management
on Remote Natural Gas Pipeline Development

VECO Canada Ltd., a petroleum and gas exploration, engineering,

and construction firm based in Calgary, Alberta, faced some dramatic

challenges when working on Central Alberta Midstream’s West Wapiti

Gathering Pipeline project. Adding to the actual physical and regulatory

difficulties was the issue of communication among the various organiza-

tions and teams. VECO chose Autodesk® Buzzsaw™ to help them stay

organized and to maintain easy, ongoing communication among all the

stakeholders. As a result VECO saved time and money and made visible

organizational improvements in just a short time.

The Situation

In the spring of 2000, VECO was selected to

handle project management and design work

for Central Alberta Midstream’s West Wapiti

Gathering Pipeline. This natural gas pipeline

will stretch 108 miles across the eastern slope

of the Rocky Mountains from northeast British

Columbia to Grand Prairie in north-central

Alberta.

The Challenge

The logistics of building a natural gas pipeline

can be daunting, with hundreds of kilometers

of pipe to lay through a wide range of geological

conditions.“We’re dealing with remote, rugged

terrain,” says Steve Gundry, VECO’s project man-

ager on the pipeline project.“The Wapiti West

Pipeline is going to require surveying, ditching,

and drilling through, under, or around foothills,

a series of large valleys, and several big rivers.”

The physical challenges facing the pipeline

project may sound intimidating, but just as

difficult are the regulatory hurdles. Because

the pipeline will cross a provincial border, all

plans and designs must be approved by Canada’s

National Energy Board. The project will be scruti-

nized for environmental impact by a team of

fisheries and wildlife biologists, and VECO and

Central Alberta Midstream must also address

any First Nations’ Aboriginal concerns.

Facing this array of organizational and geo-

graphical issues, Gundry and his team decided

to use Autodesk Buzzsaw to help them stay

organized and improve communication

between all the stakeholders.

The Solution

“We discussed the extranet option at our project

kickoff meeting and agreed that it would really

help in moving materials, keeping people

informed, and staying focused,” says Gundry.

“We’re on an extremely tight timeline, so it’s

essential that everyone has access to the most

recent plans.”

Williams Energy 
Services

Clarke/Tamaccio 
Architects

Degenkolb Engineers DPR Construction Ellerbe Beckett

www.autodesk.com/collaborate

In this industry, saving time
cuts costs across the board.
With Autodesk Buzzsaw, the
entire process—from design
through construction—moves
at a quicker pace.

Mike Hnastchenko,
Director of Technology,
Ellerbe Becket 

Ellerbe Becket

Customer Story

Autodesk Buzzsaw Used for State-of-the-Art Communications

Ellerbe Becket, based in St. Paul, Minnesota, provides integrated arch-

itectural, engineering, and construction services to clients worldwide.

When working to meet the demanding timeline of a huge design

and construction project in South America, the firm turned to Autodesk

for help. Now, through online collaboration using Autodesk® Buzzsaw™,

an extremely cumbersome management project may be significantly

easier to direct, take less time, and cost less than it would have without

the Autodesk® service.

The Situation

Founded almost a century ago in St. Paul,

Minnesota, the prestigious firm of Ellerbe Becket

provides architectural and engineering services

worldwide. According to Mike Hnastchenko,

Ellerbe Becket’s Director of Technology,“

With new offices in Cairo, Dubai, Korea, and

other commercial centers around the world,

we are expanding aggressively into the interna-

tional market. The Internet has provided a way

for us to collaborate with our international

offices and to execute projects anywhere in the

world.”To illustrate his point, Hnastchenko told

us about the ways in which Ellerbe Becket has

used the Internet to facilitate the design and

construction of four state-of-the-art web-hosting

facilities in South America.

The Challenge

The four facilities, located in Brazil, Chile, Mexico,

and Argentina, are being built for a leading

provider of Internet services in South America on

a demanding timeline—only six months from the

design phase to move-in. Originally the client

requested that they use a file transfer protocol

(FTP) site to post and exchange drawings and

other critical project documents (FTP is a simple

means of transferring files between individual

users and an archive website). Unfortunately, FTP

technology didn’t allow for the level of control

and collaboration the project needed.“With FTP

sites,” points out Hnastchenko,“there is no effec-

tive way to control who has access to information

or to track activity. We had essentially no way of

knowing who uploaded or downloaded what

information when. In addition, there was no way

to e-mail or disseminate critical information right

from the site. While it was somewhat useful, we

weren’t using the power of the Internet to its

best advantage.”
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Autodesk Buzzsaw is helping
us to be more competitive,
while maintaining the small
size and individual character 
of Clarke/Tamaccio.

Susan Ferret 
CAD Manager,
Clarke/Tamaccio Architects

Clarke/Tamaccio Architects

Customer Story

Autodesk Buzzsaw Used on Reconstruction of Historic
Connecticut High School

Clarke/Tamaccio Architects is a small, nine-person firm based in Hartford,

Connecticut. Faced with a design project that grew from a simple renova-

tion to a full-scale redesign, the firm looked for ways to better manage

the complex project. They turned to Autodesk for help. As Clarke/

Tamaccio Architects began using Autodesk® Buzzsaw™ to successfully

manage the project design, team members from other disciplines also

began using the software—until finally the whole team was involved.

The Situation

Founded in 1638 by Connecticut’s early colonial

settlers, Hartford Public High School is the

second-oldest public high school in the United

States. Originally housed in a building designed

by Thomas Hooker—a Puritan English preacher

and one of the founding settlers of Connecti-

cut—the school was replaced over the years

by a succession of larger, more ornate buildings:

a modest classical structure in the early 19th

century and two Gothic Revival buildings later

in the 1800s. During the early 1960s, with enroll-

ment surging in the post World War II baby

boom, Hartford’s city government erected a

new facility in the modern style.

In 1999, the school district began formulating

a plan to upgrade this building. They settled

on a design that would encompass a reconstruc-

tion  of the existing structure, and restore much

of the school’s historic character. Clarke/Tamaccio

Architects was chosen to head the project.

The Challenge

Clarke/Tamaccio had signed onto the project

early on, when the district was contemplating a

relatively straightforward renovation. The project

grew in scope and complexity, however, and

school district officials decided to bring in addi-

tional design help. They asked Clarke/Tamaccio

to take on the role of lead architect and manage

a team of consulting architects from three other

firms.“We knew that collaborating with and

sharing work between four architectural firms—

not to mention the engineers, owners, and other

team members—would be a very complicated

undertaking,” said Jan Wojas, A.I.A., of Clarke/

Tamaccio.“So we began looking into ways

to better manage the project. That’s when

we found Autodesk Buzzsaw.”
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Autodesk Buzzsaw is a very
elegant information exchange
vehicle. It allowed us to com-
municate with the architect
and deliver him our work
more quickly.

Chris Smith,
Principal,
Degenkolb Engineers, Inc.

Degenkolb Engineers

Customer Story

Autodesk Buzzsaw Used for Fast and Dependable
Communication

Degenkolb Engineers—a leader in the field of seismic engineering

with offices throughout the West Coast—worked on a major renovation

for San Diego State University. With close communication between

architect and engineers so essential to the coordination of design

and structural changes, Degenkolb and the architect began using

e-mail to exchange project drawings. But frequent e-mail problems

led to delays in the project. Degenkolb, already familiar with the online

collaboration applications offered by Autodesk® Buzzsaw™, set up

an Autodesk Buzzsaw site, and within half an hour communication

problems were a thing of the past.

The Situation

Established in 1940, Degenkolb Engineers serves

a wide range of clients and has extensive experi-

ence providing services to universities and clients

in the health care sector. One of the primary

functions at Degenkolb includes ensuring that

buildings can withstand seismic events. As Chris

Smith, Principal and Project Manager with

Degenkolb, points out,“When any major building

renovation project begins, seismic enhancements

are often part of that project so that the life

of the building may be extended, with the long-

term return of the initial investment ensured.”

For example, when San Diego State University

undertook a major renovation of its chemistry

and geology building, the architect on the

project turned to Degenkolb to ensure that

the latest seismic enhancements were included

in the design and construction.

The Challenge

The San Diego State University Chemistry/

Geology (SDSUCG) building project was being

managed in Degenkolb’s Los Angeles office,

where Smith is located, and the core engineering

staff and the architect worked in San Diego.

Degenkolb and the architect initially turned

to e-mail as a means of trading project drawings,

but exchanging critical documents proved

problematic.“We experienced trouble getting

the drawings from the architect into our project

files,” Smith says,“and, given that the e-mail

problem stretched out over several days, it had

the potential to cause real delays.”
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One of our selling points when
we’re pursuing new business
is that we have this advanced
functionality—Autodesk
Buzzsaw is really delivering
that for us.

Rick Moreland
IT Project Manager,
DPR, Inc.

DPR Construction

Customer Story

Autodesk Buzzsaw Used to Save Time and Money

With a network of clients and partners, maintaining top-notch communi-

cation has been a challenge for DPR, a Silicon Valley-based contractor

whose annual revenue is now up to $1 billion. The firm somewhat

improved its distribution of project materials and information to team

members by using an in-house online collaboration space, but it didn’t

have the functionality DPR was looking for. That’s when DPR turned

to Autodesk® Buzzsaw™. It gave the contractor a secure, centralized

location for storing and sharing information, as well as the means to

track all the activities within a project.

The Situation

DPR Construction is a forward-thinking, fast-

growth industry leader. In the 11 years since

its founding, DPR has seen its annual revenues

rocket from just under $30 million to more than

$1 billion. Its clients have included MCI, E*Trade,

AMD, Charles Schwab, Novell, and General Magic.

The Challenge

With its vast web of clients, partners, suppliers,

and subcontractors, a key challenge for DPR has

been maintaining clear lines of communication.

“Our average project is in the $10–20 million

range,” says Rick Moreland, IT Project Manager at

DPR.“Each one involves multiple contractors for

electrical, civil engineering, cabling infrastructure,

and so on. Hundreds of individuals are involved.

And one lost detail in any of those relationships

—something as seemingly minor as getting

a paint color wrong—can be catastrophic.”

Like all general contractors, DPR devotes a lot

of time to distributing project materials and doc-

uments, and informing team members about

design changes, scheduling issues, and daily

events. DPR tried to get better control over this

process by developing an in-house online collab-

oration space, a central storehouse for project

information and updates. It did help project

teams improve organization, but it lacked func-

tionality. Plus, as an in-house solution, it wasn’t

compatible with the systems of DPR’s partners.

The company realized it needed a better applica-

tion—one that could serve as a standard in an

industry that is quickly adopting online solutions.

The Solution

DPR improved project management by adopting

Autodesk Buzzsaw as its online workspace. By

using Autodesk Buzzsaw—a secure application

that enables building teams to store and share

project drawings and documents in a central

location—DPR project team members reduce

Gazelle LLC
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Without Autodesk Buzzsaw,
there’s no way we could
accomplish the things we
do. With Buzzsaw, we can
manage virtually the entire
facilities management
process from the desktop.

Andy Fuhrman
Director of Facilities Services,
Gazelle

Gazelle LLC

Customer Story

Buzzsaw Used for Project Management with Strategic Partners

Gazelle LLC, a full-service real-estate development and facilities services

firm based in Palo Alto, California, works with an assortment of strategic

partners in various interstate locations. Being able to share and track

information among the partners and to maintain a strict level of security

is critical to their successful project management. Autodesk® Buzzsaw™

provides the Gazelle team and their designated partners with a central-

ized location to access and share information, regardless of their geo-

graphic location. It has made it possible to accurately track projects along

the way and to maintain all project documentation for future reference.

The Situation

Gazelle LLC, of Palo Alto, California, specializes

in mission-critical buildings such as data centers

and colocation facilities for the high tech, finan-

cial, and e-commerce industries. The company

is made up of three divisions—real-estate devel-

opment, management services, and facilities

services—and is currently managing projects

in Northern California and Georgia.

The Challenge

Gazelle maintains a small core staff of facilities

professionals, and it contracts with a wide variety

of partners to provide services such as architec-

tural design, general contracting, on-site mainte-

nance, and janitorial services. The collaborative

nature of the work and the company’s decentral-

ized approach places a premium on effective

communication, collaboration, and access

to information.“One of the ways we’re able

to do everything we do is by working wit

strategic partners, such as Pride Janitorial and

Enron Building Services,” says Andy Fuhrman,

Director of Facilities Services for Gazelle.“It’s very

important that we have the capability to share

work with our partners, and be able to keep

in constant contact.”

When developing or managing a building,

Gazelle principals work on-site or from company

headquarters in Palo Alto. Likewise, the compa-

ny’s partners often work from their own offices,

meaning that Fuhrman and his associates need

to be able to share work with team members

in Illinois, Maryland, and elsewhere.“At all times,

I need to know the location and operational

status of every element of the project—not only

the physical assets but also the architectural

team, the contractors, and so on,” says Fuhrman.

“To construct and effectively manage a data

center or colocation facility, you need to be able

to track everything and everybody.”

To perform their facilities management functions,

Gazelle’s professionals employ a range of applica-

tions.“We apply a lot of technology—from

AutoCAD to computer-aided facilities manage-

ment applications to computer maintenance

and management systems,” says Fuhrman.“I have

HWA/Gensler
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Autodesk Buzzsaw is clearly
enhancing communications
with our clients and consult-
ants, saving us time and
even money.

Randy Dolph,
CIO,
HWA/Gensler, Inc.

HWA/Gensler

Customer Story

Autodesk Buzzsaw Used to Keep a Rapidly Evolving
Project on Track

HWA/Gensler, internationally acclaimed architecture, planning, and

restoration firm, had quite a challenge on their hands with a mixed-

use project in Chicago. The various uses required a set of very different

floor plans—that kept changing. Sharing the most up-to-date plans,

drawings, and information with more than two dozen team members

was a cumbersome, time-consuming task. That’s when the company

started using Autodesk® Buzzsaw™ to share drawings with all the

members of the team. They enjoyed such success that they expanded

the information shared to include everything from correspondence

to information for future tenants.

The Situation

The recently merged Chicago office of HWA/

Gensler began the planning and design phase

of the “North Avenue Collection” project in

January 2000. A mixed-use project located o

the near-north side of Chicago, the eight-story

building features two levels of high-quality

retail space, a multilevel health club, four floors

of office space, and a 350-car parking structure.

Because of the complexity of the project, Randy

Dolph, CIO of HWA/Gensler, saw an opportunity

to work with Autodesk Buzzsaw.

The Challenge

In the design phase of the project, explains

Dolph,“the client’s needs were changing left and

right.”The logistics of sharing plans, drawings,

and information with more than two dozen team

members limited their ability to react quickly. For

example, the plans for the upper portion of the

building, initially envisioned as an extended-stay

hotel and then as a short-stay establishment,

were particularly problematic (the client eventu-

ally decided to make the upper floors office

space). The various uses required very different

floor plans, all of which needed to be accessible

to team members as quickly as possible. Clearly,

the evolving wishes of the client presented a

unique challenge to HWA/Gensler.

The Solution

One month into the project, HWA/Gensler began

using Autodesk Buzzsaw to share AutoCAD®

drawings with the owner, contractor, and consult-

ants.“We turned to Autodesk Buzzsaw to help us

get information to the client and our consultants

as rapidly as possible,” says Dolph. As the project

evolved, HWA/Gensler expanded the information

shared on Autodesk Buzzsaw to include corre-

spondence, an informational homepage, minutes

from weekly project meetings, specifications,

building code and zoning issues, and, eventually,

information for future tenants.
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With Autodesk Buzzsaw
we have seen more efficient
operations, and significant
time savings. Our clients
now have the ability to
access the information
on their project in real time,
as the project progresses.

Doug Cochran
CAD Director,
LPA, Inc.

LPA, Inc.

Customer Story

Autodesk Buzzsaw Used to Build New Headquarters
for Lincoln Mercury

When LPA, Inc. landed the Lincoln Mercury headquarters assignment,

company executives decided it was time to make the leap into online

collaboration. With one office in Denver, Colorado, and two in California,

the company had already been considering various options for some

time. They chose Autodesk for their solution. Now their entire team—

from landscape architects to civil engineers and plumbing contractors—

is using Autodesk® Buzzsaw™ . As a result they are enjoying better

communication, improved efficiency, and cost savings.

The Situation

In 1998, Ford Motors moved the headquarters

of its Lincoln and Mercury division from the

established automobile capital of Detroit

to Orange County, California. The idea was to

get away from hidebound industry processes

to foster creativity and find new ways of design-

ing and building cars.

That spirit of inventiveness is carrying over into

the planning and construction of the company’s

new North American headquarters complex

in Irvine, California. Designed by award-winning

architects LPA, Inc., the new Lincoln Mercury

complex will be among the first in the world

of its type to be planned and built with the

support of Autodesk Buzzsaw.

The Challenge

With one office in Denver, Colorado, and two

in California, LPA had long faced considerable

challenges in coordinating work between loca-

tions.“We had been evaluating project colla-

boration and extranet services for a couple

of years,” said Doug Cochran, CAD Director

at LPA. When they landed the Lincoln Mercury

Headquarters assignment, company executives

decided to make the leap. Online services,

including Autodesk Buzzsaw, WebEx™ online

meeting service, and AutoCAD® tools, quickly

came to play a central role in the day-to-day

planning and tracking of the project.

The Solution

With the ability to monitor the entire design

and construction process from the desktop,

LPA has realized immediate benefits in terms

of improved communication and reduced costs.

“Autodesk Buzzsaw is intuitive and very easy

to use,” says Cochran.“We found that our consult-

ants and new users had very little difficulty learn-

ing the system. Most users were up and running

in less than a day.” LPA uses Autodesk® services

to link team members throughout the United

States, as well as its own architects located in

Irvine and at its sister office in Denver.

LPA, Inc.

It was amazing to see how
quickly all the contractors,
who were not really com-
puter literate, got used to
using Autodesk Buzzsaw,
and that was the most
important element...No
wonder there was a major
increase in productivity.

—Hirotaka Otake,
General Manager
of Maeda’s retail division

Maeda Corporation

Autodesk Buzzsaw Helps Maeda Evolve

Riding the technology wave, Maeda Corporation, a construction and 

civil engineering company based in Tokyo, Japan, chose the Autodesk®

Buzzsaw™ project collaboration service after evaluating other solutions.

Maeda adopted the service because it can support virtually any type of

project and because its flexibility and ease of use help increase produc-

tivity. And, most importantly, the company chose Autodesk Buzzsaw

because Internet-based collaboration helps companies win in the 

marketplace.

Increasing Productivity Through IT

In 1998, Maeda Corporation, striving to develop

new business models in an environment that

encourages creative thinking, started seeking

ways to efficiently use information technology.

Maeda, an early adopter of IT in the Japanese

construction industry, implemented an extranet

and also created their own ASP business group-

ing.“I’ve believed making IT function efficiently

would create strong businesses, but I always felt

good systems had a certain inflexibility because

they were too complex and would make every-

day work not easier but harder,” Hirotaka Otake,

General Manager of Maeda’s retail division, says.

“I was introduced to Autodesk Buzzsaw by a 

consulting firm and found that it had a strong

reputation in the U.S. construction industry.

Because Chairman Maeda was leading the Japan

Federation of Construction Contractors at that

time, we were looking for a construction portal

for the entire construction industry in Japan. As a

part of this effort, Chairman Maeda took a group

of Japanese major general contractors to San

Francisco in May 2000. Everyone in the group felt

certain about the high potential of Autodesk

Buzzsaw, and soon after the trip the project con-

sortium was formed to bring the system to the

Japanese market,” Otake says.

The consortium was looking at Autodesk

Buzzsaw as a platform that could be customized

to serve as the central portal for Japan’s construc-

tion industry, covering everything from e-com-

merce to project management for the entire 

supply chain.

While evaluating Autodesk Buzzsaw for the 

construction-industry consortium, Maeda

Corporation decided to implement the service

companywide. Otake explains:“At that point, we

wanted to start using the system as soon as pos-

sible and signed the user contract immediately.

Maeda’s innovative culture helped us move for-

ward quickly.” In April 2002 the company began

implementing Autodesk Buzzsaw, and it did not

take long to start seeing the benefits.

www.autodesk.com/collaborate

Maeda Corporation

Autodesk 
Comprehensive 
Education Solution

Toward Innovation

An environment where students are free to dream is a wonderful place 

to learn. And by incorporating Autodesk® software into your curriculum,

you’ll give your students the tools to make their dreams come alive.

As they prepare for careers in design, they’ll be working with the same

tools professionals use. The Autodesk Comprehensive Education Solution

(ACES) makes it easier for you to bring Autodesk technology into the class-

room. And who knows? Some of those classroom ideas may end up in

tomorrow’s innovations.

Autodesk Software for a Single Annual Fee

The Autodesk Comprehensive Education Solution

(ACES) program gives you and your students

access to a wide range of Autodesk design tools

for a single, affordable annual fee. This flexible,

subscription-based licensing program allows 

educational institutions to use popular Autodesk

applications for architecture, interior design,

mechanical engineering, manufacturing, civil

engineering, geographic information systems,

3D modeling, and visualization. Rather than 

purchasing products individually, academic

departments within universities or colleges can

work together to make a group purchase of

Autodesk software.

Simpler and More Flexible

With ACES you reduce the restrictions and hassle

of managing licensed software on campus. The

three levels of the ACES program give you a 

flexible way to plan your software expenses, and

a simple way to keep your software up-to-date

year after year. And now the ACES Student

License offers an affordable and flexible annual

subscription option that allows students to

access the complete Autodesk software product

line from their personal computers.

Setting the Stage for Student Success

Join the thousands of educational insitutions

across the United States and Canada—from top

universities to small, rural school districts—that

are using ACES to bring cutting-edge technology

into the classroom. Whatever design field they

choose, your students will get a head start on

exciting careers when they learn to use Autodesk

tools. Affordable and flexible, ACES can help you

give them that head start.

ACES is the most extensive
and affordable educational
software offering today.
The liberal nature of ACES
provides a means for depart-
ments throughout Cornell’s
15 colleges and academic
units to merge their resources,
realize extraordinary savings,
and acquire the software
technology they need.

—Chuck Jessop
Software Acquisition
Coordinator,
Cornell University,
Ithaca, New York

Comprehensive Education Solution (ACES)

Autodesk
Education Program

www.autodesk.com/education

Autodesk Design 
Academy

Developed for High Schools

The Autodesk Design Academy (ADA) is a com-

prehensive preengineering and prearchitecture

program developed specifically for secondary

institutions by experienced educators and techni-

cal experts. The curriculum meets national stan-

dards and provides materials that help students

master the fundamentals of the engineering and

architecture design process while they learn to

use the Autodesk software that professionals use.

From the beginning of the project-based design

process to team presentation, the ADA engages

educators and students in real-life projects and

helps students develop science, technology, engi-

neering, and mathematic skills that will serve

them well in their future professions.

Flexible and Focused

The ADA curriculum positions the design process

ahead of the software training. For example,

Autodesk Inventor® software is blended into the

process only after initial project research is com-

pleted. The modular curriculum material is deliv-

ered on CD in PDF files so that educators can eas-

ily select the components that match their goals

and requirements for a specific course.

Everything You Need

The ADA curriculum includes everything you

need to teach your students preengineering 

and prearchitecture using Autodesk’s powerful

design tools. The project-based curriculum

includes lesson plans, test questions, student

projects, online learning resources, and teacher

assessment tools. The ADA also includes

Autodesk® Architectural Desktop, Autodesk® VIZ,

Autodesk® Revit®, and the Autodesk Inventor

Series, plus a faculty license of software for cur-

riculum and professional development.

The Autodesk Design Academy
gives me a comprehensive 
solution that includes both the
instruction resources and soft-
ware solutions needed to help
all my students reach their
potential. The instructional
materials give me opportunities
to reinforce both "fundamental
skills" (math and science) and
“workplace competencies”
(creativity, problem solving).

—Robin Cain 
Columbus High School
Columbus, IN 47201

Design Academy

Autodesk
Education Program

www.autodesk.com/education

Real-Life Design

Today technology and design inhabit nearly every aspect of our lives and

continue to spur new economic opportunities. There are more than a million

engineering jobs in the United States without qualified people to fill them.

Whether students plan to continue their academic pursuits or enter the

workforce with employable skills, a sound understanding of math and sci-

ence is essential. And when students apply math and scientific principles to

real-life engineering and architecture projects, they begin to understand the

relevance of what they’re learning.
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Market Solutions

BUILDING DESIGN SOLUTIONS

Extending the value of the design data you create,
share, and use throughout a building’s life cycle.

Visual Effects  | Edi

Mapping         | Civil Engineering | Outside Plant/Inf

Proximity Search  | Travel Arrangement   | Telema

Publishing Management | Architecture  | Buildi

Machinery Design  | Tool and Die Design | Prod

Architecture  | Interior Design | Building System

MANUFACTURING SOLUTIONS

Providing powerful, easy-to-use technologies for 
creating designs, connecting your entire design chain,
and completing your process.

WIRELESS DATA SOLUTIONS

Offering wireless carriers and developers technology 
and support for delivering wired, mobile, and wireless
location-based services.

GIS SOLUTIONS

Working with your enterprise at all phases of the 
workflow for real-time access to any data, anytime,
anywhere.

DIGITAL MEDIA SOLUTIONS

Simplifying your process from the creation of digital
media assets to their storage, management, and
distribution.

COLLABORATION AND PRINTING SOLUTIONS

Connecting project teams for better communication
throughout the building process in design, construction,
property management, and printing.

iting and Authoring for Streaming         | 3D Broadcast Graphics   | Animation   | Game Developme

frastructure Design and Management         | Field Service and Maintenance  | Surveying   | Plannin

atics   | Mobile Commerce

ng Systems Engineering   | Civil Engineering    | Construction  | Buildin

duct Design  | Manufacturing Analysis | Manufacturing   | Project Management   | Te

ms Engineering | Civil Engineering | Construction and Design/Build   

ent   | Encoding, Transcoding, and Streaming Delivery    | Independent Projects | Teaching and 

ng  | Electrical Network Design  | Geographic Information Systems         |   

ng/Facility Management and Leasing          | Planning

Teaching and Learning | Application Development

| Building/Facility Management and Leasing         | Planning  | Content Creation, Publishing Mana

Learning

Teaching and Learning | Application Development

agement   | Teaching and Learning | Application Development

www.discreet.com

www.autodesk.com/manufacturing

www.autodesk.com/locationservices

www.autodesk.com/collaborate

www.autodesk.com/gis

www.autodesk.com/building

INFINITE
possibilities.
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www.autodesk.com

create.

Look around you. If what you see wasn’t made by nature, chances

are Autodesk® software played a part. From the buildings we 

live and work in, to the roads we drive on and the films we watch,

the digital design data and rich media created with Autodesk

products shape our landscape and saturate our senses. And the

possibilities are limitless.

3 | The Autodesk Story2 | The Autodesk Story

Focused on the Future

For every single creator of digital design data, there are 7 

to 10 people who use it to carry out key business processes.

And Autodesk wants to help you reach all of them as effi-

ciently as possible. We’re concerned with everyone who

creates or relies on your data. We want to help them do

their jobs more effectively. By directing our efforts to the

ways you use your data both upstream and downstream,

we can help you gain a huge competitive edge.

Staying focused on the future means we’ve got our eyes

on the horizon, and on your bottom line. It means we’re

building tomorrow into the technology we develop today.

So when you use our products you’ll be working with

innovative, interoperable, standards-based software. You’ll

be getting it in the most manageable, easy-to-learn, and

simple-to-install way. And you’ll be connected to informa-

tion, assistance, and each other for an ever-increasing,

ever-more-valuable network effect.

Strong, and Growing

We’re a profitable company with nearly a billion dollars in

revenue and an international presence. We bring you the

strength of a global organization with

• 83 offices serving 146 countries

• Products available in 20 languages

• 16 research and development centers worldwide

• More than 1,100 Training Centers

• More than 3,600 employees

• More than 200 user groups

• 2,177 Autodesk Resellers and Autodesk Systems Centers

• More than 2,800 Registered Developers

• And the world’s largest installed base of design creators 
and consumers—more than 4 million people

The fact that Autodesk is diversified across multiple coun-

tries in multiple markets with multiple products, works 

to our advantage and yours. Autodesk is strong, stable,

and growing in key industries.

We have a lot of strengths at Autodesk. And we’ll rely on our

strengths to move us forward. We create great technology.

We’re investing in new technologies, products, and services

at the highest levels in the company’s history. We work 

with great people: partners, resellers, developers, employees,

and, of course, our customers. And we’re ready to work with

you. We’re committed to helping you achieve real business

process improvements. Not just in the drafting room but

also across your projects and your enterprise.

Autodesk has more than 
30 localized websites around
the world. In 2001, autodesk.com alone

had approximately 10 million
visitors and 40 million page
views.

The marketplace for collabora-
tive software is growing more
than 35 percent annually.

A World of Possibilities  

Our customers do great work. They use our building design

solutions to conceive and realize projects like Boston’s

Charles River Bridge, the Seattle Seahawks Stadium, and two

of the world’s tallest structures in Kuala Lumpur. They use

our digital media solutions to help medical students learn

complex new procedures and to create compelling visual

effects for the blockbuster films of Sony Pictures. They use

our GIS solutions to deliver instant election results in the UK,

track wildlife in the Yukon, and dispatch aid to California

communities darkened by rolling blackouts. They use our

manufacturing solutions to design Olympic ski gondolas in

France, NASA space communications systems in California,

and artificial hip joints in Oregon. And they use our wireless

data solutions to deliver navigation, concierge, and mobile

commerce services to wireless subscribers in Italy.

The goal at Autodesk is simple, but far-reaching—to give

you the tools you need to harness your digital design data

and content and turn it into something tangible, something

real. Not just in the drafting room, but across your extended

teams and along the entire value chain. We want to help you

get the most from your data by connecting every step of 

the process, from initial concepts and designs through final

build and sale. Only Autodesk offers you such a great return

on your investment of time, effort, and inspiration. We cover

the entire project life cycle, helping you model, make, man-

age, and market a whole world of possibilities.

We’ve Evolved

At Autodesk, we’ve made it our business to understand 

your business. Over the years we’ve helped you work faster,

smarter, and better by improving productivity in the engi-

neering office, the studio, and the drafting room. Now we’re

dramatically increasing the value of your information by

keeping it digital and using Internet and intranet connec-

tivity to deliver it when and where it’s needed. This doesn’t

mean that we’re moving away from the desktop. We’ll con-

tinue to develop and ship the most powerful, cost-effective

desktop solutions on the market. But we’re also working to

extend the value of your data, out from the desktop, over

your network, and to the point of work.

This has significant strategic implications for your entire

organization—including how you create and manage data.

It will help improve the complex processes you use to engi-

neer and manufacture products, design and construct build-

ings, develop and maintain infrastructure, and create and

distribute content. And it will also reach down into—and

radically alter—the fundamental processes that your busi-

ness uses to create value and satisfy customers.

In just two decades, Autodesk has burgeoned into one of the world’s leading

digital design and content companies. We’re more than just a CAD company—

we provide a broad range of integrated, interoperable solutions that combine

industry-leading software with innovative Internet, mobile, and wireless tech-

nologies. In fact, we unite the entire design and creation process, helping your

company connect, compete, and succeed. Our products and services have

become essential tools for more than 4 million professionals in over 160

countries around the globe.

Autodesk has been listed as
one of the best companies to
work for by Fortune and
Working Mother magazines.

85 percent of Fortune 500 firms
are Autodesk customers.

More than 2.2 million copies 
of AutoCAD® software have
been shipped.

THE AUTODESK STORY

100 percent of Fortune 100
firms are Autodesk customers.
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Autodesk’s digital            design and

content products help our customers

create, use, and share their

work throughout the lifecycles of

their projects. Our software products

are the essential tools        that more

than 5 million professionals in 160

countries use          to turn brilliant

ideas into practical realities.

Product Summary

March 2003 Product Listing www.autodesk.com

With Autodesk, Software Is Just the Beginning

Maximize the value of your investment in Autodesk® software with the

Autodesk Professional Services group, and keep your software current

with the Autodesk Subscription Program.

The Autodesk Professional Services group can help you save time and

money by making the best use possible of your Autodesk software.

Our consulting, training, and support services will enable you to maxi-

mize the return on your technology investment. Visit us at

www.autodesk.com/professionalservices.

The Autodesk Subscription Program gives you access to the latest

Autodesk software releases and enhancements, simplifying your soft-

ware management and budgeting process. To learn more, contact

your Autodesk Authorized Reseller or visit 

www.autodesk.com/subscription.

Autodesk, Inc.
111 McInnis Parkway
San Rafael, CA 94903
USA

Autodesk, AutoCAD, AutoCAD LT, Autodesk Envision,
Autodesk Inventor, Autodesk Map, Autodesk MapGuide,
Autodesk Streamline, Design Web Format, DWF, Discreet,
DXF, Revit, and Volo are either registered trademarks or
trademarks of Autodesk, Inc., in the USA and/or other
countries. All other brand names, product names, or
trademarks belong to their respective holders.

© Copyright 2003 Autodesk, Inc. All rights reserved.
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AutoCAD® 2004
AutoCAD® 2004 software provides new features such as produc-
tivity tools and presentation graphics for creating data more
quickly; CAD standards tools and electronic documentation
using DWF™ (Design Web Format™) files for easier data sharing;
and software licensing tools for more efficient data manage-
ment. In short, AutoCAD 2004 is the fastest and easiest
AutoCAD release ever.
www.autodesk.com/autocad

AutoSketch® 8
Create professional-quality CAD drawings with AutoSketch®

software from Autodesk, the makers of AutoCAD® software.
AutoSketch has powerful, easy-to-use features that enable you
to rapidly generate accurate technical drawings, conceptual
sketches, information graphics, and more. And because
AutoSketch is DWG compatible, you can easily share your work
with clients and other professionals.
www.autodesk.com/autosketch

AutoCAD LT® 2004
Affordable 2D CAD software with a streamlined interface, new
productivity-enhancing tools, and an optimized DWG file for-
mat to support an efficient design process. In addition, Digital
Signatures and the enhanced DWF™ (Design Web Format™)
make data sharing more secure. AutoCAD LT® 2004 is fully com-
patible with AutoCAD® 2004.
www.autodesk.com/autocadlt

AutoCAD® Mechanical 2004
AutoCAD® Mechanical 2004 is the AutoCAD software product
for 2D mechanical engineering and design, offering intelligent
production drawing with standards-based 2D content for
improved design accuracy and accelerated workflow. Built on
the AutoCAD platform with full DWG compatibility, AutoCAD
Mechanical 2004 gives you a simplified, more intuitive way to
organize your drawing data and optimize your mechanical
design productivity.
www.autodesk.com/acadmech

Autodesk® Architectural Desktop 2004
With a streamlined user interface, customizable tool palettes,
direct object manipulation, automated file and level manage-
ment, and integrated photorealistic rendering and animation,
Autodesk® Architectural Desktop 2004 provides more produc-
tivity, better coordination, and smoother collaboration and data
exchange than ever before.
www.autodesk.com/archdesktop

Autodesk® Architectural Studio 3
Autodesk® Architectural Studio 3 is the design communication
tool for creating, presenting, and collaborating in a single digi-
tal environment. Whatever your level of CAD proficiency, you
can quickly explore design options with intuitive, direct-input
sketching and modeling tools, and efficiently communicate and
present your ideas in real time by sharing your workspace with
colleagues.
www.autodesk.com/archstudio

Autodesk® Building Systems 3
Autodesk® Building Systems 3 software is specifically designed
for building mechanical, electrical, and plumbing engineers. It
provides extensive content libraries and content-creation tools
for quick, complete layout and design, and efficient documenta-
tion of complex building systems. Plus it supports a building
information modeling environment for a coordinated exchange
of design information among the entire project team.
www.autodesk.com/buildingsystems

Autodesk® Buzzsaw™ 4
Now there are two Autodesk® Buzzsaw™ offerings. Buzzsaw
Standard provides an easy way to share, manage, and track
drawings, documents, and communications. Buzzsaw
Professional contains all the features of Buzzsaw Standard,
plus enhanced project management capabilities, including
tracking of documents such as RFIs, submissions, and meeting
minutes, as well as customizable forms.
www.autodesk.com/buzzsaw

Autodesk® Civil Design 2004
Autodesk® Civil Design 2004 delivers engineering-specific capa-
bilities for Autodesk® Land Desktop 2004, streamlining design
and drafting for transportation engineering. Autodesk Civil
Design is for road, rail, runway, and channel design; site develop-
ment and grading for commercial, industrial, institutional, and
residential projects; and hydrology and hydraulics for projects
ranging from roads to parking lots.
www.autodesk.com/civildesign

Autodesk® Civil Series 2004
The Autodesk® Civil Series 2004 offers a complete software
toolset for civil engineering, designing, visualizing, and surveying
any type of civil project. Autodesk Civil Series includes Autodesk®

Civil Design 2004, Autodesk® Land Desktop 2004, Autodesk®

Survey 2004, Autodesk Envision™ 8 (formerly Autodesk® OnSite
Desktop 7), and Autodesk® Raster Design 2004.
www.autodesk.com/civilseries

Autodesk Envision™ 8
Autodesk Envision™ 8 is an easy-to-use tool for professionals
involved in all aspects of civil engineering and facilities or infra-
structure management projects. Use it to integrate data from
multiple sources into a single precise display, import 3D terrain
models, create fly-by animations, query objects, perform ”what
if” spatial analyses, and create compelling thematic maps.
www.autodesk.com/envision

Autodesk® Express Viewer 3
The DWF™ (Design Web Format™) file format is a fast, efficient
way to distribute design data to anyone who needs it. With
Autodesk® Express Viewer, a small, free, downloadable applica-
tion, you can view and print that data. What you see is exactly
what the designer intended, because the information cannot 
be changed. DWF—intelligence you can see.
www.autodesk.com/expressviewer

Autodesk
Product Summary
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Autodesk® QuickCAD 8
Get a quick start on technical drawings with Autodesk®

QuickCAD software, from the makers of AutoCAD®. QuickCAD
has a familiar, Windows®-like interface and adjusts to your level
of expertise, adding more functionality as you learn. Packed
with powerful features, QuickCAD is the fastest way to learn
CAD—and at a value price.
www.autodesk.com/quickcad

Autodesk® GIS Design Server 8
Get fast, simultaneous access to accurate geospatial data across
your enterprise and out to desktop, web, and mobile clients
with Autodesk® GIS Design Server. This seamless, efficient server
combines the mapping and design capabilities of Autodesk
Map™, Autodesk MapGuide®, and Autodesk® OnSite software
with the power of Oracle® enterprise database technology.
www.autodesk.com/gisdesignserver

Autodesk Inventor® Series 6
Looking for the best value in 2D and 3D design? With the
Autodesk Inventor® Series, you get the best of both worlds in
one easy-to-use, risk-free solution. The series includes the
Autodesk® Mechanical Desktop® product—based on AutoCAD®

software—and Autodesk Inventor® software, the new paradigm
in 3D design for the manufacturing industry.
www.autodesk.com/inventorseries

Autodesk® Land Desktop 2004
Autodesk® Land Desktop 2004, built on the AutoCAD® and
Autodesk Map™ foundation, delivers specialized land planning
features, such as COGO and map creation, terrain modeling,
alignments, and parcels. An easy-to-use interface and centralized
project data management help your entire team share large
amounts of drawing and project data accurately and efficiently.
www.autodesk.com/landdesktop

Autodesk Map™ 2004
Get powerful precision mapping with Autodesk Map™ 2004
software, the leading mapping application with AutoCAD®

software built in. Part of the Autodesk GIS workflow solution,
Autodesk Map helps you create engineering-quality maps,
maintain and update existing maps, integrate data from a wide
variety of sources, and perform GIS analysis.
www.autodesk.com/map

Autodesk Map™ Series 2004
Now you can get advanced mapping, precision image integra-
tion, and spatial data analysis tools in a single package.
Autodesk Map™ Series 2004 combines Autodesk Map™ 2004,
Autodesk® Raster Design 2004, and Autodesk Envision™ 8 soft-
ware to provide mapping and land use professionals with an
integrated set of tools for use throughout the project lifecycle.
www.autodesk.com/mapseries

Autodesk MapGuide® 6.3
Autodesk MapGuide® 6.3 software delivers intelligent maps,
designs, and data anywhere to anyone with an Internet connec-
tion and a need to query and analyze business-critical informa-
tion. Autodesk MapGuide is fast and easy to customize, and 
supports mobile devices, so you can make quicker decisions,
reduce operational expenses, and improve customer service.
www.autodesk.com/mapguide

Autodesk® Raster Design 2004
Now you can easily use and reuse existing design data in
scanned maps, drawings, aerial photographs, and satellite
imagery. Autodesk® Raster Design 2004, the editing and image-
processing tool that works inside your AutoCAD® software–
based application, can save hours of drawing time by converting
raster to vector and combining drawings with real-world
imagery.
www.autodesk.com/rasterdesign

Autodesk® Revit® 5
The Autodesk® Revit® building design and documentation sys-
tem provides building information modeling for architects and
other industry professionals. Its parametric change technology
automates tedious CAD chores, coordinates your documents,
and helps make more of your work your best work. Change any-
thing, anytime, anywhere and Autodesk Revit coordinates that
change everywhere.
www.autodesk.com/revit

Autodesk Streamline® 4
Share all your manufacturing project data in one secure and
easily accessible source—the Autodesk Streamline® hosted
online collaboration service for the manufacturing industry.
By promoting efficient communication with your entire design
chain, Autodesk Streamline helps you automate processes,
reduce mistakes, and shorten time to market.
www.autodesk.com/streamline

Autodesk® Survey 2004
Autodesk® Survey 2004 extends the functionality of Autodesk®

Land Desktop 2004, offering the most efficient way to get pro-
fessional survey data to and from the field. Autodesk Survey
automatically interfaces with most standard survey instruments,
enabling line work and field coding for automatic mapping
capabilities, plus data reduction and analysis.
www.autodesk.com/survey

Volo® View 3
With Volo® View 3 everyone on your project team can view,
redline, mark up, plot, and print documents in read-only DWF™

(Design Web Format™) files without altering the original files.
The files display and print exactly as their creator intended—
with all the rich design information, such as layers, views,
measurements, and locations.
www.autodesk.com/volo

For information about
Discreet products from
Autodesk, visit
www.discreet.com.

For information about
Autodesk Location
Services products, visit
www.autodesk.com/
locationservices.

Autodesk® VIZ 4
See your designs in a whole new light. Autodesk® VIZ 4 intro-
duces 3D global illumination technology for richer, more com-
pelling renderings and a more intuitive, informed design
process. Improved interoperability makes it a valuable part 
of Autodesk’s design solutions.
www.autodesk.com/viz
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Features
+ = new features

www.autodesk.com/archstudio

Autodesk Architectural Studio 2

Autodesk, Inc.
111 McInnis Parkway
San Rafael, CA 94903
USA

Autodesk, AutoCAD, and DXF are either registered trade-
marks or trademarks of Autodesk, Inc., in the USA and other
countries. All other brand names, product names, or trade-
marks belong to their respective holders.

Sketch featured on page 3 courtesy of Michael Graves.

© Copyright 2002 Autodesk, Inc. All rights reserved.
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Sketching and Drawing 

+ View a graphic scale representation of
current 2D and 3D drawings.

+ Choose precise PANTONE® colors.

+ Copy a color by sampling any part of 
an image, sketch, or drawing with the
eyedropper.

+ Work in metric or imperial units.

• Draw freehand and free-form with 
digital pencils, pens, and markers.

• Gain more drawing control and precision
by creating straight lines, circles, arcs,
splines, and rectangles.

• Remove partial or whole entities with 
the eraser tool.

• Snap to workspace grid and imported
drawing geometry with snap cursors.

• Overlay sheets of trace on any model,
drawing or image; sketch directly on
trace.

3D Modeling

+ Apply shadows to the groundplane and
objects within 3D models using one
standard light source.

+ Control color and transparency of 3D
solids with 3D Property Sheets.

+ Create 3D objects with varied levels 
of transparency.

• Use simple direct-manipulation solid
modeling tools to create 3D conceptual
models.

• Draw directly on 3D surfaces with 
pencils and markers.

• Set views to perspective, axonometric,
elevation, or plan.

Interoperability

+ Import DWF information directly from
AutoCAD® 2000 and newer using Publish
to Architectural Studio command
(requires free plug-in downloadable 
from Autodesk® Point A).

• Import DWF (drawing web format) 
information directly from Autodesk
Architectural Desktop with Publish to
Architectural Studio command; also
export Architectural Studio files directly
into Architectural Desktop.

• Create ASW, DXF™, and JPG files with
Export command.

Design Site Service (Optional)

• Collaborate over the Internet in real time.

• Set roles and permissions for varying 
levels of interactivity within your site.

• Ensure site security with state-of-the-art
data center and strong encryption.

• Work online (via the Internet) or offline
(on your computer) for flexible file and
data sharing.

• Combine e-mail, phone, instant mes-
sages, and videoconferencing to enhance
real-time collaboration.

Media Aggregation

• Import JPG, PNG, and still or animated GIF
files into workspaces to create multime-
dia documents.

• Use the Snapshot tool to capture images
from within Autodesk Architectural
Studio or any other application.

Performance

+ Get improved response time, ease of 
use, and productivity with accelerated
graphics hardware and faster application
launching, opening of workspaces with
DWF, and inserting of large images.

Recommended System Requirements

• Intel® Pentium® III PC with 1GHz 
processor (recommended), Pentium III
with 700MHz processor (minimum),
or compatible 

• Microsoft® Windows® XP, Windows 2000
Professional, Windows 98, or Windows
NT® 4.0 Workstation (SP6 or later) 

• 512MB RAM (recommended), 256MB
RAM (minimum)

• 80MB hard disk space for installation 
files (minimum)

• 200MB hard disk space for media files
(minimum)

• 1024x768 (or better) display resolution
(recommended), 800x600 display resolu-
tion (minimum); 64K color-depth mini-
mum (16-bit color)

• Pen-based input device (recommended),
mouse or other pointing device 
(minimum)

• Microsoft Internet Explorer 4.0 or later 

• TCP/IP protocol

• High-speed Internet connection (for
example, cable, DSL, T1, T3) (recommend-
ed), 56K modem (minimum)

Purchase or Learn More 

Purchase Autodesk Architectural Studio
through your Autodesk Authorized
Reseller. To locate the reseller nearest
you, visit www.autodesk.com/reseller.

The Autodesk Subscription Program is
the easiest way to keep your design tools
up-to-date. For an annual fee, you get the
latest versions of your licensed Autodesk
software, providing a budget-conscious
way to ensure you’re always using the
most current technology. Visit
www.autodesk.com/subscription or
contact your Autodesk Authorized
Reseller for more information about 
this new pipeline to software simplicity.

For more information about Autodesk
Architectural Studio, visit
www.autodesk.com/archstudio.

www.autodesk.com/archstudio

The Way Design Should Feel

You know that feeling you get from drawing on paper? The uninterrupted

flow of thought, the dynamics of hand-eye interaction? Now you can get 

it in digital form with Autodesk® Architectural Studio 2 —the conceptual

design software that gives you easy-to-use tools and rich, interactive 

collaboration. Digital tools include pens, markers, and erasers for creating

designs. And Architectural Studio’s optional Design Site service provides

an Internet-based crit room for sharing designs in real time. Whether

you’re sketching, modeling, presenting, or collaborating, Autodesk

Architectural Studio feels just the way design software should: familiar,

simple, intuitive.

Team members in different

locations can quickly solve

design issues by collaborating

in an online crit room of 

workspaces.

and easily make your design ideas come alive

with software that is straightforward and accessi-

ble. This means sketching and modeling with

familiar direct-manipulation tools. It also means

working with multiple project media simultane-

ously—like sketches, CAD drawings, and render-

ings—in a single workspace and collaborating 

in this workspace with team members in real

time. Above all, it means that you, not the com-

puter, control the evolution and outcome of 

your design.

Transparent Technology 
for Freedom of Design

When you became an architect, was it to deal

with technology issues? Or was it to envision,

explore, and realize your design ideas? Technol-

ogy itself has nothing to do with great design.

But the technology you use to express, develop,

and present your ideas should enhance the

design process, not impair it. The idea behind

Autodesk Architectural Studio is simple: technol-

ogy that is transparent and intuitive, so you’re

free to do what you do best—design.

Design Is Determined by You,
Not the Computer

Autodesk Architectural Studio is the conceptual

design and communication tool that emphasizes

the creative side of design, not the technology.

So whatever your level of computer proficiency

—from beginner to power user—you can quickly
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Design technology that is familiar, simple, intuitive.
A New Design Tradition

Autodesk Architectural Studio draws its inspi-

ration from the architect’s traditional design

studio. In this workspace you see a variety of

media—including sketches on trace, hard-line

drawings, study models, and photographs 

of sites and existing conditions—arranged 

for immediate access and reference. And there

are lots of simple tools, such as pencils, mark-

ers, and erasers. What’s more, the traditional

studio represents a lively culture of architec-

tural collaboration: critiquing one another’s

work, holding charrettes, and discussing

design issues.

Autodesk Architectural Studio re-creates the

tools, the practices, and especially the spirit 

of the architect’s traditional studio and com-

bines them with the power and reach of 

digital technology. The benefits? Instead of

using pen and paper to express conceptual

design ideas, then starting from scratch to

produce more detailed drawings, you’re get-

ting your design vision into the digital work-

flow from project outset and keeping it digital

for ongoing review and development. And

whether team members are across town or

across the country, you can digitally collabo-

rate on projects in a real-time, Internet-based

design environment with the optional Design

Site service.

Digital Tools That Feel Familiar

Today, designers can use powerful architec-

tural software to produce design develop-

ment drawings and construction documents.

But what about the earlier or conceptual

stages of design? Architects still turn to 

pen and paper to sketch and communicate

conceptual ideas. Now with Autodesk

Architectural Studio you can investigate 

conceptual design ideas with simple, direct-

manipulation features, such as colored pen-

cils, markers, erasers, and the Snapshot tool,

that lend a tactile aspect to the design

process. These tools feel best when used 

with pen-based input devices and LCD

tablets, but they can also be used with a 

standard mouse and PC monitor.

The advantage of working in a digital 

environment is that you can easily modify,

move, copy, paste, and export your design

data to other applications for further develop-

ment and production. In addition to creating

original drawings and sketches in Autodesk

Architectural Studio, you can use the concep-

tual design tools to draw and annotate direct-

ly on top of existing drawings, 3D models,

renderings, or even photographs. And just like

in the real world, you can overlay unlimited

sheets of trace on drawings and photographs

for further design development.

tion, you can even interact with various media

using Architectural Studio’s conceptual design

tools. More than just displaying your design,

you can instantly incorporate team feedback

to explore design options. Does your client 

or principal want to know what the design

would look like with a tower? Or a third floor?

No problem. Presenting your design in its 

best possible light is easy with Autodesk

Architectural Studio.

The Online Meeting Space

The architect’s meeting area: Whether it’s a 

single desk, crit room, or elaborate conference

facility, it’s where team members come togeth-

er to share, explore, critique, and present

design. Autodesk Architectural Studio takes

this traditional meeting space online with

Design Site, an optional Internet-based service

that provides a collaborative design environ-

ment. In a secure virtual workspace, team

members in different locations can simultane-

ously review, discuss, model, sketch, and pres-

ent design concepts. For example, you’re in

Chicago reviewing plans from your landscape

architect in San Francisco. You can view, anno-

tate, and sketch right on top of the drawings,

and team members see those changes as you

make them. And if Internet connectivity is not

available or desired, you can just as easily work

offline on your own computer.

Toward a New Architecture

Autodesk Architectural Studio is a new way 

of looking at the architectural design process.

It’s about combining the ease and simplicity

of traditional design practices with the power

and precision of modern technology, minus

the hassle of learning complex programs. It’s

about more than just producing drawings—

it’s about experimenting and exploring ideas.

Most importantly, it’s about helping to bring

those ideas to life.

Where Architecture Comes Together

Autodesk Architectural Studio is the perfect

complement to your existing Autodesk®

software. Interoperable with Autodesk®

Architectural Desktop and AutoCAD® soft-

ware, it enhances an iterative design approach

and the communication of design intent

among your project team. For example, you

can create loose, conceptual drawings and

models in Architectural Studio and bring 

them into Architectural Desktop for further

refinement during design development and

construction documentation. Then return to

Architectural Studio where you can view,

annotate, and sketch on top of your drawing.

This means your initial conceptual design data

enters the digital workflow from project out-

set, so it’s more tightly integrated with design

development and construction documenta-

tion. It also means that ongoing drawing 

revisions and commentary—all the commu-

nicative back-and-forth among the design

team—remain digital, increasing efficiency

and reducing drawing errors.

The Interactive Presentation Tool

Autodesk Architectural Studio is a forum

where different applications, different design

phases, and even different media come

together, which is great for creating com-

pelling presentations—for staff or clients.

Within a single workspace, you can combine

your original Architectural Studio sketches

and models, precision CAD drawings, digital

photographs, 3D renderings, and animations.

And for a competitive edge during a presenta-

Develop study models of 
your design as you would
with chipboard or clay.

Autodesk Architectural Studio 
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www.autodesk.com/referme

When I first contacted my
Autodesk Authorized Reseller,
I was converting our manual
drawing system to an elec–
tronic format. I needed a com-
plete solution in hardware,
software, and training that
didn't sound like rocket science
the way other vendors present-
ed it. Seven years later our
drawing database is still
expanding, and my reseller
is still there when I need help.

—Edward Lopezlavalle,
CAD Manager
Don La Force Associates, Inc.

Going Beyond Your Business Objectives

Authorized Resellers

Choosing the right tools and services for your business is an important

decision, and then you’re faced with the challenge of successfully incorpo-

rating them into your processes to get the best return on your investment.

Whether you own a small or large business, or are part of the government,

education, or commercial sectors, you can rely on Autodesk Authorized

Resellers to give you the help you need. An important part of the Autodesk

team, Autodesk Authorized Resellers can provide product expertise,

a deep understanding of your industry, and value that extends beyond 

your software purchase.

You’re More Than a Sale to Your Reseller

You go to friends for advice because you trust

their knowledge and feel that they’ll tell you

what they believe is best for you. That’s how it is

with Autodesk Authorized Resellers. Their primary

goal is your satisfaction. After all, your success is

theirs too. In fact, customers who get the fastest

and highest return on their investment in

Autodesk products are often the same customers

who have a strong ongoing relationship with

their local Autodesk Authorized Reseller. What

you get from an Autodesk Authorized Reseller is

personal involvement and a commitment to

building a relationship that continues long after

you purchase your software. You’ve got a partner.

A Partner Perfectly Suited to You

Every reseller has a different area of expertise.

So whatever your work and your goals, there is an

Autodesk Authorized Reseller who can meet your

needs. Autodesk Authorized Resellers must meet

strict requirements to sell, support, and teach

people to use Autodesk products. So you can 

rely on them to help you bring your new systems

online quickly and adapt the software to your

business.

The Kind of Support You Need

Having the right software is only part of the story.

What you do with it is the rest. You need a local

specialist you can turn to for assistance with

implementation, customized training, and tech–

nical support. Whether it’s helping you improve

your internal work and design processes or 

solving IT problems, your Autodesk Authorized

Reseller can help you realize a successful return

on your investment.

The Autodesk Subscription

Program keeps you up-to-

date with the latest version of

your Autodesk software,

including newly released

upgrades and extensions, so

that you consistently benefit

from the most advanced

design technology.

Simplified Software Delivery

The Autodesk Subscription Program makes it

easy to take advantage of the most recent

Autodesk software, giving your design team the

newest, most advanced tools as soon as they’re

released. Product updates are automatically

mailed to your address of record when released

(or, for some products, available by download),

and periodic extensions are available for 

immediate download from the members-only

Subscription Center on autodesk.com. Every

product on subscription is yours to access and

install at your own pace, making software

upgrades more manageable.

Convenient Software Management 

With a single annual fee, the Autodesk

Subscription Program makes it easier to manage

your software budget. The automatic availability

of software covered by subscription reduces the

time you spend managing your software licenses

and ensuring that your technology is current.

And with the online coverage reports at our sub-

scription members–only website, you have access

to a secure online location for viewing and track-

ing your subscription account information.

Support for Your Design Experts

For an even higher level of service, the Autodesk

Subscription Program enables members to take

advantage of Autodesk Direct Online Support, an

optional technical support program. Where avail-

able, Autodesk Direct Online Support provides

the convenience of submitting and tracking sup-

port questions online.

A New Way to Think About Software

The Autodesk Subscription Program is an easy,

affordable way to ensure that you’re up-to-

speed—always. You gain the advantages of the

latest tools, more time to focus on other projects,

and a fixed yearly budgetary expenditure.

Subscription Program

The Benefits of Software Simplicity

The Autodesk® Subscription Program is the best way to stay current with the

latest design technology and benefit from simplified software management

and budgeting. For an annual fee, you get access to the latest Autodesk soft-

ware releases and enhancements, which keep your design tools up-to-date

and make the most of your software investment. With software extensions,

e-Learning lessons, a single contract number to manage your software, and

the option of Autodesk® Direct Online Support, you can simplify your soft-

ware upgrades and minimize disruptions to your workflow.

www.autodesk.com/subscription
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Providing Support Direct from the Source

Uptime. Your business depends on it. And the best way to get support

when you need it is with Autodesk® Enterprise Support. Autodesk

Enterprise Support provides fast, expert help straight from the source for

all your Autodesk software, ensuring maximum uptime and reducing cost-

ly downtime. Autodesk Enterprise Support is available worldwide in up

to10 languages, so you can easily get support for multiple sites. You can

choose from two support levels and specify the products and sites you

want covered. You can also review all your incidents on the Web, eliminat-

ing the need to track support calls.

Choose the Support Level That’s 
Right for You

With Autodesk Enterprise Support, you can

choose the support level that best meets your

needs. Level 1 gives you around-the-clock access

to the online Autodesk Support Request system,

Technical Account Supervision, escalation man-

agement, and periodic conference calls with

Autodesk staff to ensure optimum support. With

Level 2, you get all the features of Level 1 plus

technical phone support by Autodesk Product

Support Analysts during normal business hours.

An analyst will respond to online queries within

two business hours, and telephone support

queries are answered directly by Autodesk

Product Support staff.

Online Tracking Makes It Easy

Autodesk Support Request is a web-based system

that gives you the convenience of submitting 

support queries to Autodesk Product Support

Analysts 24 hours a day, seven days a week. The

site provides up-to-the minute reports on all the

queries you submit, and you can review status

and update issues anytime, eliminating the need

to document and track requests on your own.

You can analyze support history reports and spot

trends in support query patterns. And the site

provides the ability to update existing queries

with new information, attach data files to incident

records, and reactivate old queries that need 

further attention.

Autodesk support always 
comes through.

—Mark Bagley
U.S. Army Corps of 
Engineers,
Sacramento, California

Support

Autodesk
Professional
Services

Training Consulting

Enterprise Support

www.autodesk.com/support

Developed for High Schools

The Autodesk Design Academy (ADA) is a com-

prehensive preengineering and prearchitecture

program developed specifically for secondary

institutions by experienced educators and techni-

cal experts. The curriculum meets national stan-

dards and provides materials that help students

master the fundamentals of the engineering and

architecture design process while they learn to

use the Autodesk software that professionals use.

From the beginning of the project-based design

process to team presentation, the ADA engages

educators and students in real-life projects and

helps students develop science, technology, engi-

neering, and mathematic skills that will serve

them well in their future professions.

Flexible and Focused

The ADA curriculum positions the design process

ahead of the software training. For example,

Autodesk Inventor® software is blended into the

process only after initial project research is com-

pleted. The modular curriculum material is deliv-

ered on CD in PDF files so that educators can eas-

ily select the components that match their goals

and requirements for a specific course.

Everything You Need

The ADA curriculum includes everything you

need to teach your students preengineering 

and prearchitecture using Autodesk’s powerful

design tools. The project-based curriculum

includes lesson plans, test questions, student

projects, online learning resources, and teacher

assessment tools. The ADA also includes

Autodesk® Architectural Desktop, Autodesk® VIZ,

Autodesk® Revit®, and the Autodesk Inventor

Series, plus a faculty license of software for cur-

riculum and professional development.

The Autodesk Design Academy
gives me a comprehensive 
solution that includes both the
instruction resources and soft-
ware solutions needed to help
all my students reach their
potential. The instructional
materials give me opportunities
to reinforce both "fundamental
skills" (math and science) and
“workplace competencies”
(creativity, problem solving).

—Robin Cain 
Columbus High School
Columbus, IN 47201

Design Academy

Autodesk
Education Program

www.autodesk.com/education

Real-Life Design

Today technology and design inhabit nearly every aspect of our lives and

continue to spur new economic opportunities. There are more than a million

engineering jobs in the United States without qualified people to fill them.

Whether students plan to continue their academic pursuits or enter the

workforce with employable skills, a sound understanding of math and sci-

ence is essential. And when students apply math and scientific principles to

real-life engineering and architecture projects, they begin to understand the

relevance of what they’re learning.
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We’re here to serve citizens.
The Internet makes it easier to
do that by streamlining com-
munications with residents
and making the way we deliv-
er services more transparent.

Connie Dillard 
IT Manager,
San Carlos, CA

Autodesk Buzzsaw is easy for
anyone with computer experi-
ence to use.... Personally, I have
found the redlining and com-
ment-posting capabilities par-
ticularly useful.

Bob MacOnie,
Mapping Supervisor,
Renton, WA

Forward-Looking City Governments Turn to Autodesk Buzzsaw

Cities of San Carlos, CA, and Renton, WA

The cities of San Carlos, located in the heart of California’s booming Silicon

Valley, and Renton, situated near Seattle in Washington, are leading the

way in incorporating new technologies into the delivery of city services.

For both cities, the Internet has proved valuable as a tool for communicat-

ing with the people they serve and as a means of getting essential work

done while conserving public resources. According to Brian Moura, San

Carlos’s Assistant City Manager, “As a smaller city, our staff resources are

limited, so our goal is to work smarter and more efficiently by using the

right tools and technology.” To accomplish this goal, both cities turned to

Autodesk® Buzzsaw™ to help them provide services more effectively.

Exploring New Tools

When San Carlos decided to redesign the second

floor of its City Hall building to make better use

of the available space, city staff members were

interested in continuing their tradition of

embracing new technology by exploring online

project management tools. As San Carlos’s

Information Technology Manager, Connie Dillard,

points out, San Carlos has distinguished itself with

its innovative use of the Internet: “We’re among

the first cities to exploit the potential of web-

based permitting, which encourages residents to

do the necessary research online and reduces

walk-in traffic and phone volume. Through the

city’s website, residents can also send in service

requests and comments 24 hours a day. Feedback

has been very positive, and, when the architects

proposed using Autodesk Buzzsaw, we were

eager to exchange drawings and comments via

that application.”

In early 2000 the city staff of Renton, Washington,

wanted the functionality of an online project

management application to help them provide

services more efficiently. Mapping Supervisor

Bob MacOnie is using Autodesk Buzzsaw to share

maps with residents and contractors who need

them. He posts the latest versions of city maps on

Autodesk Buzzsaw and gives users access to

download what they need. The Utility Systems

Division has used Autodesk Buzzsaw on more

than ten projects, and, according to Water Utility

Engineer J. D. Wilson, they have been pleased

with it: “Autodesk Buzzsaw is easy for anyone

with computer experience to use.We have been

using it to post, track, and share different versions

of drawings. In addition, we regularly post photos

of construction sites, which has reduced travel

time for our consultants. Personally, I have

found the redlining and comment-posting

capabilities particularly useful.”

Customer Story

www.autodesk.com/collaborate

Without Autodesk Buzzsaw,
there’s no way we could
accomplish the things we
do. With Buzzsaw, we can
manage virtually the entire
facilities management
process from the desktop.

Andy Fuhrman
Director of Facilities Services,
Gazelle

Gazelle LLC

Customer Story

Buzzsaw Used for Project Management with Strategic Partners

Gazelle LLC, a full-service real-estate development and facilities services

firm based in Palo Alto, California, works with an assortment of strategic

partners in various interstate locations. Being able to share and track

information among the partners and to maintain a strict level of security

is critical to their successful project management. Autodesk® Buzzsaw™

provides the Gazelle team and their designated partners with a central-

ized location to access and share information, regardless of their geo-

graphic location. It has made it possible to accurately track projects along

the way and to maintain all project documentation for future reference.

The Situation

Gazelle LLC, of Palo Alto, California, specializes

in mission-critical buildings such as data centers

and colocation facilities for the high tech, finan-

cial, and e-commerce industries. The company

is made up of three divisions—real-estate devel-

opment, management services, and facilities

services—and is currently managing projects

in Northern California and Georgia.

The Challenge

Gazelle maintains a small core staff of facilities

professionals, and it contracts with a wide variety

of partners to provide services such as architec-

tural design, general contracting, on-site mainte-

nance, and janitorial services. The collaborative

nature of the work and the company’s decentral-

ized approach places a premium on effective

communication, collaboration, and access

to information.“One of the ways we’re able

to do everything we do is by working wit

strategic partners, such as Pride Janitorial and

Enron Building Services,” says Andy Fuhrman,

Director of Facilities Services for Gazelle.“It’s very

important that we have the capability to share

work with our partners, and be able to keep

in constant contact.”

When developing or managing a building,

Gazelle principals work on-site or from company

headquarters in Palo Alto. Likewise, the compa-

ny’s partners often work from their own offices,

meaning that Fuhrman and his associates need

to be able to share work with team members

in Illinois, Maryland, and elsewhere.“At all times,

I need to know the location and operational

status of every element of the project—not only

the physical assets but also the architectural

team, the contractors, and so on,” says Fuhrman.

“To construct and effectively manage a data

center or colocation facility, you need to be able

to track everything and everybody.”

To perform their facilities management functions,

Gazelle’s professionals employ a range of applica-

tions.“We apply a lot of technology—from

AutoCAD to computer-aided facilities manage-

ment applications to computer maintenance

and management systems,” says Fuhrman.“I have
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Assets Available:
Professional Assets: FTP Server (authorized marketers only)

Personal Information
Last Name First Name Middle Initial Driver’s License Number Social Security Number

Street Address City State Zip Code Telephone Number

Previous Address (within 5 years) City State Zip Code Telephone Number

Previous Address (within 5 years) City State Zip Code Telephone Number

Previous Address (within 5 years) City State Zip Code Telephone Number

Birth name or other names used Business/message number

How did you find out about Autodesk?

Autodesk employee (provide name): Autodesk Careers site Other Internet posting site Career fair Newspaper ad College recruiting

Are you over age 18? Yes No Are any of your relatives employed at Autodesk? Yes No Name relative(s) employed at Autodesk:

Are you a U.S citizen or alien authorized to work in the United States? Yes No 

Visa Type Expiration Date

Have you ever been convicted of a felony (a yes response will not automatically disqualify you)?  Yes No 

If yes, please explain:

Have you previously been employed by Autodesk? Yes No 

Position Held Dates

Education and Training
College Name (most recent) City State Degree / Date Achieved Major

College Name City State Degree / Date Achieved Major

High School City State 

Other Specialized Training

Position/Skills
Position Desired Able to Work Full Time Part Time Salary Expected

Specialized Skills

Professional References
Name Occupation Work Phone Home Phone

Name Occupation Work Phone Home Phone

Name Occupation Work Phone Home Phone

Name Occupation Work Phone Home Phone

Employment History
Current Employer (most recent) Address From To

Starting Position Last Position Starting Salary Ending Salary

Manager’s Name Manager’s Phone Number Manager’s Email

Job Duties

Reason for Leaving 

Employer Address From To

Starting Position Last Position Starting Salary Ending Salary

Manager’s Name Manager’s Phone Number Manager’s Email

Job Duties

Reason for Leaving 

Employer Address From To

Starting Position Last Position Starting Salary Ending Salary

Manager’s Name Manager’s Phone Number Manager’s Email

Job Duties

Reason for Leaving 

Please explain any gaps in employment record:Employment Application

Autodesk, Inc.
111 McInnis Parkway
San Rafael, CA 94903
USA

© Copyright 2002 Autodesk, Inc. 
All rights reserved.

000000000000112855

Signature

Printed Name Date

I hereby certify that I have not knowingly withheld any information from this appli-
cation that might adversely affect my chances for employment. I further certify that I,
the undersigned applicant, have personally completed this application. I understand
that any omission or misleading or false information on this application or on any
document used to secure employment or made during employment shall be
grounds for rejection of this application or for immediate discharge if I am employed,
regardless of the time elapsed before discovery.

I understand that Autodesk checks information provided by applicants on employ-
ment applications. I hereby authorize Autodesk or its designee bearing this release 
to thoroughly investigate my references, work record, education (including, but not
limited to, dates of attendance, graduation status, and disciplinary records), motor
vehicle records and criminal records, and other matters related to my suitability for
employment and to obtain any information pertaining to the above-described 
matters from any of my references, former employers, educational institutions, or
other entities or persons possessing the information. I hereby direct all such entities
to release the information upon request of the bearer of this release. I hereby fully
and completely release Autodesk, any of its designees who may obtain information
about me on behalf of Autodesk, my former employers, educational institutions, and
all other entities or persons who provide information about me to Autodesk or its

designee, from any and all claims, demands, or liabilities arising from or in any way
related to such investigation or disclosure of information. This release includes, but is
not limited to, any officers, directors, representatives, employees, agents, successors,
assigns, subsidiaries, and shareholders of Autodesk or any of its designees and any
entity providing information about me to Autodesk or any of its designees. I agree
that a copy of this release is as valid as the original.

I understand that any offer of employment and continued employment are condi-
tioned upon the satisfactory completion of a background check and execution of the
Company’s confidentiality agreement. I further understand that any offer of employ-
ment and continued employment are conditioned, if applicable, upon authorization
in the form of an export license from the U.S. Department of Commerce, Bureau of
Export Administration, Office of Export Licensing, or the U.S. Department of State,
Office of Defense Trade Controls. The Company will hire only those individuals who
are legally authorized to work in the United States and who present acceptable proof
of their lawful employment status.

Applicant Certification and Release
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Autodesk’s U.S. Benefits Guide 2003

p.12 Anthem Blue Cross and Blue
Shield HMO (New England)
The Anthem Blue Cross and Blue Shield HMO Blue 

is an alternative to the UnitedHealthcare plans for

employees living in the New England area:

New Hampshire, Vermont, Maine, Massachusetts,

Connecticut, and Rhode Island. All covered depend-

ents must live in the Anthem Blue Cross and Blue

Shield service area.

Office visits are covered at 100 percent after a $5

copay as long as the services are provided or referred

by your PCP. You must select a PCP who coordinates

all your care, and only he or she can refer you to

other network providers. Refer to the Anthem Blue

Cross and Blue Shield HMO materials for additional

plan information. There are no non-network benefits,

except in emergencies.

MyHealth@Anthem is an interactive online health

information center available at www.anthem.com.

Members can customize health-care content and

subscribe to an online email newsletter. Key compo-

nents of MyHealth@Anthem include the following:

• Disease management modules and tools

• Drug and pharmacy information

• Current health news information

• Searchable database on thousands of 

health conditions

Important Note: To enroll in the Anthem Blue Cross

and Blue Shield plan you must complete an enroll-

ment form in addition to electing this benefit in

AutoEnroll. You can fax this form to the Benefits

Administrator for processing at 415-507-6121.

Prescription Coverage

If you enroll in this plan, your prescription drugs are

covered through Anthem Blue Cross and Blue Shield.

Take your prescription to a network pharmacy to be

filled. All you need to do is show your Anthem Blue

Cross and Blue Shield ID card and pay the required

copay amount. Network pharmacies file the claim, so

you have no paperwork to complete.

BlueCross BlueShield HMO
(Central New York)
The HMOBlue plan through BlueCross BlueShield 

of Central New York is an alternative to the

UnitedHealthcare plans for employees living in

Central New York. All covered dependents must live

in the BlueCross BlueShield of Central New York serv-

ice area.

Office visits are covered at 100 percent after a $5

copay. You must select a PCP who coordinates all

your care, and only he or she can refer you to other

BlueCross BlueShield of Central New York providers.

There are no non-network benefits, except in 

emergencies.

Important Note: To enroll in the BlueCross

BlueShield plan you must complete an enrollment

form in addition to electing this benefit in

AutoEnroll. You can fax this form to the Benefits

Administrator for processing at 415-507-6121.

Prescription Coverage

If you enroll in this plan, your prescription drugs are

covered through BlueCross BlueShield of Central

New York. Refer to plan materials for additional pre-

scription plan information.

Autodesk’s U.S. Benefits Guide 2003

p.13

Things to Consider 
Before You Enroll 
Before you select a medical plan, think about

what you may need and how the plans can best

fit your situation.

• Review your recent medical care experience—

how likely are you or your family to need medical

care during the coming year?

• Do you visit doctors often or seldom? Do you

have any regular or ongoing medical expenses?

• How important is a particular doctor for you? 

Do you have a long-standing relationship with a

particular doctor or specialist?

• Do you have medical coverage from another

source? Does your spouse or partner have med-

ical coverage through another employer? Are

your children covered under another medical

plan? If so, you may want to choose the mini-

mum plans and use the Benefits by Design

credits you save for other benefits.

Now consider how well each medical plan can meet

your needs and preferences:

• If you expect significant medical expenses during

the year, consider the POS, EPO, or HMO plans.

These plans have a high level of network benefits

and low or no deductibles.

• If you want to spend as little as possible for cover-

age or perhaps you have duplicate coverage and

don’t mind a higher deductible, give some

thought to the UnitedHealthcare Catastrophic

PPO plan.

• If you want as little paperwork as possible and

don’t mind using specified providers or facilities,

you might prefer the POS, EPO, or HMO plan.

• If you want a high level of benefits and the high-

est degree of choice, but don’t mind spending a

bit more, the UnitedHealthcare PPO plan may fit

your preferences.

Please remember, we can’t tell you which plan to

choose—only you know what’s best for you and

your family.

Autodesk’s
Flexible Benefits
Program

p.2

Benefits by Design enables you 
to design your own benefits 
package from a variety of options
available. You choose the benefits
and coverage levels that best 
meet your needs.

This Benefits Guide will help you
understand all your options. It
includes the following:

• An overview of how Benefits by
Design works

• Brief descriptions of all your 
benefits choices

• Comparisons of the various 
medical plans 

• Practical tips to help you make
your decisions

Autodesk’s U.S. Benefits Guide 2003

Searching for 
Network Providers
To save paper, Autodesk encourages you to use the

Internet or the vendor’s 800 number to search for 

network providers in the various benefit plans.

For example, if you are electing the UnitedHealthcare 

POS medical plan, you can search for a Primary Care

Physician at UnitedHealthcare’s website, www.uhc.com,

or call UHC at 866-747-1018.Website addresses and

phone numbers are listed in the Quick Reference on

the inside front cover of this Benefits Guide.

Summary Plan Descriptions
If you would like more detailed information about

any of the benefits plans, you can access the most

current versions of the Summary Plan Descriptions

on the Benefits page on Infosys. You can also contact

the Benefits Department to request a hard copy.

Autodesk’s U.S. Benefits Guide 2003

p.3Eligibility
If you are a regular, active employee on the U.S.

payroll scheduled to work at least 20 hours a week,

or an expatriate on the U.S. payroll, you and your 

eligible dependents may participate in Benefits by

Design. Regular, part-time, active employees sched-

uled to work 20–29 hours a week pay an additional

premium for coverage. For new hires, coverage is

effective on your date of hire, provided you enroll

within 31 calendar days. Independent contractors,

consultants, interns, and temporary employees are

not regular Autodesk employees and are not eligible

to participate in Autodesk’s benefits package.

If you and your spouse/partner are both eligible to

participate, you can be covered under each plan only

once. In other words, you may not be covered as

both an Autodesk employee and a dependent of

another Autodesk employee on medical, dental,

vision, life insurance, AD&D, or legal plans. Any eligi-

ble dependents may be covered by either parent,

but not both.

Eligible dependents include 

• Your legal spouse.

• Your qualified same sex or opposite sex 

domestic partner.

• Your unmarried child(ren) up to age 21 or up to

age 25 if a regular student who depends on you

for support and maintenance. Some plans may

have different age limitations.

Children, as the term is used above, include

• Your own children.

• Your stepchildren for whom you provide 

financial support.

• Children for whom you are required to provide

coverage for by court order. It is the employee’s

responsibility to abide by any court orders requir-

ing coverage for dependents.

• Your adopted children.

• Your foster children who are primarily dependent

on you for support.

• Any other children you support who live with you

in a parent-child relationship and you claim as a

dependent on your income tax return, including

children of a domestic partner and disabled chil-

dren over the usual age limit.

Domestic Partners
Domestic partners (referred to as partners through-

out this guide) are defined as two individuals of

the same or opposite sex who are

• Each other’s sole partner and intend to remain 

so indefinitely

• Engaged in a committed relationship of mutual

caring and support

• Jointly responsible for their common welfare 

and financial obligations

• Both at least 18 years of age and mentally 

competent to consent to a contract

• Not related by blood to a degree that could 

prohibit legal marriage in the state where they

legally reside

• Maintaining the same residence(s) and intend 

to do so indefinitely

• Not married to or legally separated from 

anyone else

You must complete a Domestic Partner Certification

and send it to the Benefits Administrator before

enrolling your partner for benefits. You can find the

Domestic Partner Certification on Infosys or

AutoEnroll.

There cannot be another registration for domestic

partnership within six months of a termination of an

existing certification.

Partners are eligible for all current and future

Autodesk spousal benefits, unless prohibited by law.

Tax Impact for 
Partner Coverage 
Because partners are not legally considered spouses

by the federal and state governments, the value of

any partner insurance coverage paid by Autodesk

may be considered imputed income to the sponsor-

ing Autodesk employee. The imputed income will be

reported on a per pay period basis and is subject to

all tax withholding. If you claim your partner on your

income taxes, contact the Benefits Department.

Additionally, because the IRS does not recognize

partners as spouses, deductions for premiums are

made with after-tax dollars. Furthermore, partners

cannot participate in the Flexible Spending Accounts

for health and dependent care.
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Try.

2002

s m t w t f s

1 2 3 4

5 6 7 8 9 10 11

12 13 14 15 16 17 18

19 20 21 22 23 24 25

26 27 28 29 30 31

May

Tell the truth.

2002

s m t w t f s

1 2

3 4 5 6 7 8 9

10 11 12 13 14 15 16

17 18 19 20 21 22 23

24 25 26 27 28 29 30

November

Trust.

s m t w t f s

1 2 3 4 5

6 7 8 9 10 11 12

13 14 15 16 17 18 19

20 21 22 23 24 25 26

27 28 29 30 31

January

2002

Respect.

2002

s m t w t f s

1 2 3 4 5 6 7

8 9 10 11 12 13 14

15 16 17 18 19 20 21

22 23 24 25 26 27 28

29 30 31

December

Play fair.

2002

s m t w t f s

1 2 3 4 5 6

7 8 9 10 11 12 13

14 15 16 17 18 19 20

21 22 23 24 25 26 27

28 29 30

April

Solve.

2002

s m t w t f s

1

2 3 4 5 6 7 8

9 10 11 12 13 14 15

16 17 18 19 20 21 22

23 24 25 26 27 28 29

30

June

Understand.

2002

s m t w t f s

1 2

3 4 5 6 7 8 9

10 11 12 13 14 15 16

17 18 19 20 21 22 23

24 25 26 27 28 29 30

31

March

Care.

2002

s m t w t f s

1 2

3 4 5 6 7 8 9

10 11 12 13 14 15 16

17 18 19 20 21 22 23

24 25 26 27 28

February

The Tenets of Autodesk Customer Centricity

We:



Subsection

Page Type

page 

3.7 CD Packaging



Updated

April 2003

Creative Communications

identity.autodesk.com

Copyright

©2003 Autodesk, Inc.

Corporate CD

Design Portfolio

Assets Available:
Professional Assets: FTP Server (authorized marketers only)

139 Autodesk Identity Guidelines

3.7 CD Packaging



Subsection

Page Type

page 

3.8 Cards/Invitations



Updated

April 2003

Creative Communications

identity.autodesk.com

Copyright

©2003 Autodesk, Inc.

2001 Holiday Card

Design Portfolio

 Autodesk Identity Guidelines

3.8 Cards/Invitations

141

musedelighthope envision

build live  believe



Updated

April 2003

Creative Communications

identity.autodesk.com

Copyright

©2003 Autodesk, Inc.

2002 Holiday Card

Design Portfolio

 Autodesk Identity Guidelines

3.8 Cards/Invitations

142

Assets Available:
Professional Assets: FTP Server (authorized marketers only)

Building a better world.

New year, new visions.
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Department 4975

111 McInnis Parkway

San Rafael, CA 94903

Building
Information
Modeling:

New Opportunities for
the Building Industry

Technology is changing the

way the building industry works.

Please join us to discuss how

you can use this change to

improve your process and

profitability and stay ahead of

the competition in this fast-

paced global economy.

Execu
tive

B
riefin

g
•

01/13/03cordially invite you to attend an executive
briefing and cocktail reception.

Carol Bartz,

Chairman of the

Board and CEO

Phil Bernstein, FAIA

Vice President, Building

Industry Division

Monday, January 13, 2003

2 p.m. to 6 p.m.

Veranda Ballroom at
the Four Seasons Hotel
San Francisco

757 Market Street
San Francisco

Please reply before January 7, 2003

by calling 1-800-234-0074

+

Execu
tive

B
riefin

g
•

01/13/03

In
n

ovate
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Internet Solutions Group

China
EMEA

Simple Type
Myriad Multiple Master 
400 RG 600 NO, or Myr-
iad Pro Regular, is the 
recommended weight 
for use on marketing 
communications. 

Product Logotype
Our product logotypes 
are typographically 
simple. They are set 
using the Adobe® 
Myriad® Multiple 
Master Regular font.
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Announcing the Autodesk® Map Series.
Precision Mapping at Superior Value.
Join us for this special event.
The new Autodesk Map Series is here. And that’s great news for mapping and 
GIS professionals who use spatial data for land-use planning, utilities management,
and general base map creation and maintenance. Now you can create, maintain,
integrate, and publish precise spatial data–all with a single integrated desktop 
solution that delivers exceptional value. Please join us to see how you can get the
most from your spatial data.

All the tools you need for every stage of your mapping project.
Autodesk Map Series gives you a complete set of tools that enable you to build 
precision spatial databases and integrate raster information. Plus, Autodesk Map
Series includes additional functionality based on Autodesk® MapGuide for accurate,
collaborative map display, query and presentation. Whatever the project, Autodesk
Map Series has all the tools you need to get it done right–in one powerful package.

Attend the Roadshow and
save up to $400 when you
buy Autodesk Map Series
before July 19.*

May 30 – Seattle
REI Flagship Store
222 Yale Avenue, North
Seattle, WA

PRESORTED
FIRST-CLASS MAIL
US POSTAGE
PA I D
SANTA ANA, CA
PERMIT #459

Sample A. Sample 
Title Here
Your Company
123 Main Street
Address 2
Anytown, US 00000-0000

s1234567890s

Department 4975
111 McInnis Parkway
San Rafael, CA 94903

FPO

* Attendees are eligible for a $400 rebate on a full seat and $150 on an upgrade to Autodesk Map Series when purchased on or before 
July 19, 2002. Rebate savings do not apply to the Autodesk Subscription Program, Autodesk Product Support, or Autodesk Education or
Government products. Not valid with any other offer. Check with your sales representative for Education and Government offers.

©Autodesk 2002. All rights reserved. Autodesk is a registered trademark of Autodesk Inc. in the USA and/or other countries.
All other brand names, product names, or trademarks belong to their respective holders.

000000000000112625-A

Register today. It’s coming soon.
Call 1-800-234-0074 or
Visit www.autodesk.com/mapseriesevent

8:30 a.m. - 9:00 a.m. Registration, Breakfast &
Partner Pavilion 

9:00 a.m. - 11:30 a.m. Briefing/Demos/Q & A
11:30 a.m. - 12:00 p.m. Partner Pavilion 

Chart your course. Mark your calendar.

New Brunswick

Seattle 

San Francisco 

Toronto

Anaheim
Atlanta

Denver

Houston

Minneapolis

May 30 Seattle / New Brunswick, NJ 

June 4 San Francisco / Toronto 

June 6 Bethesda, MD 

June 17 Anaheim, CA 

June 25 Denver / Atlanta 

June 27 Houston / Minneapolis 

Bethesda

The Autodesk Map Series
Roadshow is coming 
to a city near you.

May 30-June 27 
Across the USA and Canada

Autodesk® Map Series Roadshow
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Traditional building design is in transformation.
See how Autodesk can help turn it to your advantage.

Technology is transforming the process of building design—but you don’t have to 

abandon the spirit of the traditional studio. Autodesk® Building Design Solutions 

combine the accessibility and simplicity of familiar, traditional tools with the power 

of creative technology.

You’re invited to the Building Design, an Autodesk Executive Vision Roadshow.

Join veteran architect and vice president of the Autodesk Building Industry Division,

Phil Bernstein, FAIA, for a complimentary breakfast presentation about the impact of 

digital tools on the art of architecture and the building design process. Learn how 

Autodesk® Architectural Studio can recreate the comfort of the traditional studio with the 

latest digital tools, improving workflow and collaboration, and preserving design 

integrity—all while enhancing productivity and profitability. And enjoy an exclusive 

opportunity to meet fellow building industry and Autodesk executives.

Thursday, April 11, 2002 in Seattle 

The Edgewater

2411 Alaskan Way, Pier 67

Seattle, WA

000000000000XXXXXX

Sample A. Sample 
Title Here
Your Company
123 Main Street
Address 2
Anytown, US 00000-0000

s1234567890s

FPO

Presorted
First-Class Mail
US Postage
PA I D
Santa Ana, CA
Permit #459

Join Phil Bernstein, FAIA, for this 

complimentary breakfast event to 

see how Autodesk can help your 

company improve workflow,

collaboration and your bottom line.

Autodesk, Inc.
Department 4975
111 McInnis Parkway
San Rafael, CA 94903

Autodesk is a registered trademark of Autodesk Inc. in the USA and/or other countries. All other brand names, product names, or trademarks belong
to their respective holders. © Copyright 2002 Autodesk Inc. All rights reserved.

7:30 – 8:00 a.m. Registration

8:00 – 8:30 a.m. Breakfast

8:30 – 11:00 a.m. Briefing/Q & A 

RSVP Today, or for more locations 

Call 1-800-234-0074 or
Visit www.autodesk.com/buildingvision

Come discover a new vision 
of the traditional design studio.

Seattle–April 11th

Los Angeles–April 12th

Toronto–April 16th

Chicago–April 17th

Dallas–April 18th

Miami–April 19th

What is the future of building design?
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Phil and Ted—Unplugged

G
ET

 P
S

Y
C

H
ED

IN
V

EN
T

IF
Y

CRYPTIC

Is the beard really real? And what’s with the mustache?

Find out when you join Phil Dollan—inventor, educator, and 

Autodesk Inventor™ guru—and Ted Boardman—3ds max™

guru, author, and animation expert. Phil will show a few of the 

Autodesk Inventor award entries and talk about cool things 

you can do with Inventor. Then Ted will show some of the 

animation entries and share pretty amazing tricks and tips 

for 3ds max. Free snacks and sodas. So be there!
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Friday, April 26, 2002

Einstein Stage

6:00–7:00 pm

Graham Hawkes

EXTREME ENGINEERING

He bikes, he hikes, and he doodles . . . meet inventor 

Graham Hawkes, who uses Autodesk Inventor™ software 

to turn his wacko doodles into boats that fly under the sea. 

Seriously. He’ll talk about how cool it is to be an engineer. 

You get to turn your extreme ideas into reality (like he did 

with Deep Flight Aviator), and people actually think you’re 

working! (lol) Hey, free snacks and sodas. Be there!
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Thursday, April 25, 2002

Einstein Stage

6:00–7:00 pmWHY NOT?



Subsection

Page Type

page 

3.12 Event Materials



Updated

April 2003

Creative Communications

identity.autodesk.com

Copyright

©2003 Autodesk, Inc.

AU Signage

Design Portfolio

 Autodesk Identity Guidelines

3.12 Event Materials

151

Assets Available:
Professional Assets: FTP Server (authorized marketers only)

Autodesk® Raster Design
Autodesk® Civil Series

Consulting, Training, and Support

Autodesk® Professional Services

Autodesk® Revit®
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Parametric Building Modeling with 
Autodesk Revit

The Autodesk® Revit® parametric building model-
er is a powerful building design and documenta-
tion system for architects, design-build teams, and
other building industry professionals. Parametric
modeling technology means you can make a
change to any part of your building project,
including sections, elevations, annotations, and
schedules, and it's automatically updated every-
where else. Autodesk Revit supports the complete
building process, from conceptual design through
design development, construction documenta-
tion, and construction management.

Key Customer Stories from Autodesk Revit 
and Autodesk Architectural Desktop

Moving a firm from conventional computer-
aided drafting to a model-based design and 
documentation environment involves changes 
in technology, process, and attitude. We’ll look 
at one firm that has implemented Autodesk®

Revit® and one that is using Autodesk®

Architectural Desktop. Both are realizing the
business benefits of advanced design and 
documentation processes.

Autodesk’s Vision for Design
in the AEC Industry

The traditional AEC design process is evolving.
Discover how technology has inspired an excit-
ing new vision for the AEC design process. See
how getting your design information into the
digital process early increases the value of the
design work you do every day.

Freedom of Design with 
Autodesk Architectural Studio 

When you became an architect, was it to deal
with technology issues? Or was it to envision,
explore, and realize your design ideas?
Autodesk® Architectural Studio offers an intu-
itive, tactile approach to conceptual design,
sketching, modeling, and design collaboration.
Discover how Autodesk Architectural Studio
combines the ease and simplicity of traditional
design practices with transparent and accessible
technology. It's the way design should feel!

Autodesk Architectural Desktop 3.3 
and Autodesk VIZ 4

Looking for a strategic competitive advantage?
Need tools to help you realize your creative
vision? See how you can use Autodesk®

Architectural Desktop and Autodesk® VIZ to
streamline productivity throughout the design

process and create highly accurate construction
documents and engaging presentations.

Autodesk Building Electrical and 
Autodesk Building Mechanical

Increase productivity with Autodesk’s new tech-
nology for designing building systems. See how 
a model-based approach streamlines the design
process, cutting cycle time and reducing drawing
errors. Learn how these tools help you design
more tightly integrated electrical and mechanical
systems and produce better coordinated con-
struction documents.

Real-Time Design with Autodesk and TRIRIGA

TRIRIGA™ and Autodesk are working together 
to help you use real-time digital design data
throughout an asset’s life cycle, from initial
design through decommissioning. Now you can
overcome the large information gaps that have
existed between design, build, and management
processes and seamlessly extend accurate data
across processes and partners.

Autodesk Civil Series Demonstration

Autodesk® Civil Series tools help project teams
work together. This overview and demonstration
of Autodesk’s tools for civil engineering and 
surveying shows how you can pass survey data
to and from the field, read in data from other
CAD/GIS systems, use raster imagery such as 
aerial images and scanned drawings, and engi-
neer subdivision, site, road, and sewer and
drainage projects.

Improving the Design Process in
Civil Engineering and Surveying 

When properly aligned with a company's busi-
ness strategy, technology can virtually eliminate
the constant re-creation, conversion, editing, and
laborious QA of information, reducing liability
and costs while increasing accuracy and efficien-
cy. See how you can adopt technology into your
business workflow to provide real-time data
access anywhere for anyone.

A Project Manager’s Digital Day Using
Autodesk Buzzsaw

Autodesk® Buzzsaw™ provides online collabora-
tion tools for the building industry, reducing
costs and improving efficiencies. Join us for a
“day in the life of a Buzzsaw user,” and watch 
how we change the way you work—by connect-
ing project teams for better communication
throughout the entire building process: design,
construction, and property management.

000000000000112679

A/E/C Systems 2002 – Theater Schedule
Main Stage Presentations

Tuesday, June 4

10:15 a.m. Autodesk Architectural Desktop 3.3 and Autodesk VIZ 4

11:00 a.m. Autodesk’s Vision for Design in the AEC Industry

11:45 a.m. Freedom of Design with Autodesk Architectural Studio

12:30 p.m. A Project Manager’s Digital Day Using Autodesk Buzzsaw

1:15 p.m. Autodesk Civil Series Demonstration

2:00 p.m. Improving the Design Process in Civil Engineering and Surveying

2:45 p.m. Parametric Building Modeling with Autodesk Revit  

3:30 p.m. Real-Time Digital Design with Autodesk and TRIRIGA

4:15 p.m. Key Customer Stories from Autodesk Revit and Autodesk Architectural Desktop

Wednesday, June 5

10:15 a.m. Autodesk Architectural Desktop 3.3 and Autodesk VIZ 4 

11:00 a.m. Parametric Building Modeling with Autodesk Revit

11:45 a.m. Real-Time Digital Design with Autodesk and TRIRIGA

12:30 p.m. Autodesk’s Vision for Design in the AEC Industry

1:15 p.m. Autodesk Building Electrical and Autodesk Building Mechanical

2:00 p.m. Improving the Design Process in Civil Engineering and Surveying

2:45 p.m. A Project Manager’s Digital Day Using Autodesk Buzzsaw 

3:30 p.m. Autodesk Building Electrical and Autodesk Building Mechanical

4:15 p.m. Autodesk Civil Series Demonstration

Thursday, June 6

10:15 a.m. Autodesk Civil Series Demonstration

11:00 a.m. Parametric Building Modeling with Autodesk Revit

11:45 a.m. Freedom of Design with Autodesk Architectural Studio

12:30 p.m. Autodesk Architectural Desktop 3.3 and Autodesk VIZ 4 

1:15 p.m. Autodesk Building Electrical and Autodesk Building Mechanical

2:00 p.m. A Project Manager’s Digital Day Using Autodesk Buzzsaw

Show Highlights

Tuesday, June 4
3–3:45 p.m.
Management Roundtable
“Moving Toward Model-Based Design”
—Bob Batcheler

Wednesday, June 5
8:30–10 a.m.
Keynote
—Phil Bernstein, Vice President,
Building Industry Division

11–12:30 p.m.
“Constructive E-Collaboration from 
Conceptual Design Through Closeout”
—Chris Bradshaw

2–3:30 p.m.
Object-Oriented CAD Panel
—Phil Bernstein, Vice President,
Building Industry Division

Autodesk would like to thank our strategic partners

You have a chance to win a copy of
Microsoft® Windows® XP at every A/E/C 
theater presentation.

Enter to win a Compaq™ iPAQ™ pocket 
PC and Autodesk® software at the regis-
tration desk.

ABE/ABM = Autodesk Building Electrical, Autodesk Building Mechanical; ADT/VIZ = Autodesk Architectural Desktop,
Autodesk VIZ; AAS = Autodesk Architectural Studio; ABE/ABM/ADT = Autodesk Building Electrical, Autodesk Building
Mechanical, Autodesk Architectural Desktop
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Welcome to WOTC 2002

Welcome to Las Vegas and the

AutodeskWorldwide One Team

Conference.The week we’ve all been

waiting for is finally here, and we

have an impressive agenda for you.

This is the first time our entire execu-

tive team, sales team,and key partners

from around the world have gathered

in one place.And it’s Autodesk’s 20th

anniversary. So get set for an exciting

week.Enjoy the informative presenta-

tions and discussions, fantastic food,

and great entertainment.

We’re delighted you’re here with us,

and we hope you’ll have an unforget-

table time.
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Product Logotype
Our product logotypes 
are typographically 
simple and require no 
special artwork.

Size
The product logotype is
versatile. You can use it 
on direct mail postcards
or on large-scale event
materials with equal
readability.
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AutoCAD ®
Autodesk Inventor®

Product logotypes help strengthen the Autodesk 
brand by pairing our company name with descrip-
tive product names. This system allows our prod-
uct line to expand while maintaining consistency 
and a strong connection to Autodesk. Use product 
logotypes as graphical elements that identify the 
product focus of your marketing communications.

Logotype Use
This artwork is available 
for generic use. You can 
incorporate it into 
your marketing commu-
nications with or with-
out a version number.
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Assets Available:
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Instructional PDFs: identity.autodesk.com

Autodesk in 
Product Names
With the exception of 
AutoCAD, AutoCAD LT, 
AutoCAD Mechanical, 
AutoSketch, and Volo, all 
product names begin 
with the word Autodesk.

Descriptive Name
New product names 
are limited to a total of 
three words, including 
Autodesk.

Version Number
Due to the frequency of 
version changes, use the 
number sparingly. In-
clude it with the product 
name the fi rst time the 
name appears in copy 
and when, for example, 
you are talking about 
new features in the spe-
cifi c release. You can also 
use the number alone 
as a visual type element 
on product boxes, CD 
labels, or brochures.

Type Specifi cation
Product logotypes are 
set using the Adobe® 
Myriad® Multiple Master 
Regular font.

Initial Release
Numbers for the initial
release of a product are
never used on product-
related communications.
Subsequent product 
releases will incorporate 
numbers as graphical 
element only.

1

AutoCAD Software 
Based Products
We use the release year 
for all products that 
are based on AutoCAD 
software.     

2004

Technology Upgrade
We use a designation 
number for partial tech-
nology upgrades, not a 
full feature release.

.3

Autodesk® Envision 8
Autodesk® Envision 8
Autodesk® Envision 8

Full Feature Release
We use incremental 
whole numbers when 
releasing software with 
a full set of new or im-
proved features.

4
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Assets Available:
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AutoCAD ® 

AutoCAD LT ® 

Volo® View 

Building Solutions
Autodesk ® Architectural Desktop 
Autodesk ® Architectural Studio 
Autodesk ® Building Systems 
Autodesk ® Buzzsaw™ 

Autodesk ® Revit® 
Autodesk ® VIZ 

Manufacturing Solutions
Autodesk Inventor ® 
Autodesk Inventor ® Series 
AutoCAD ® Mechanical 
Autodesk ® Mechanical Desktop® 
Autodesk Streamline ® 

Approved 
Product Names
The product names in 
blue are legally ap-
proved product names.

Solution Names
The headings in black are 
the areas where Autodesk 
has product solutions.

Product 
Marketing Focus
These products 
represent our current 
marketing focus. 

Updates
This document will be 
updated regularly and posted 
on identity.autodesk.com. 
For up-to-the-minute infor-
mation on product names, 
trademarks, and versions, 
consult the Legal Department 
page on Infosys.

Infrastructure Solutions
Autodesk ® Civil Design 
Autodesk ® Civil Series 
Autodesk Envision™ 
Autodesk ® GIS Design Server 
Autodesk ® Land Desktop 
Autodesk Map™ 
Autodesk Map™ Series 
Autodesk MapGuide® 
Autodesk ® OnSite Enterprise 
Autodesk ® OnSite
Autodesk ® QuickCAD 
Autodesk ® Raster Design 
Autodesk ® Survey 
Autodesk ® Visual Survey ® 
AutoSketch® 

Wireless Data Solutions
Autodesk ® Location Connect
Autodesk ® LocationLogic
Autodesk MapGuide® Commerce

Trademark and
Registered Trademark
The two trademark 
symbols represent 
diff erent degrees of 
legal protection for our 
product names, and one 
cannot be substituted 
for the other. We treat 
them exactly the same in 
Autodesk marketing ma-
terials. The list opposite 
shows how and where 
to position the symbols.  
In copy, always use the 
mark at the fi rst 
mention of a trademark, 
but only at the fi rst men-
tion. When the name 
is used as a design ele-
ment, use the mark in 
every instance.

™®
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The Human Element
Images of people are 
one building block of 
the Autodesk product 
identity system. They 
lend a human face to 
complex products and 
connect them to the 
customer.
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Strategic Rationale

The product people images represent the vital 
human element in our marketing communications 
and product identity. The images refl ect the 
intelligence and confi dence of the professionals 
who use our software. These are real people 
turning their visions into reality with the help 
of Autodesk products. 

Design Is a 
People Business
With the signature 
images, the people 
images complete each 
product story. They 
evoke the human side 
of our business and con-
vey Autodesk’s under-
standing of the customer 
experience.  
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Bleed
Product people images 
may bleed on two, three, or 
four edges, as seen on the 
product box, quicksleeve, 
and direct mail.

Crop Alterations 
Various crops may be 
necessary for diff erent mar-
keting communications. To 
maintain consistency, use 
product people in a way 
that does not diminish the 
impact of a focused and 
intimate setting.

Colors and 
Duration of Use
Product people images 
are jewel toned. These 
colors correspond to the 
color of the product they 
represent. Specifi c people 
images are intended to 
represent a product for no 
longer than two releases. 
Ideally, the image changes 
with every new version 
of a product.

Sapphire (Blue) Platinum (Brown)

Gold (Yellow) Ruby (Red)

Amethyst (Purple) Emerald (Green)
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Multiple Product Marketing
Each person image is aligned 
with a specifi c product but may 
also be used to promote multiple 
products on diff erent marketing 
communications. For example, 
tradeshow banners, in bro-
chures, or on direct mail.

B
u

ild
in

g
 D

esig
n

Design
Technology
Expo

Library of 
Product People

ADT3.3_man.tif

AutoCADLT2004_woman.tif

AutoCADLT2002_woman.tifAutoCAD2004_man.tifAutoCAD2002_man.tifArchStudio3_man.tif

AutoCADMech6_man.tif

BuildMech2_man.tif

BuildElectric1_man.tifBID_solutions_man.tifAutoSK8_woman.tifAutoCADMech2004_man.tif

BuildSys3_man.tif

FieldSurvey1_man.tif

Envision8_man.tifCivilSeries3_man.tifCivilDes3_man.tifCADOV2002_woman.tif

GIS_woman.tif InvSeries6_man.tifInv6_woman.tifInvSeries5.3_woman.tifGISDesSvr8_woman.tif

ArchDtp2004_man.tif

Building Design

Come see the newest Autodesk
Building Design products at our free expo!
www.autodesk.com/expo9
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Library of 
Product People

Map5_woman.tif

MechDtp6_man.tif

MapSeries6_man.tifMapGuide6.3_woman.tifMapGuide_man.tifMap6_man.tif

OnSiteDtp7_woman.tif RasterDes2004_man.tifRasterDes3_man.tifQuickCAD8_man.tifOnSiteVw2_man.tif

Revit_man.tif VoloView_man.tifVIZ4_woman.tifSurvey3_man.tifStrmln4_woman.tifStrmln1_man.tif

LanDtp3_man.tif
Product People 
and Image Bands
You can also use photographs 
of product people in the image 
band graphical element.
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Image Is Everything
The signature image is 
the centerpiece of the 
Autodesk product iden-
tity system. Capturing 
the essence of a product, 
the signature image is 
the core around which 
the identity is built. 

Consistency Is Key
To maintain a consistent 
product identity, don’t alter 
a signature image, disas-
sociate it from the product it 
represents, or use it without 
the logo grid and product 
logotype. 
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The signature image visually communicates the 
capabilities of the Autodesk product it represents. 
It is dramatic and iconographic. It is the key 
element in product identity—from the Web to 
the product box to the trade show banner. It is an 
inspirational element in the language of Autodesk 
product identity. The signature image clearly 
illustrates that Autodesk is in the business of 
helping customers create great design. 

Visual System
The signature image 
is the cornerstone of a 
consistent visual system 
for identifying Autodesk 
products. This system 
consists of a method for 
selecting photography, 
colorizing the images, 
and combining them 
with graphic elements 
into a formula that 
defi nes Autodesk 
product identity.  
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Image Choice 
Rationale
For Autodesk Civil 
Design 3, the product 
group wanted an image 
of a civil engineering 
project that represented 
the infrastructure this 
product helps to pro-
duce.

Image Choice
Rationale
For Autodesk Architec-
tural Desktop 3.3, the 
product group had a 
great association with 
the architecture fi rm 
that designed the 
world’s tallest building, 
the Petronas Towers 
in Kuala Lumpur. The 
image also highlights a 
new product feature—
pull-out curtain walls.

Image Choice 
Rationale
For the initial release 
of Autodesk® Architec-
tural Studio, the product 
group wanted a striking 
image of an architect’s 
workspace. This image 
draws a clear connection 
between the software 
and traditional drafting 
tools. 

Stock Photography
These images come 
from agencies that sell 
existing photographs. 
Usually we buy exclusive 
two-year licenses for 
these images to be used 
on any promotion for 
any print run. We do not 
buy advertising rights.

Customer 
Photography
These images show 
examples of a project 
that used an Autodesk 
product. Typically, the 
customer who provides 
the image grants usage 
rights for a certain time 
for a specifi ed fee.

Commissioned 
Photography
These images come from 
photographers we have 
hired. We usually buy 
the rights to use these 
images worldwide, 
forever. 

Colors and Usage
Signature images are jewel 
toned. Signature image 
colors complement a 
product’s position within 
an Autodesk solution. 
Never alter the color of a 
signature image. 

Sapphire (Blue)

Gold (Yellow)

Amethyst (Purple)

Platinum (Brown)

Ruby (Red)

Emerald (Green)
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Signature Image
The signature image is 
the key component of Au-
todesk product identity 
and should never be 
altered or used alone. 

Product Logotype 
The product logotype is 
set in Adobe® Myriad®. It 
always reverses out of 
all elements of 
product identity.

Autodesk Logo Grid
The Autodesk logo grid 
anchors the entire 
Autodesk identity 
system—from corporate 
identity to product 
identity to solutions 
marketing. In product 
identity, the logo grid is 
reversed out white.

Product Identity
The three key compo-
nents of Autodesk 
product identity—
signature image, prod-
uct logotype, and the 
logo grid—must appear 
together to represent a 
product throughout all 
media. 

Not Approved
Signature images are jewel 
toned. Signature image 
colors complement a 
product’s position within 
an Autodesk solution. Never 
alter the color of a signature 
image. 

Do not convert to 
grayscale.

Do not alter the 
color in any way.

Do not collage or 
position images 
together.

Do not fl ip, skew or 
distort the image.

Do not associate 
with solutions.

Do not vignette or 
alter with Photo-
shop® fi lters.

Building
Design
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Signature Icon
Our signature icons are 
graphical elements that 
you can use to represent 
products in a variety of 
marketing communica-
tions, including web 
pages, PowerPoint 
presentations, event 
signage, and printed 
direct mail.
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The signature icon is a universal symbol for 
each Autodesk product. It represents the 
product in all media—from the Web to the 
product box to presentations. It crosses 
international boundaries and provides a 
simple visual descriptor for each product. 
Together, signature icons demonstrate the 
breadth of the Autodesk product line.     

Context and Usage
A product’s signature icon 
is a stand-in for the 
product. To preserve the 
impact and fl exibility of the 
system, never alter signature 
icons in any way.



Copyright

©2003 Autodesk, Inc.

Creative Communications

identity.autodesk.com

Updated

April 2003

Assets Available:
Employee Assets: identity.autodesk.com
Instructional PDFs: identity.autodesk.com

179Signature Icon

Specifi cations

 Autodesk Identity Guidelines

3.16 Product Identity 

Flexibility
Because the signature 
icon system was 
designed to support 
online products as well 
as traditional boxed 
products, 3D box images 
are no longer appropri-
ate, except for 
retail products.

Size A
Created in CMYK colors 
only, at 300 dpi, this 1x1-
inch size is suitable for 
print collateral.

Retail Exception
In addition to a signature 
icon, retail products have 
a 3D box image for use in 
catalogs and elsewhere.

Size B
Available in CMYK at 300 dpi, 
this 2x3-inch size is suitable 
for presentations, postcards, 
and small signage.

Size C
This 5x7-inch size is 
suitable for tradeshow 
use and large signage. 
The preferred size for 
presentations; it is also 
available in BMP format 
suitable for use onscreen 
without conversion. 

Size E
Signature icons are 
available in fi ve sizes 
with resolutions suitable 
for diff erent uses. The 
largest, size E, is 10x14 
inches, suitable for 
large signage.

Size D
Created in CMYK colors 
only, at 300 dpi, this 7x9-
inch size is suitable for 
large signage. 
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Overlapping Icons
A benefi t of our 
signature icon system 
is that the icons can be 
overlapped for a dramatic 
visual eff ect.

Web Usage
Because of onscreen 
readability issues, 
signature icons do not 
include product names 
when used on the Web. 
For this reason, use these 
signature icons with 
product-specifi c content 
at all times. For more 
information, contact the 
Internet Solutions Group.
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Autodesk 
Architectural
Desktop 2004

Autodesk 
Architectural
Studio 3

AutoCAD 2004 AutoCAD LT 2004 AutoCAD 
Mechanical 2004

Autodesk Building 
Systems 3

Autodesk Buzzsaw 4

Autodesk 
EnVision 8

Autodesk 
ExpressViewer 3

Autodesk 
Field Survey

Autodesk 
GIS Design Server 8

Autodesk 
Inventor 6

Autodesk 
Inventor Series 6

Autodesk 
Land Desktop 2004

Autodesk 
MapSeries 2004

Autodesk
Mechanical
Desktop 6

Autodesk 
QuickCAD 8

Autodesk 
Raster Design 2004

Autodesk 
Revit 5

Autodesk 
Streamline 4

Signature Icon System
Our signature icon sys-
tem provides a clear and 
simple visual representa-
tion for each Autodesk 
product. It demonstrates 
the breadth of the 
Autodesk product line.

Autodesk 
Civil Design 2004

Autodesk 
Civil Series 2004

Autodesk 
Map 2004

Autodesk 
MapGuide 6.3

Autodesk 
Survey 2004

Autodesk 
VIZ 4

Autodesk 
MapGuide 
Commerce 6

Autodesk 
Volo View 3
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AutoCAD LT 2004AutoCAD 2004

Autodesk Architectural 
Desktop 2004

Autodesk GIS Design 
Server 8

Autodesk Mechanical 
Desktop 7

Autodesk Revit 5

Autodesk Building 
Systems 3

Autodesk Land 
Desktop 2004

Autodesk OnSite 
View 2

Autodesk VIZ 4

AutoCAD 2004 (OEM)

Autodesk Architectural 
Studio 3

Autodesk Inventor 7

Autodesk Envision 8

Autodesk 
Streamline 4

AutoCAD Mechanical 2004

Autodesk Raster 
Design 2004

Autodesk Map 2004

Autodesk 
QuickCAD 8

AutoSketch 8

Autodesk GIS Design Server 8

Assets Available:
Professional Assets: FTP Server (authorized marketers only)
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Equal Partners 
A graphical treatment to 
show the shared vision 
of Autodesk’s industry 
alliances and to provide 
a device to brand 
sponsored events.
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The strategic partner logo combination is how 
we visually represent the working relationship 
between Autodesk and our strategic partner 
companies. It creates a sense of equality and 
is used for all events that are sponsored or 
cosponsored by our strategic partners.

Following Partner 
Guidelines
Our partner’s branding 
guidelines should be 
treated as respectfully as 
our own.
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Hewlett Packard
HP is a leading glob-
al provider of products, 
technologies, solutions, 
and services to con-
sumers and business, 
ranging from personal 
computing to imaging 
and printing. 

IBM
IBM manufactures 
the industry’s most 
advanced information 
technologies: com-
puter systems, software, 
networking systems, 
storage devices, and 
microelectronics.

Intel
The world’s largest 
processor maker, Intel
is also a leading manu-
facturer of computer, 
networking, and com-
munications products. 
Note: Use of the Intel 
“drop e” logotype 
requires written consent.

Microsoft
Microsoft is the world-
wide leader in software, 
services, and Internet 
techonogies for personal 
and business computing.

Strategic Partner 
Companies
This is a list of the 
industry alliances that 
Autodesk has 
established.

Placement Variations
For Autodesk use, 
the partner logo is 
secondary. For partner 
use, the Autodesk logo 
is secondary.
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Additive
When adding strategic 
partner logos to the  
combination, maintain 
equal spacing as 
represented by the 
brackets above.

Color Versions
For simple print jobs we 
have all-black versions 
of the partner logos,  
although we prefer the 
full-color versions.

Multiple Sponsors
The strategic partner 
logo combination can  
include multiple logos, 
depending on the 
number of sponsors 
of an event.

x x
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Marketplace 
Awareness
The partner logotype  
promotes the Autodesk 
brand, extends the cred-
ibility of authorization to 
our partner’s customers, 
and identifi es a partner’s 
business type.

authorized reseller
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The partner logotype is the Autodesk logo 
combined with eight diff erent authorization 
descriptions for our resellers, distributors, devel-
opers, publishers, and systems and training 
centers. It identifi es authorized business partners 
and promotes the value of the partners.

Logo Alterations
Don’t change or add 
anything to the partner 
logos. Use the original 
artwork as provided.
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Staging and Spacing
Requirements
The  partner logo  
should be surrounded 
by a generous amount 
of white space. The 
minimum amount of 
space on all sides should 
be equal to 1.5 times the 
x-height of the letter-
forms. Always keep the 
logo clear space free of 
any other element. 

1.5x

1.5x

x

1.5x

Approved Color 
Combinations 
The Autodesk partner 
logo can be used on 
white, blue, silver/gray 
and black backgrounds 
for maximum fl exibility. 
We have provided many 
versions suitable for use 
on white backgrounds. 
For applications on oth-
er color backgrounds, 
we recommend that 
you use the Adobe® 
Illustrator® master fi le to 
create more specialized 
artwork. 

Spot Color (Printing)
Blue: PMS Process Blue, DIC 640, Toyo CF0382
Silver: PMS 877 (metallic), DIC 621, Toyo CF1043
Silver Gray: PMS 429, DIC 651, Toyo CF0785
Black: 100% Black

Four-Color Process (Printing)
Blue: C=100  M=9  Y=0  K=6 
Silver Gray: C=0  M=0  Y=0  K=35
Black: C=0  M= 0  Y=0  K=100

RGB Colors (Screen, Film, Video)
Blue: R=0  G=102  B=204
Silver Gray: R=153  G=153  B=153
Black: R=0  G=0  B=0

Hex Colors (Web)
Blue: #0066CC
Silver Gray: #999999
Black: #000000

Textile Colors (Logo Merchandise)
Blue: Salus 417
Silver/Gray: RA 2592 (silver steel)

Paint Formula
Blue: RAL 5012, NCS=S 2065-B, 
Benjamin Moore® (Big Country Blue 2066-30)
Silver: RAL 9022
Silver Gray:  RAL 7035, NCS=S 2500-N, 
Benjamin Moore® (Gull Wing Gray 2134-50)
Black:  RAL 9005, NCS=S 9000-N
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Authorization
Use only the logo that 
corresponds to your 
current Autodesk 
authorization.

Not Approved
Don’t stack two logos 
together. It is common 
for an Autodesk business 
partner to have more 
than one authorization. 
For maximum visual im-
pact, choose the single 
authorized logo that 
best applies to your 
marketing piece. 

A

B

Authorized Reseller
Authorized resellers sell and support Autodesk 
products and services. Resellers help customers 
choose the right tools and services, implement 
new technology to support specifi c processes 
and goals, and provide ongoing technical sup-
port and training.

Authorized Systems Center
Authorized systems centers are the “top tier” 
of resellers, off ering customers the benefi ts 
of specialized staff  expertise and dedicated 
resources for a specifi c industry or profes-
sion. Since they work with a larger number of 
Autodesk customers, products, and services, 
they have more extensive experience across a 
number of target industries.

Authorized Distributors
Authorized distributors manage the fl ow of 
Autodesk products to resellers and retail stores, 
optimizing a high volume of transaction 
processes such as warehousing, order fulfi ll-
ment, shipping, and receiving. As a result, 
customers worldwide can obtain the entire 
range of the latest localized Autodesk products 
quickly and easily.

Authorized Developers
Authorized developers create software that is 
compatible with Autodesk products, providing 
specialized capabilities for customers across a 
wide range of professions. Examples include 
commercial software developers, corporate 
developers who develop software for internal 
use, consultants and system integrators, and 
government or university researchers. 

Authorized Publishers
Authorized publishers partner with authors to 
publish and distribute technical how-to books 
and other publications about Autodesk 
products that help customers enjoy more 
benefi ts from their investment more quickly.

Authorized Training Center
Authorized training centers include both 
businesses and educational institutions that 
off er local classroom instruction on Autodesk 
products. Through hands-on classes, custom-
ers shorten the learning process and identify 
techniques that best apply software capabili-
ties to their unique projects.

Government Partner
DLT Solutions, Inc., Autodesk’s government 
partner, holds the U.S. government agency 
contract for Autodesk and provides 
purchasing-related services and expertise for 
doing business with U.S. government offi  ces. 
All other U.S. resellers work jointly with DLT to 
provide Autodesk products to their govern-
ment customers.

Autodesk Education Partner
The special Autodesk education partner 
Program in India identifi es local colleges 
that have high-quality instructors teaching 
Autodesk products in their classrooms. These 
education partners provide comprehensive 
training to students who are preparing to enter 
the work force.

Partner Types
These logotypes repre-
sent the eight diff erent 
partner authorizations.

Spelling Variations
Six logotypes are 
provided with proper 
British spellings.
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Not Approved
Always print the logo 
horizontally, reading 
from left to right. Never 
print it vertically or on 
an angle.

Logo Art Sizes
Logo art comes in three 
sizes. Each size is used 
for a specifi c range. 
The kerning and size of 
registration mark has 
been modifi ed for 
each size to improve 
readability.

Logo Size B
This logo can be 
reduced to a minimum 
of 75 percent of the 
original size and can 
be enlarged up to 140 
percent. Use size C if you 
need a larger size. Logo 
size B is the most 
commonly used size 
for print design.

Logo Size C
Use this logo for other 
enlargements, such as 
trade-show banners 
or building signage. 
This version can also be 
reduced to a minimum 
of 35 percent of the 
original size.

Logo Size A
The size range for logo 
size A is 80 percent to 
100 percent. If you need 
a larger size, use logo 
size B.

authorized reseller

authorized reseller

authorized reseller

auth
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Enhanced Capability
We use the compat-
ibility and certifi ed 
logos on more than 
3,000 products from our 
third-party developers 
worldwide.
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Third-party software and hardware developers 
use developer application logos to indicate 
that their software is integrated and performs 
with an Autodesk product. The logo provides 
credibility for the developer and increases 
customer confi dence. 

Range of Products
Developer software 
ranges from basic tools 
to complex and highly 
specialized applications.
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Tandem Logo Usage
The compatibility and 
certifi cation logos may 
be used together to 
show compatibility 
and certifi cation for 
each version release.

Partner Usage
The primary users of 
the compatibility and 
certifi cation logos are 
Authorized developer 
partners.

Compatibility Logo
Products that carry this 
logo have passed basic 
criteria requirements 
for compatibility with 
the specifi ed Autodesk 
product.

Certifi ed Logo
Products that carry 
this logo provide the 
highest level of interop-
erability—by ensuring 
that third-party partner 
product development is 
based on the specifi ed 
Autodesk API.
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Assets Available:
Professional Assets: FTP Server (authorized marketers only)

Print
We provide logos as 
.EPS fi les in CMYK, PMS, 
or black, for use on the 
printing of brochures, 
advertising and posters.

Web
We provide logos 
as .GIF fi les with red, 
green, and blue (RGB) 
color values for 
online use.

PowerPoint
We provide logos as 
.BMP fi les with RGB 
color values for 
presentation use.

Logo Usage Formats
We provide logos in 
various formats for the 
following purposes. Scaling

Always reduce or 
enlarge the logos 
proportionally by the 
same percentage in both 
vertical and horizontal 
directions (1). Don’t 
stretch or compress 
them in one 
direction (2). Scaling 
of RGB formats is not 
recommended.

(1)

(2)

Approved

Not Approved

x

x

x

For More Information
Contact your Autodesk 
Regional Marketing 
Manager, who will direct 
your questions to 
Autodesk Creative 
Communications.

Staging and Spacing 
Requirements
Always place the 
compatibility and 
certifi cation logos on 
a white background, 
surrounded by a 
generous amount of 
white space. 
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“Software will ultimately turn into a service, as

dependable and hassle-free as telephone networks, and

Autodesk is doing a great job delivering on that vision.”

Autodesk Corporate Overview—Subscription Program www.autodesk.com

Jeffrey Tarter SoftLetter

Trillions
of possibilities

Employee Feedback
Send questions, comments,
or suggestions to 
overview@autodesk.com.

The Autodesk Story
The Corporate Overview 
PowerPoint® presenta-
tion tells the Autodesk 
story within a new 
messaging framework. It 
establishes the Autodesk 
voice and creates 
consistent corporate 
messaging for 
all groups.

Global Use
This presentation creates 
a unifi ed, worldwide 
voice for Autodesk. It 
can be used by sales, 
marketing, major 
accounts,  employees— 
anyone who needs to 
tell the Autodesk story 
anywhere in the world. 

Autodesk Corporate Overview www.autodesk.com

Product Design design, share, test

Corporate Overview. Building Design Solutions. Digital Media

Solutions. GIS Solutions. Growth Strategy. Manufacturing Solutions.

Professional Services. Strength in Numbers. Subscription Program.

Technology. Values. Virtual Corporation. Wireless Data Solutions.

Looking Forward.

Welcome.

Autodesk Corporate Overview – August 2002 www.autodesk.com
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The Autodesk Corporate Overview presentation
is a powerful tool used worldwide to tell 
customers and prospective customers about 
our company and its solutions, strengths, and 
strategies. The Corporate Overview is a primary 
vehicle for overall corporate messaging, with 
modules that outline how our strategies and 
products answer the needs of the markets we 
serve. It is our story, the Autodesk story.

Accessing the 
Corporate Overview
The Corporate Overview 
presentation is available at 
identity.autodesk.com.

“Software will ultimately turn into a service, as

dependable and hassle-free as telephone networks, and

Autodesk is doing a great job delivering on that vision.”

Autodesk Corporate Overview—Subscription Program www.autodesk.com

Jeffrey Tarter SoftLetter

Trillions
of possibilities

Autodesk Corporate Overview www.autodesk.com

Product Design design, share, test

Corporate Overview. Building Design Solutions. Digital Media

Solutions. GIS Solutions. Growth Strategy. Manufacturing Solutions.

Professional Services. Strength in Numbers. Subscription Program.

Technology. Values. Virtual Corporation. Wireless Data Solutions.

Looking Forward.

Welcome.

Autodesk Corporate Overview – August 2002 www.autodesk.com
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Sales Modules
The sales modules focus on specifi c areas 
of the Autodesk business. They contain 
detailed metrics and outline how our products, 
solutions, programs, and partnerships 
answer the needs of the markets we serve. 

Building Design Solutions Digital Media Solutions

Growth Strategy Manufacturing Solutions

Strength in Numbers Subscription Program

Values Virtual Corporation

GIS Solutions

Professional Services

Technology

Wireless Data Solutions

Delivering the Presentation
This PowerPoint presentation 
consists of three major components:
 - the introduction 
 - the sales modules
 - the conclusion
Each section contains approved 
speaker’s notes. 

Updates
The Corporate Overview 
presentation will be updated 
annually. Look for the latest version 
on the Corporate Identity website at 
identity.autodesk.com.

Where Do I Start?

1. Go to identity.autodesk.com to 
 access the latest version.

2. Save the fi le to your desktop and 
 unzip it.

3. Open the fi le a_Corp_Oveview_
 Aug_2002.ppt to begin your presentation.

Introduction
In all presentations, open 
the fi le a_Corp_Overview_
Aug_2002.ppt fi rst and use 
it to introduce the sales 
modules. 

Stand-Alone 
Presentation
The introduction is a self-
contained presentation 
and can be used without 
the sales modules. 

Overview

Autodesk Corporate Overview www.autodesk.com

Product Design design, share, test

Conclusion
The conclusion, 
z_Looking_Foward_Aug
_2002.ppt, completes the 
Autodesk story. Use it at the 
end of all presentations. 

Looking Forward

Infi nite
possibilities
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Navigating the 
Presentation
For functionality and 
continuity, each section 
ends with a navigational 
slide (a). Clicking a mod-
ule name highlights that 
module (b) and launches 
that section of the 
presentation. In this way 
you can easily jump from 
section to section, skip 
sections you do not 
need, and make last-
minute changes in your 
presentation. 

File Download
You must download all 
modules and keep all fi les 
in the same root folder for 
the navigation to work. 
Otherwise, you will get a 
“Cannot access fi le” message 
when you click on a link.  
Don’t email the presenta-
tion to others; direct them to 
identity.autodesk.com to 
download the presentation. 

Time Stamp
The Corporate Overview 
presentation will be 
updated regularly and 
time-stamped with the 
month and year of release.

File Modifi cation
Don’t modify these 
fi les. Modifying, moving, 
or resaving the fi les
disables the navigation.

Returning to Navigation
Clicking the words Autodesk 
Corporate Overview, which 
appear at the bottom 
of every slide, returns you to 
the primary navigation page.
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SPRING 2002

solutions
anufacturing

The Independent Resource for Autodesk Mechanical Users

The Autodesk
Inventor Series

Making the Move 

to 3D is Easier

and Less Disruptive 

than Ever
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According to University of Illinois Professor

Jim Leake, “An engineering education once

began with elementary concepts such as

drawing and making hand models; 3D model-

ing is now simply one of many tools used to

visually communicate thoughts and ideas.

Solid modeling tools are entering the main-

stream of the software industry, where I

believe they will eventually be as common-

place as spreadsheets and word processors.

Students are moving beyond modeling to per-

form increasingly complex tasks that include

simulation, analysis, and optimization.”

University of Illinois and University of
Massachusetts: Solving Professional
Design Challenges from the Classroom

With productivity at a premium, companies

around the globe are harnessing more power-

ful technology and making use of collabora-

tive teams; many colleges mirror these trends

by presenting student teams with real design

challenges and providing them with the

professional tools they need, often as early as

the first semester. This early emphasis has 

had a significant impact on the level of pro-

ductivity students can achieve within the time

constraints of a degree program.

For example, in “Engineering Graphics and

Design,” the mainspring general engineering

course at the University of Illinois, small stu-

dent teams tackle complex conceptual design

problems. First-year students have generated

innovative designs for human-powered

submarines and jet skis; ultralight airplanes;

a retractable roof for a domed stadium; and a

drawbridge over the Chicago River. To prove

the designs are buildable, students provide 

an underlying assembly model and generate

AVI files to simulate motion  and check for 

interference.

The University of Illinois has also introduced 

a new course to focus on advanced down-

stream uses of parametric solid modeling and

3D CAD. Students in “Computer-aided Design,

Analysis and Prototyping” perform finite

element and motion analysis to make design

improvements to existing consumer products.

This sum of this expertise is later put to use 

in the award-winning “Senior Project Design”

course, where three-member student teams

collaborate with an industry sponsor and fac-

ulty member to define and solve an existing

professional design problem. This course has

been a success at every level: It directly bene-

fits the sponsoring company, and students

gain understanding of the rapid response

time expected in the business world, while

developing the skills and teamwork necessary

for efficient problem solving.

According to Professor Leake,“Introducing

students to the complexities of actual engi-

neering projects right from the beginning

develops a range of skills and problem-solving

tools they can call on in their quest for profes-

sional success. There’s no better preparation

for students than to challenge them with the

same tough engineering problems they will

soon face as professionals.”

At the University of Massachusetts, Autodesk

Inventor® software powers the semester-long

“Introduction to Mechanical and Industrial

Engineering” course, where freshmen teams

redesign an existing consumer product for

easier assembly. Working with a given set of

constraints, students use 3D parametric analy-

sis to create an exploded assembly drawing

while designing product assembly lines.

Previous design projects included redesigning

such products as hair dryers, lamps, and elec-

tric razors. Last year students redesigned a

toaster with varying options for production on

a single assembly line; this year students will

redesign and create an assembly line to man-

ufacture a disposable camera.

Says University of Massachusetts Professor

Corrado Poli,“The benefits of this early curricu-

lum integration are far-reaching.When stu-

dents see greater results at a more rapid pace,

they find the design process more satisfying

and want to stretch even further. And, since

students are able to think more graphically,

they can more easily document and share their

ideas, which encourages them to develop bet-

ter critical thinking and communication skills.”

Continues Professor Poli,“With Autodesk

Inventor, students are up and running from

the start. Since they can teach themselves 

the program within four or five laboratory ses-

sions, the semester or two that was once spent

simply learning to use software is instead put

to use designing and creating complex 3D

designs. Consequently, students are vastly

more productive and efficient than even a 

few semesters ago and are designing with

advanced 3D elements in a matter of weeks.

This has been crucial to the amount of

progress we can now make in a semester.”

Easy Access to Ready-Made Curriculum
and the Autodesk Product Suite

The Autodesk® Education Manufacturing

Curriculum, designed specifically for use with

Autodesk Inventor, is available to complement

in-house coursework. The curriculum content

includes an Instructor Guide with lecture

notes, additional instructor resources and

classroom materials, and an innovative

Electronic Student Workbook providing access

to step-by-step skills-building exercises in

Autodesk Inventor software.

Access to Inventor and the entire Autodesk

product suite is available through the

Autodesk Comprehensive Education Solution

(ACES). ACES is a subscription-based

education software program that enables

educators and students to access professional

design tools for a single annual fee.

According to Professor Poli,“The ACES pro-

gram offers open access to the software with-

out one department having to absorb the

cost. With ACES, we are free to ‘order off the

menu’; each department can use whichever

Autodesk product works best for their curricu-

lum at any given time. The student benefits

are tremendous, since mastering the tools of

their trade readies them to be productive

right out of the starting gate.”

Autodesk Inventor is included in all ACES

contracts; to confirm the status of your ACES

contract, or to initiate a new contract, contact

your local Autodesk Education Representative.

For information on education products,

resources, events, articles, and curricula,

visit www.autodesk.com/education.

Setting the Stage for Engineering Success with

Early exposure to professional design

challenges is becoming a practice at

our country’s finest engineering

universities, many of which teach the

software tools students will use when

they enter a highly competitive job

market. At the University of Illinois at

Urbana-Champaign and the University

of Massachusetts Amherst, 3D para-

metric design now serves as the

universal language for communicating

complex engineering concepts.

With Autodesk Inventor, students are up and running from the 

start. Consequently, students are vastly more productive and 

efficient than even a few semesters ago and are designing with

advanced 3D elements in a matter of weeks.”

— Professor Corrado Poli,

University of Massachusetts

3D Parametric
Design Software 

Autodesk and Autodesk Inventor are registered trademarks in the USA
and/or other countries.

© Copyright 2002 Autodesk, Inc. All rights reserved.
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